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“CGOSMETICS.- SOAPS - FLAVORS 


NEW YORK, N. Y., 30 E. 42nd Street * CHICAGO, ILL., 80 E. Jackson Boulevard 


CHESTER, PA. 


EXPORT DIVISION—751 Drexel Building le COLLAPSIBLE METAL TUBES—TIN - ALUMINUM - TIN-COATED LEAD - LEAD 
Phil Iphi L OO 

iledelphio, Pa : < - LACQUER LININGS « WAX LININGS - WESTITE CLOSURES - 

r <2 SS ; APPLICATOR PIPES - METAL SPRINKLER TOPS - HOUSEHOLD CAN SPOUTS 


h A.H. WIRZ, INC. 





g Bros. - HAVANA, CUBA, Roberto Ortiz Plan 


‘ 7~ representative cross section of 


the values to be found in Vidal-Charvet 


Specialties: 


BALSAROME—An excellent fixative with heavy 


balsamic smoothness. Blends well with all 
floral odors. 

BIGARADIA— One of the leading specialties of 
today. Provides the ideal answer to a press 
ing demand for Neroli 

DIANTHAROME—An unusual carnation base 
whose sheet softness surprisingly imparts a 
spicy note to all perfumes. 

ELIATOR—An excellent base for Honeysuckle 
Particularly valuable for use in perfume ex 
tracts and powders. 

JASMIN 123—The popular version of this popu 
lar flower. Such a remarkable true-to-type 
replica is Jasmin 123 that it has become 
one of the leaders in the entire Vidal 
Charvet line. 

ROSEZONE—-An excellent low priced Rose fot 


use in creams, toilet waters and lotions. 
POPULAR PRODUCTS POPULAR PRICES 


Samples, catalog and full information from: 
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traditional 
home of the 

Sandalwood tree 
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COMES FROM (MYSORE 


HE World's finest Sandalwood—Santalum Album (Linné)— 
is grown in the State of Mysore. The Oil richest in Santalol 


comes from the Heart-wood, and nothing but selected Heart- 
wood is used for the production of MYSORE OIL. 


This, together with scientific distillation, accounts for the univer- 
sally recognized superiority of Mysore Oil, and is why Mysore Oil 
is always taken as the standard measure of quality. 


There is no satisfactory substitute 
for the perfume value imparted by 


Genuine Mysore Sandalwood Oil. 


Most perfumers and soap manufacturers prefer to use naturar 
products; due to uncontrolled supplies, prices often advance 
to such a point that they have to limit the use of natural prod- 
ucts and use cheaper synthetic materials with varying success. 


This situation will not develop in the case of genuine Mysore 
Sandalwood Oil. The Forest Department controls the cutting of 
trees in such an intelligent and farseeing manner that large or 
potentially large users of genuine Mysore Sandalwood Oil are 
assured adequate supplies at reasonable prices at all times. 
Sole Agents for 
the United States e 


W. J. BUSH & CO., Inc., Distilled at our Linden, N. J., plant and offered only in original 
New York sealed and numbered containers. 


Sole Agents “7° Ofdefte Sffence Diftifltrs” 


for Canada 


"—— a ~ 
wct'easie = MJ. BUSH & CO 
Montreal, Canada , ’ US & : 
INCORPORATED 
Essential Oils .. Aromatic Chemicals .. Natural Floral Products 


NEW YORK, N. Y. 


London Mitcham ° Messina Grasse 
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ESTABLISHED 1845 


BATZOUROFF & Co. 


SOFIA, BULGARIA 


peeRe O'TO OF ROSE 


MODERN DISTILLERIES AT : 


KARNARE KALOFER 
KARLOVO RAHMANLI 


SOLE DISTILLERS BY VACUUM PROCESS 


EXCLUSIVE AGENTS U.S. AND CANADA : 


GEORGE LUEDERS & Co. 
427-429 WASHINGTON Sr., NEW YORK 


BRANCHES 
CHICAGO-SAN FRANCISCO 
MONTREAL 


Published monthly by Robbins Perfumer Company, Inc Publication office, Chestnut & 56th St., Philadelphia, Pa Editorial and Executive offices, 
9 East 38th St., New York, N. Y. Subscription price $3.00 a vear U. S. A. and Canada; foreign $4.00. Volume 41, No. 3. Entered as second class 
matter December 29, 1938 at the Post Office at Philadelphia, Pa., under Act of March 3, 1879. 
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Perfect color dispersion, an entirely new principle in lipstick 
manufacture, plays a vital role in the making of Radiance 
Lipstick. Perfect color dispersion is, in fact, to a large degree 
responsible for the undying lustre, the superb brilliance so 


characteristic of Radiance Lipstick. 


To see Radiance Lipstick is to know why thousands of women 
like them—buy them over and over again. To sell Radiance 
Lipstick is to know how popular and sales appealing a lipstick 
can be. Non-toxic, non-greasy and “sweatproof”’, Radiance 
Lipstick truly meets your highest expectations . . . both as a 


quality product and a repeat seller. 


Certified colors? Of course! Product Liability Insurance? 


Certainly! 


WE I p> : > vai; i | a ¢ = 7 


MAKE PRIVATE BI SVIETICS EXCLUSIV 


HELFRIC ii Laboratories 
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Included in the HELFRICH 
line of RADIANCE Cosmetics 
are: Rouge Compacts, Creme 
Rouge, Eye Shadow, Powder 
Compacts, Face Powder, 
Creams, Lotions and Cos- 
metique. 


HELFRICH LABORATORIES OF N. Y. 
NC., 30-34 WEST 26TH STREET, NEW 
YORK. HELFRICH LABORATORIES, INC. 
564-570 WEST MONROE STREET, CHI- 
CAGO. HELFRICH LABORATORIES OF 
CANADA, LTD., 690 KING STREET WEST, 
TORONTO, ONT. CABLE ADDRESS: HEL- 
FLABS, NEW YORK... CHICAGO... 
TORONTO. 
BALDWIN & BALDWIN, 819 SANTEE STREET, 
LOS ANGELES, CALIF. 


HARLES H. CURRY, 420 MARKET STREET 
SAN FRANCISCO, CALIF 
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) our Judgment Day comes, not once in an Eternity, but 


. every day —in my lady's boudoir. Through her discriminating 
a 


use, your cosmetics and toiletries will be judged. They will not be 


found lacking in flattering color, seductive fragrance, enhancing 


formula, or smart packaging, if you have them manufactured by Allied. 


LIPSTICKS APLI * ROUGE SUPREME « FACE POWDER APLI « MASCARA APLI « EYE SHADOW APLI 

OTHER ALLIED SPECIALTIES: TALCUM POWDERS « DUSTING POWDERS e FACE POWDERS 

PERFUMES e TOILET WATERS e SACHETS « MANICURE PREPARATIONS e CREAMS ¢ LOTIONS 

DEODORANTS e DENTIFRICES « BATH SALTS «¢ SHAVING PREPARATIONS e SKIN TONICS 
HAIR AND SCALP PREPARATIONS 


ALLIED PRODUCTS, Ine. + 30 ROCKEFELLER PLAZA, N.Y. C 
MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES ¢ PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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nee ul covering power. 


THESE PROPERTIES AND ITS SOLUBILITY IN SULFONATED 


eS A Rea SS 


AND MINERAL OILS, IN ALCOHOL-WATER AND ISOPROPANOL- 
WATER SOLUTIONS MAKE 





TONKAIRE* is THE PRODUCT TO USE FOR REMOVING THE SHARPNESS OF ALCOHOL AND FOR COVERING THE EARTHY ODOR 
IN POWDERS. SAMPLE AND FULL INFORMATION GLADLY FURNISHED ON REQUEST. 
*Reg. U. S. Pat. Off. 


COMPAGNIE PARENTO, inc. 
EXECUTIVE OFFICES AND LABORATORIES: 


CROTON on tHe HUDSON, vn. y. 


NEW YORK e CHICAGO ™ DETROIT * LOS ANGELES 
SAN FRANCISCO @ SEATTLE @ PHILADELPHIA @ TORONTO 


COLOMBES, FRANCE e@ LONDON, ENG. 


COMPAGNIE PARENTO, INE. 


- 
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REQUIREMENTS 
SASV)D A.LINVA 


INDIVIDUAL 


SASV)O A9NOY 


NOVELTIES TO 
* 


METAL 


* 
SHYANIV.LNOD FDNOUY ALSVd 


JAR CAPS 
. 


BOTTLE CAPS 


PS Cys 
caamnlies BY BRIDGEPORT 


HOLDERS 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line or color scheme. 


Brivceport Mera (soops Mec. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 


SHANIVINOD XOd HAGMOd (SAdAL TIV) SHAGTOH MOLLSdIT 


EYEBROW PENCIL 


oo 
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GOOD PACKAGING 
APPRECIATED 


ECENTLY, from points separated by an entire con- 
tinent, came comments from two of our customers, each 
unsolicited and each prompted by the same thought. The 
first, writing from California, had this to say: “For several 
years we have had the opportunity of noticing the uniformity 
of Fritzsche Brothers’ products and the care with which they 
ave packaged. It has occurred to us that a note of apprecia- 
tion would not be out of order... . The packages used by 
Fritzsche Brothers are outstanding in that they afford the 
perfumer an ease of pouring and utility which is not found 
among packages used by your competitive houses. The 
appearance also of the packages is such that they are nice 
to have around...” Then, from the Receiving Department 
of an eastern concern came this brief notation written across 
the claim sheet which accompanies every Fritzsche shipment: 
“This is not a complaint. It is a privilege to tell you that 
your goods are packed beautifully. ... It’s a pleasure to 
unpack them... .” 


Time and effort expended in careful packaging return a rich 
reward in these and similar expressions of appreciation from 


our customers. 


FRITZSCHE BROTHERS, Inc. 
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, . for SMARTLY ORIENTAL EFFECTS 
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de the crude gum-resin, opopanax, comes an odor base of subtle fragrance 
and seductive appeal. In our catalog, this product is identified merely as 
OPOPANAX F.B. No. 33, but in the minds of many who have used it, it is iden- 
tified as a material of great utility, adaptability and beauty. 


Users of OPOPANAX F.B. No. 33 find that it produces this threefold effect: 


1. Lends delightful topnote and lift to their compositions. 
2. Imparts a sweet and rich, but not-too-heavy Oriental note. 
3. Provides complete fixation without further addition of any kind. 


The result of using OPOPANAX in proper proportion is an Oriental effect that is 
soft and pleasantly subdued,—an aromatic quality, incidentally, that has been a 
prime factor in the success of several of today’s most popular perfumes. A similar 
quality can be imparted to your product by the use of OPOPANAX F.B. No. 33. 
Upon request, our perfumers will gladly assist you in the formulation of distinc- 
tive odor effects built around the fragrance and individuality of this important 


perfume base. 





FRITZSCHE BROTHERS, Inc. 


PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW YORK, N. Y. 


| eS 
BOSTON CHICAGO LOS ANGELES ST. LOUIS TORONTO, CANADA MEXICO, D. F 
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AMBERGRIS ARTIFICIAL F.B. 
) An Essential Aid to 





Lower Cost Perfuming 


turers whose material and manufacturing costs are vital competitive factors. 
For one thing, it is easy to use. Readily soluble in alcohol and all essential 
oils, it requires no pre-treatment whatever. For another, it has the effect 
and essential characteristics of the genuine product. Alcoholic tinctures 
made with AMBERGRIS ARTIFICIAL F.B. impart tenacity, fixation and 


stability to a high degree. Manufacturers who compound their own odor 





blends will find that it enables them to produce exquisite modern odor effects, 
floral types such as lilac, and perfumes embodying the so-called ambre note 
at much reduced cost and without noticeable effect upon quality. As an 
aid to lower cost perfuming, AMBERGRIS ARTIFICIAL F.B. has the 


unqualified endorsement of our laboratories. 





May we suggest that you try this as well as our other artificial animal scents 
—Castoreum, Civet and Musk. 






HIS product is proving a boon to soap, perfume and cosmetic manufac- 
{ 


‘9 it VPRO FA 


FRITZSCHE BROTHERS. Inc. ~--— 


PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW YORK, N. Y. 
BRANCH OFFICES: 


ATLANTA, GA. COLUMBUS, O. CINCINNATI, O. CLEVELAND, O. 
1603 William-Oliver Bidg. 21 East State Street 2306 Carew Tower 1406 Standard Building 
PHILADELPHIA, PA. SAN FRANCISCO, CAL. 
12 South 12th Street 729 Rialto Building 


BRANCH OFFICES and STOCKS: 
ng ones. CHICAGO, ILL. LOS — ~ a a MO. 


Street 118 West Ohio Street 816 West 8th uth 4th Street 
‘ana BROTHERS OF CANADA, LTD. PRODUCTOS 1 aaah S. A. 
77-79 Jarvis Street, TORONTO, CANADA Mesones 24, MEXICO, D.F. 





FACTORIES AT CLIFTON, N.J.. and SEILLANS (VAR) FRANCE 





| wr lotions, rinses, colorings and other hair 


and scalp preparations of quality are usually 
purchased by ‘“‘brand name” because uniform and 
satisfactory results have created a demand market 
for such products—and steady repeat sales. 
Consumer acceptance of cosmetic preparations 
depends in large part on quality, uniformity, and 
reliability. There is no better way to ensure the 
incorporation of these basic properties in your 
preparations than by the use of these Merck 


Chemicals for Cosmetic Use: 


Benzoic Acid 

Citric Acid 
Tartaric Acid 
Salicylic Acid 


Butoben (n-Butyl Parahydroxy Benzoate Merck) 


Sodium Benzoate 
Lead Acetate 


Sulfur 


Paraphenylenediamine 
Oxyquinoline and Oxyquinoline Salts including 
Oxyquinoline Sulfate 
(8-Hydroxy Quinoline Sulfate) 
Resorcin Monoacetate 

Resorcin Silver Nitrate 
Silver Sulfate and other Silver Salts 
Sodium Sulfite 
Aluminum Chloride Ammonium Carbonate 
Potassium Sulfite Ammonia Water 
Aluminum Sulfocarbolate 


Mercury Ammoniated and various other 
chemical ingredients 


MERCK & CO. 
New York + Philadelphia - 


Inc. 


St. Louis 
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For the new type 


Permanent Wave Hair Cream, 


use 


LANUM ANHYDROUS 


(lanolin-adeps lanae USP MERCK) 


BUTOBEN 


Reg. U.S. Pat. Off 
(n-Butyl Parahydroxy-ben- 
soate Merck) an effective, 


nontonk 


PRESERVATIVE 


suitable in acid and neu- 
tral products as well as in 
moderately alkaline me- 
dia. Prevents the growth 
of nonpathogenic bac- 
teria and mold. Only 
2-100ths of 1% is sug- 
gested. (12 grains to 1 
gallon or 1 oz. to 35 gal- 
lons.) Butoben is an effec- 
tive preservative for gum 
solutions used for hair 
wave setting and for va- 
rious types of liquid prep- 
arations, lotions, creams. 





Write for literature 
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Merck Chemicals to meet your de- 


tailed specifications are obtainable. 


Quotations and samples on items 
for use in high-quality deodorants, 
depilatories, hair preparations, sun- 
tan products, etc., will be supplied 


on request, 


The Merck Chemical Service De- 
partment will gladly assist you with 
problems you may encounter in the 
manufacture of your preparations. 


DS ee 
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RAHWAY, N. J. 


. In Canada: Merck & Co. Ltd., Montreal and Toronto 
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Another Problem Solved 


by Coalled ron 


ALUMINUM TUBES 


EPHRAIM FOUND THAT 


Wanting to cut packaging costs—and who 
doesn’t!—Jerome Ephraim, New York, can- 
vassed the tube manufacturers for cost figures. 
And Ephraim found that coated Alcoa 
Aluminum Tubes were by far the best buy. 
Not only did they mean a saving of cash 
money, because of lower cost, but they 
also provided a truly satisfactory con- 
tainer for dental cream. Because of the 


special interior coating, which is wholly 


ne fc th ily 
Stu. 1e dal ¢ 


ind chil 


F ORMUL 


THE BEST COST LESS! 


inert to the ingredients of the product, no 
reaction can take place between product and 
tube. Thus laboratory purity is protected. 
More than 80 such coatings, suitable to a 
vast number of products, are now available. 
This means that practically all tube users can 
now take advantage of the economy, purity, 
lightness, and strength of Aluminum. 
ALUMINUM COMPANY OF AMERICA, 2170 
Gulf Building, Pittsburgh, Pennsylvania. 


PACK Safely IN PURE. — 


The American Perfumer 





WITH SOME NAMES 
AN ASSURANCE OF QUALITY IS 
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In 1896 the first synthetic jasmine was introduced by 





Nase ae aCe me incmsteh i hiltttem ts acquire new knowledge 
PMC cee) ae Te indispensable fragrance, the product was 


constantly improved. 


Today in our Jasmine 1000 we have the true reproduc- 
tion of the essential oil as obtained NAS ar lath eel meet ia 
grandiflorum. This reproduction contains all the odoriferous constit- 


uents of the fresh flower. 


Increasing prices for Jasmine absolute focuses attention 
on this remarkable substitute which can be used either in connection 
TU re) product or in a full Ral ee aural on a pound oN 
pound basis. 
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SCHIMMEL, 


& CO., INC. 
601 WEST 26th STREET, NEW YORK, N. Y. 
BOSTON CHICAGO LOS ANGELES TORONTO 


Colgate uses Alseco 
Model AC Machine 
to apply R-O's to 
Cashmere Bouquet 
Cold Cream. This 
semi-automatic 
machine seals 60 
jars per minute. 


: 4: 
CAN sSING yo 
PEET co, jet é 


Plain-skirted R-O is 
squarely seated. Under 
stationary top pressure, 
jar indents liner evenly 
ae ; ; all around. Possibility of 
So Colgate and other leading manufacturers play — )| evaporation is reduced to 
minimum. 


Let a woman get one jar of dried-out, weakly-scented 


face cream, and she’s somebody else’s customer! 


safe, use Alseco R-O Seals. R-O’s have the evapora- 


tion headache licked! 
To hold that pressure, 
In a 60-day test of four nationally advertised threads are now rolled- 
, on, using the jar itself 
beauty products, jars sealed with R-O’s averaged as pattern. R-O Seal 
, stays tight, but opens 


less than one-tenth the evaporation loss of jars with easily because it is 
tailor-fitted. 


ordinary screw caps. The diagrams show why— 


AT YOUR SERVICE: 26 THE ALUMINUM 
YEARS OF EXPERIENCE 
BUILDING QUALITY 
SEALS AND SEALING 
MACHINES TO FIT THE NEW KENSINGTON, 


NEEDS OF THE USER. PENNSYLVANIA, 


SEAL COMPANY, 
1355 THIRD AVE., 


rade Mark Reg U.S. Pat Off. 
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SLIP CAPS 


Improve 


THE APPEARANCE OF YOUR PACK- 
AGE with an attractive serviceable 


TALCUM CAPS—Plain&Knurled com on — mee 
CAP 


For perfumes, talcum and tooth 
powder, bath salts, lotions, etc. 
Furnished in a variety of de- 
signs in fancy metal—plain brass— 
aluminum — brass nickel plated 
—nickel silver —stainless steel 

. Enameled caps, all colors. 
Our “Negative Finish” resists 
acids, alkalies and alcohol. 


264 20 M/M Samples and prices on request. 


3 || BRASS 


Jewel 
4128M/M 456 13 M/M 406 10 M/M 503 13 M/M 300 18 M/M G () 0 1) ss 


MANUFACTURING CO. 


" 345 ELDERT STREET 
om BROOKLYN, N. Y. 
; Phone: Foxcroft 9-3900 
AN 404 20 M/M 10-Sided 387 20 M/M Round 
44420 M/M ty Cg 41320M/M Round =| TWO PIECE BALL CAPS 
471 10 M/M Round 5258M/M 408 13 M/M Round 
MISCELLANEOUS 


429 10 M/M 


TTT ; 507 18 M/M 


accel PULL-UP TOOTH POWDER TOPS 


428 33 M/M 


LU 


il Cli 
Pencil Clip 504 16 M/M a 


505 38 M/M 
388 15 M/M 


355 Salt Cap 500 28 M/M 469 Pepper Cap 


B-G Caps for Perfumes, Talcum, Tooth Powder, Bath Salts, Lotions, Salt & Pepper Shakers, etc 
Square, Oval. Slotted). 
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NDER the trade name Aromatics Verona, we 
bring to your attention from time to time a series 


of Aromatic Chemicals of which we are justly proud. 


lt is our intention to serve the industry under this 
trade name with Aromatic Chemicals of the utmost 
purity and of the highest quality. 


We believe that it is to the interest of the user of 
Aromatics to investigate these products and we will 
be glad to send adequate working samples. 


Among the leading items produced are: 


Alpha Amyl Cinnamic Aldehyde 
lonone Methyl 
lonone Ketone 


Phenyl Ethyl Alcohol 

Para Cresol Ethyl Ether 

Para Cresol Methyl Ether 
Ethy| Methy| Phenyl Glycidate 


The products manufactured are naturally of a much 
wider range and can not be noted in the space 
available. 


May we mail you a complete list ? 


AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick St., New York 9 S. Clinton St., Chicago 
907 Eliott St., W., Windsor, Ont. Transportation Bidg., Los Angeles, Cal. 
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here's 
something new 
in POWDER Purrs! 


Here’s something really new—a multi-colored 
puff that will greatly enhance the beauty and 
attractiveness of your powders. 


Made entirely by machine, this puff can con- 
tain as many as five different colors at no extra 
cost. The facing of wool or velour may be 
one color, the top material of moired celanese another and the ruff a third. 
Two additional colors may be added by changing the center and using a contrast- 


ing color for imprinting. 


* Thus, at no extra cost you get a five-color puff that appears to be hand 
made because of a mechanically produced fluted effect. We'll gladly send you 
samples of this new puff, the one that can embody practically every color char- 


acteristic of your line. 


SERVICE TO THE TRADE EXCLUSIVELY 


COMPACTS ® ROUGE & POWDER ® LIPSTICKS © CREAM ROUGES (All 
indelible shades—consistencies ala mode) ® EYE SHADOWS ® EYEBROW PENCILS 
WATERPROOF MASCARAS 


All products are checked by competent chemists, to insure full compliance with the new Pure 
Food, Drug and Cosmetic Act. 


OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 
Telephone Passaic 2-6900 


WHOLESALE Qe : MANUFACTURED BY 
DISTRIBUTORS OF <= ae OXZYN COMPANY 
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Albert Verley’s 


NBTIVOODS Bs 
PINE 


lives up to its name 


—with an appealing freshness that makes extra sales for you 


The peculiar freshness of this pine lotions, bath salts, soaps —as well as 
odor specialty — reminiscent of the perfume, talcs, powder . . . Wetwoods 
fragrance of pine woods immediately Pine has a mossy depth. Unlike most 
after a rain — gives it exceptional pine odors, it is extremely lasting . . . 
appeal to both men and women... See for yourself what Wetwoods 
It is an all-purpose pine odor, ex- Pine can do for you... Write today 


cellent for Colognes, after -shaving for working sample and prices. 


ALBERT VERLEY @zomalch. 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 
14 E. 25th Street, New York e Mefford Chemical Co., Los Angeles 
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Albert Verley’s BOISETTE V 


reminiscent of autumn woods 
helps you create new, original blends otherwise extremely difficult to attain 


This specialty, with its characteristic autumn-woods 
odor, blends exceedingly well with almost any 
type of boquet composition . . . It helps you to 
create those original effects which are sometimes 
so elusive —and yet are so important to the success 
and prestige of your line... You can take a working 
sample of Boisette V and “make something” of it. 


Write for yours today. 


ALBERT VERLEY @xzomalich. 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 
14 E. 25th Street, New York ? Mefford Chemical Co., Los Angeles 
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The paths of marketing are strewn with the bones of products whose manu- 


facturers refused to change their pac kages. 





Don't pul oll re-examining your package. Because it was good enough for 





yesterday doesn’t mean that tomorrow will even notice it. 


Carr-Lowrey will gladly evaluate your package in the light of today’s mer- 
chandising needs, and will submit your product to its Design Engineering 


Department for the creation of a glass package with real sales appeal. 


A Carr-Lowrey created package will embody (1) Attractiveness, (2) Prac- 
ticability and (3) Economy. It will lose none of these features in production 


and will re-emphasize them in the strict competition of today’s markets. 


Take advantage, now, of Carr-Lowrey's “ }-point service’ in glass package 
creation which is building new sales for hundreds of leading drugs, cos- 


metics, foods and houschold specialties. 


Carr-Lowrey glass engineers solved a number of difficult problems—in their 
stride—to achieve the solid glass wings and graceful, solid footing of this 
unique bottle. Yet costs—and price—have been held to most reasonable 


levels. 


Carr- Lowrey Glass Co. 


Factory and Main Office: Zn MD. 
New York Office: 500 Fifth Avenue ° Chicago Office: 1502 Merchandise Mart 
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Beg Pardon 


Attention 


Mr. Perfumer 


If present market conditions, especially true of essential oils, 
not only affect your perfume budget adversely, but actually 
threaten to disrupt the uniform quality of your own perfume 


creations, 


wr slate “is Us = 


WNIII UL 


YOUR PERFUME “copy” 


WNW Hay Edna HN Hi 
iI] IN 


After all, perfumery research is a never ending job, even when 
times are normal. Dependable counsel by perfume suppliers like 
ourselves, backed by many years of experience and enjoying 
highest integrity, would seem to merit your serious considera- 

wg} Y gute ion. 
Pest" | ’ Regardless of your needs, be they in essential oils, aromatic 
chemicals, perfume bases or finished perfumes, we appre- 

ciate your confidence in communicating with us on your busi- 


ness letterhead. 
RiFA 


RiFA 


New York. Ine. 


ESSENTIAL OILS @ PERFUME BASES @ AROMATIC CHEMICALS 
153 WAVERLY PLACE NEW YORK, N. Y. 
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the perfect “bubble bath” base 





Foaming bath preparations are not a temporary fad, but 
have become a definite Toilet necessity. There are hun- 
dreds of chemicals producing a fairly satisfactory ‘Bubble 
Bath’. Experimentation extending over eighteen months 
have proven that a really perfect Bubble Bath can be made 


with 
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Permit us to mail you samples and manufacturing information. 
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THE FEDERAL TRADE COMMISSION SAYS— 


Claims that vitamins E and F 
nourish the shin not allowed 


Imogene Shepherd, Ltd., Chicago, 
lll, has been ordered by the Federal 
Trade Commission to cease represent- 
ing that its baby skin oil and baby 
skin oil soap will nourish or cause 
permanent benefit to the skin on ac- 
count of their vitamin E and so-called 
vitamin F content or that they will 
restore essential lipids to the skin. 
Claims had been made that the prod- 
ucts would rejuvenate the texture of 
the skin and restore to adults the soft 
and silken texture of baby skin. 


Soap cannot air condition the body 
or reduce humidity 

Air Conditioning ‘Textiles, Ine., 
New York, N. we has been ordered 
by the Federal Trade Commission to 
cease representing that its soap pos- 
sesses air conditioning properties or 
that it reduces body temperature or 
humidity or eliminates perspiration 
objections. It also was ordered to 
cease representing that the human 
hody breathes through the pores of 
the skin. Use of the terms “air con- 
ditioning the human body soap” and 
“air conditioning soap” 
hibited. 


were pro- 


Trade practice session Sept. 20 
for beauty and barber suppliers 
A trade practice conference under 
the auspices of the Federal Trade 
Commission has been called for the 
heauty and barber equipment and 
supplies industry, to convene at the 
Hotel Stevens, Chicago, Ill., Septem- 
ber 20. An official of the Federal 
Trade Commission will preside. 
Some of the subjects suggested for 
discussion are: Misrepresentation in 
various forms; misuse of the word 
“free” as applied to products of the 
industry ; deceptive representations as 
lo price reductions; imitation of a 
competitor’s trade 
names, etc.; false invoicing; unlaw- 


trade - marks, 
ful price discriminations; inducing 
breach of contract: defamation of 


competitors or disparagement of their 
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products, and various other untais 
trade practices and trade abuses. 

The conference has been authorized 
by the Commission at the request ol 
and in cooperation with members oi 
the industry in accord with the pur- 
pose of fostering and promoting full 
protection of the purchasing public 
and of fair competitive conditions in 
the industry. 

All members of the industry are 
invited by the Commission to attend 
and participate in the conference. 


Massage devices do not stop 
falling hair or remove fat 
dev ice 


Claims that a cosmetic 


known as a “Vac-U-Massage Cup” is 
a competent remedy or effective treat- 
ment for baldness or falling hair or 
has any therapeutic value in excess of 
a massage medium resulting in in- 
creased cutaneous circulation are ban- 
ned in a stipulation entered into be- 
Anthony Brice, 
Mass., and the Federal Trade Com- 
mission. The claim that such devices 


tween Cambridge. 


aid in the removal of surplus fat from 
the body is also banned. 


Claims that cosmetics invigorate 
or make skin beautiful tabooed 


Claims that the toilet creams made 
by Tyson & Co., Ine., Paris, Tenn.. 
will invigorate the skin or make it 
beautiful or lighter will be abandoned 
by the company as a result of a stipu- 
lation with the Federal Trade Com- 
mission. The claim that a preparation 
makes the hair “natural” was also 
tabooed. Statements that the products 
are “guaranteed” are not allowed un- 
less an unequivocal disclosure is made 
of exactly what is offered by way of 
security as, for example, refund of 
the purchase price. 


Need for rubbing clothes in 

wash not eliminated by cleaner 
The claim that there is no necessity 

for rubbing clothes when used in a 

wash or tub made for a cleaner and 

water softener, offered by Werne: 

Walter, trading as the Wondor Prod- 


ucts Co., Canton, Ohio, will be drop- 
ped in accordance with a stipulation 
with the Federal Trade Commission. 
Mr. Walter offered a cleaner and 
water softener known as “Wonder 
Glo.” 
claims that it contained no caustic 


He also agreed lo drop the 


soda or lye and that it was an excel- 
lent antiseptic and germ destroyer or 
that it had any particular value as a 
shampoo other than to soften hard 
water. 


Sales “on proportionately equal 
terms” clarified by order 

The Federal Trade Commission has 
ordered Lambert Pharmacal Co., St. 
Louis, Mo,, to cease and desist from 
violating the Robinson-Patman Act in 


the sale of its “Listerine Antiseptic” 
and allied products by allowing to 
certain customers compensation for 
sales services or facilities furnished 
by them without making such pay- 
ments available on proportionally 
equal terms to all other competing 
buyers of the Lambert products. 

Commission findings are that the 
company granted to certain whole- 
salers and retailers compensation for 
either carrying warehouse stocks or 
furnishing selling services and facili- 
ties, or both, as follows: 

To one group of wholesalers, a sum 
equal to 10 per cent of the company’s 
net billing prices of Lambert products 
sold by these wholesalers during the 
previous month. 

To another group of wholesalers, 5 
per cent of the previous month’s pur- 
chases. 

To a group of retailers, 10 per cent 
of the previous month’s purchases. 

To another group of retailers, for 
services and facilities less extensive 
than those supplied by the 10 per 
cent retailers, a sum equal to 5 per 
cent of the previous month’s pur- 
chases. 

It was found that the company 
failed to make available or pay com- 
pensation for similar services and 
facilities offered by other wholesalers 
and retailers competing with those 
dealers receiving (continued on p. 86) 
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Forty-five Years a Leader 


Since 1895 the name of Chuit, 


Naef has been synonymous with 
the production of the highest 
quality group of synthetic and 
aromatic chemicals obtainable. 
Today, as then, this reputation 


continues unmatched. 


Throughout these years the Chuit, Naef organiza- 
tion has expanded its products to the point where 


they now rank as the most complete line of perfume 
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raw materials available to the soap, perfume ex- 


tract and toilet goods fields. 


The laboratories at Geneva, Switzerland, are con- 
stantly showing the way in the development of new 
aromatic materials, basic specialties and finished 
compositions that aid you in solving your perfume 


problems. 


As sole United States agents, let us convince you 
of the remarkable adaptability of our products to 


your line! 


The American Perfumer 
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TERPIN HYDRATE AND SOBREROL 


Discussion of compounds which result from the hydra- 


tion or oxidation of the terpenes, especially pinene 


by FRANCIS D. DODGE, Php. 
Chief Chemist, Dodge & Olcott Co. 


IN a previous article (AMERICAN PERFUMER, De- 
cember 1938), I showed that the crystalline deposits 
from the citrus oils, formerly called stearoptenes, 
are generally lactones, resulting from intra-molecu- 
lar hydrolysis of more complicated constituents of 
the oils. Other reactions are, however, possible and 
it may be of interest to review the history of two 
other compounds which result from the hydration 
or oxidation of the terpenes, especially pinene, and 
which attracted the attention of the pioneer investi- 
gators of the essential oils. 

Terpin hydrate is the result of the complete hy- 
dration of the terpenes, and is now formulated as 
a 1.8. glycol. derived from hexahydro-cymene, con- 
taining one molecule of water of crystallization. 

Sobrerol is formed in the simultaneous hydration 
and oxidation of pinene, and is regarded as a 2.8 


“a.O. 


glycol derived from tetra-hydro-cymene. 


H ‘ 


SOBREROL 


The deposits of crystals from old turpentine oil 
undoubtedly was noted at an early period. Men- 
tion of such material is made by various writers 
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from 1820 to 1840. The first analysis appears to 
be due to Blanchet and Sell (Annalen 6.267, 1833) 
who deduced the formula C,oH2 90.2, which is cor- 
rect for the anhydrous terpin, but they reported a 
melting point of 150°, which would indicate that 
their product was sobrerol or a mixture. 

Dumas examined a “terpenthin” camphor from 
turpentine and cardamom oils and found the com- 
position Cy 9H220, which is correct for the hydrate. 
Stenhouse also analyzed crystals from laurel oil, 
obtaining the formula Cj >H2 oO, but also giving the 
melting point as 150 

In 1840, Wiggers showed that terpin hydrate 
could be made in quantity by treating turpentine 
oil with alcohol and nitric acid, and in 1848 List 
observed that the hydrate contained one molecule of 
water of crystallization and proposed for the an- 
hydrous compound the name “terpin.” He also ob- 
tained a crude terpineol by distilling the hydrate 
with dilute acids, and this reaction was further 
cleared up by Wallach, who found that with vari- 
ous concentrations of acid, terpineol, cineol, dipen- 
tene, terpinolene, and terpinene were formed. 

Finally, about 1890, the structure of terpin was 
generally accepted as a 1.4. glycol. 

In fact, Baeyer called it “1.4. terpan di-ol,” and 
included it in a list of sixteen terpene derivatives 


September, 1940 29 

































































































































































































































































whose structure he regarded as established (“‘fest- 
gestellt”). This led to a curious but instructive epi- 
sode. Starting with the above formula for terpin. 
Baeyer derived a formula for dipentene which con- 
tained no asymmetric carbon atom, and hence could 
not show optical activity. But Wallach had already 
established the fact that dipentene, though inactive, 
was really a mixture, or racemic compound, of dex- 
tro- and laevo-limonene. Hence, a dilemma! Either 
the dipentene formula was wrong, or the LeBel- 
vant Hoff theory of optical isomerism was defec- 
tive. Rather curiously, Baeyer chose the latter con- 
clusion, and expressed the opinion that “the opti- 
cal activity of limonene is due to an asymmetry of 
the molecule which is not dependent on the occur- 
rence of an asymmetric carbon atom, as required 
by the LeBel-van’t Hoff theory.” 

This seems to us now a daring statement; a 
more plausible deduction would be that the formula 
for terpin cculd not be correct. 


TERPIN FOUND TO BE 1.8 GLYCOL 


Some philosopher has remarked that the tragedy 
of science is a beautiful hypothesis slain by an ob- 
stinate fact. But the LeBel-van’t Hoff theory was 
spared this fate. because the apparently obstinate 
fact was not, in reality, a fact. For, only a few 
months later, Wagner offered a new formula for 
pinene, which immediately cleared up the situation. 
Terpin was now seen to be an 1.8. glycol (not 1.4): 
this led to a new formula for dipentene, which did 
contain an asymmetric carbon atom, and to revised 
formulae for many other terpene derivatives, and 
these formulae remain as yet unchallenged. 

It may be appropriate here to note, that in the 
early study of the complicated ring-structures of the 
terpene series, much time and effort might have 
been saved by the use of the tetrahedral models of 
the carbon atom. A number of the formulae pro- 
posed and advocated with considerable energy by 
Wallach, Tiemann, Semmler, and Wagner are thus 
found to be impossible, or, at least, highly improb- 
able, and, in fact, only those formulae which are 
easily constructed with the tetrahedral models have 
been able to survive and remain as an approxima- 
tion, at least, to the truth. 

Terpin hydrate is also interesting as one of the 
few organic compounds occurring in a mineral de- 
posit. In 1920, Prof. F. N. Guild, of the University 
of Arizona, reported the occurrence of a white crys- 
talline deposit in cavities of tree trunks buried in 
flood debris from the San Francisco mountains near 
Flagstaff. The age of the deposit was estimated at 
not less than 500 years. 

The crystals, though small, could be measured, 
and I was impressed with the resemblance of Dr. 
Guild’s drawing to the drawing of the crystal of 
terpin hydrate as given by Groth. The orientation 
was different but by making a suitable change in 
axes, the parameters were found to agree closely. I 
suggested to Dr. Guild that his material might be 
the well-known terpin hydrate, and he found that 
crystallographically and chemically the two sub- 
stances were identical. 

As Dr. Guild remarked, this incident ilustrates 
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the value of crystal measurements, where possible, 
in chemical research. The chemical analyses were 
not entirely satisfactory, owing possibly to partial 
dehydration of the material, but the crystallographic 
data were in perfect agreement. 


SOBRERO'S WORK ON SOBREROL 

Sobrerol, CjyH;,O2, was first prepared in purity, 
in 1851, by Sobrero (whose name is familiar as the 
discoverer of nitro-glycerin). Undoubtedly, it had 
been much sooner in the hands of various chemists, 
but probably confused or mixed with terpin hy- 
drate. He obtained it by the combined action of oxy- 
gen, water, and sunlight on turpentine oil, and the 
process was further studied by Armstrong who 
found the crystals to be monoclinic, melting at 
150°, and showing a high rotation, depending on 
the turpentine oil used. 

Sobrero also noted that on distillation with dilute 
sulfuric acid, sobrerol yielded an oil of camphora- 
ceous odor (pinol), whereas from terpin hydrate 
under similar treatment, an oil of hyacinth odor 
resulted (terpineol). Wallach later showed the iden- 
tity of sobrerol with his pinol hydrate, and after 
the adoption of the Wagner formula for pinene, 
the relations of terpin hydrate, sobrerol and their 
derivatives finally were made clear. 

Terpin hydrate is of some commercial impor- 
lance as an intermediate in the manufacture of ter- 
pineol. It is also official in the U. S. P., although 
doubts of its medicinal value have been expressed. 
Sobrerol appears to be still a laboratory curiosity. 

The formulae below show the relations of the 
compounds discussed. For simplification, hydrogen 
atoms have been omitted. 
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WHAT COSMETICS THE TEEN AGE GIRL BUYS 


Cold cream, face powder, hand lotion, nail polish, shampoo, 


perfume and bath powder are most popular with young girls 


by JESSE THOMPSON 


Ar what age does a girl begin using perfume? 
Face powder? Deodorant? How conscious is the 
teen-age girl of her complexion, the beauty of her 
hands and hair? Is the teen-age market profitable 
for the manufacturer of beauty aids? 

The answers to these and other questions were 
brought out in a survey recently completed among 
its readers by The American Girl, a magazine edited 
and published for teen-agers. The present article 
is based upon this survey and paints a revealing 
picture of the cosmetic buying and using prefer- 
ences of the American girl in her teens. 

A total of 25,712 questionnaires were filled in 
and returned to the magazine. A few did not 
answer the age question, but the ages of the 25,491 
girls who did give this information, ranged from 
under 10 years to over 20 years old. Table I gives 
the complete breakdown. 
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However, by eliminating from present considera- 
tion the small number in the two age groups of 10 
and under and 20 and over (a total of only 1013 or 
3.9 per cent), it is possible to get a much quicker 
picture without in any way altering the basic values 
of the statistics. Further simplification results in 
these figures: 


AGE NUMBER PERCENTAGE 
Ll years to 13 years 12,959 50.9 
14 years to 16 years 10,401 40.8 
17 years to 19 years 1,118 4.4 


From this, it will be seen that 91.7 per cent of 
the replies came from girls ranging in age from 1] 
to 16. This fact, if kept in mind, will serve to 
underscore the significance of the survey results. 


24 BEAUTY AIDS INCLUDED 

The part of the survey concerned with beauty 
aids consisted of the question “Do you use —?” 
asked in connection with 24 different cosmetic and 
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toilet goods items, from shampoos to lip rouge, per- 
fume to suntan lotion. brilliantine to nail polish. 
For convenience in filling in the questionnaires, 


the items were listed in two groups of twelve each. 
In the first group, 25,659 answers were received; 
Because the difference is less 
than one-tenth of 1 per cent and does not affect the 


in the second, 25.684. 


accuracy of the figures, the accompanying tables 
do not follow the grouping of the questionnaire, but 
are regrouped to give a clearer picture of the types 
of products used by the teen-age girl and to make 
comparisons easier. See Table II. 

A study of these figures no doubt will provide 
considerable data valuable from a sales and adver- 
tising viewpoint. The following summary deals with 
a few of the more important facts: 


FACE CREAMS—-Skin cream, used by only 10.2 per 
cent of the teen-age girls, is the least favored of the 
various types of face creams; cold cream (52.0 per 
cent) is the most popular and cleansing cream is 
second (39.1 per cent). When the percentages for 
all the creams are totaled, it becomes apparent that 
35.5 per cent of the girls use more than one cream. 
\ssuming that it is logical to apply this duplication 
to the age scale starting at 19 and working down, 
we see that in three cases out of four, a girl is al- 
ready complexion conscious by the time she is 14. 


FACE POWDER, LIPSTICK——This early concern about 
complexions carries through to face powder which 
is used by 54.7 per cent, and that means all girls 
of 14 and up and many of the younger girls. Lip- 
sticks, as might be expected, are not in as great 
use, being in only 35.7 per cent of beauty kits. 

HAND LOTIONS 
tant concern of the teen-ager. Nearly 80 per cent 
of them (and that takes them all in down to the 
12-year old girls) use hand lotion; 75.8 per cent 


Hand beauty is another impor- 


use nail polish and 40.6 per cent use hand creams. 


Paoto courtesy Podgy aad 


Hand lotions, creams and nail polish are used by teen-agers 
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HAIR PREPARATIONS —The figures show but slight 
use of brilliantine (16.3 per cent) but, on the other 
hand, curlers and wave sets are indulged in practi- 
cally 100 per cent. 


DEODORANTS —-Not only are teen-age girls de- 
cidedly beauty conscious but they also are pleas- 
ingly fastidious. More than half of them (55.1 per 
cent) use a deodorant; again applying this figure 
to the age scale, first to the older then the younger 
girls, it becomes obvious that the use of a deodor- 
ant usually starts at around 13 years of age. Even 
more used is bath powder, the figure being 74.3 
per cent; but for toilet water the percentage falls 
to 36.3 per cent. 

Perhaps the surprise of the survey is this: three 
out of four girls in their teens use perfume—and 
judging from the figures, this means that they start 
using perfume at the age of 13. 


* * 


Table | 


Age of 25,491 Teen-Age Girls Who Responded to Cosmetic 
Questionnaire 
Age Number 
Under 10 years old 141 
783 
2,439 
4,615 
5,905 
5,138 
3,444 
1,819 
749 
269 
100 
32 
Over 20 57 


25,491 


Table Il 


COSMETICS AND TOILET GOODS USED BY THE 
GIRL IN HER TEENS 
(Based on 25,659 Questionnaires) 


Product Number Using Percentage 
FACE CREAMS 


Cleansing cream 10,031 39.1 
Cold cream 13,347 52.0 
Skin cream 2,625 10.2 
Vanishing cream 4,455 17.4 
All purpose cream 4.812 18.8 


FACE POWDER, ETC. 


Face powder 14,041 54.7 
Lipstick . .. - 9,180 35.7 


HAND PREPARATION 


Hand cream 10,434 40.6 
Hand lotion 20,476 79.7 
Nail polish 19,466 75.8 


HAIR PREPARATIONS 


Shampoo : 20,393 79.5 
Wave set 6,814 26.6 
Hair curlers 18,178 70.8 
Brilliantine 4,173 16.3 
Hair brush 23,635 92.1 
Perfume , 18,870 73.5 
Toilet water ‘ 9,333 36.3 
Deodorant 14,158 55.1 
Toothpaste 19,422 75.6 
Toothpowder 13,926 54.2 
Suntan lotion 6,057 23.6 
Sunburn remedies 8,655 33.7 
Cleansing tissue 17,187 67.0 
Bath powder 19,081 74.3 
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COMMERCIAL SORBITOL SYRUP IN COSMETICS 


Replaces glycerine in numerous toilet preparations . . . How 


and why it improves the product and helps solve manufactur- 


ing problems . . . Properties, advantages and typical formulas 


by MAISON G. 


Wuen you combine high viscosity, nonvolatility, 
narrow humectant range and chemical stability, the 
outcome is a condition agent superior to glyc- 
erine. 
instead of being a by-product like glycerine, it is 
made synthetically by a unique manufacturing 


And it is superior in another way too for, 


process. 

This new conditioning agent is commercial sor- 
bitol syrup, made from glucose produced from corn, 
one of the major agricultural products of this coun- 
try. Sorbitol, until recently a chemical curiosity, 
is now available as a result of another miracle of 
industrial science, at prices competitive with glyc- 
erine. In other words, at the same effective cost, 
vou get additional desirable properties not possessed 
by glycerine. That is the reason why commercial 
sorbitol syrup is replacing glycerine where a su- 
perior conditioning agent is required. 


COMMERCIAL SORBITOL SYRUP 


Commercial sorbitol syrup, as sold, contains ap- 
proximately 83 per cent of polyhydric alcohol, of 
which d-sorbitol is the chief component, 16 per 
cent water and not over 0.2 per cent reducing 
sugars calculated as glucose. 

d-Sorbitol has the following structural formula: 

CH,0OH 
HCOH 
HOCH 
HCOH 
HCOH 
CH,0OH 
It is hexahydric alcohol (six hydroxyl groups) 
commonly referred to as a hexitol. In pure form 
d-Sorbitol is a white crystalline material. The 
crystallizing tendency of sorbitol in water is too 
great to permit its use as a replacement for glye- 
erine. But the presence of the other closely related 
substances in the commercial sorbitol syrup, made 
by the unique manufacturing process mentioned 
earlier, produces a non-crystallizing material with 
excellent properties and having numerous advan- 
tages over glycerine. 


COMPARISON TO GLYCERINE 


Commercial sorbitol syrup is heavier or more 
viscous than glycerine. The color is identical. 


From the cosmetic viewpoint, commercial sor- 
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DENAVARRE 


Emulsion of mineral oil and glycerine, left; same emulsion 
with commercial sorbitol syrup replacing glycerine, right. 


bitol syrup has the following advantages over 
glycerine: 

. It is non-irritating to the skin. 

. Not as hygroscopic as glycerine. 

3. Does not lose water as quickly as glycerine. 

. Reduces greasy feel of creams. 

. Aids in producing emulsions of finer particle 

size. 

6. Adds more body than glycerine. 

7. Increases adherence of powder and rouge. 

8. Antioxidant. 

9. Domestic product. 

10. Price more stable than that of glycerine. 

A small percentage of commercial sorbitol syrup 
when added to hand lotion or powder base, imparts 
a soft smooth feel, as compared to a wet greasy 
feel when the product is made from glycerine. A 
liquid powder base so made increases the adherence 
of make-up. 

Liquid emulsions of mineral oil containing glyc- 
erine have been found to be more stable when 
glycerine is replaced by commercial sorbitol syrup. 

Vanishing creams and similar products such as 
hand cream, brushless shaving cream, medicated 
creams, pre-shave creams and solid powder base 
do not dry out as quickly if two to five per cent 
of commercial sorbitol syrup is added to the prod- 
uct. Occasionally, the mode of manufacture may 
have to be altered. Thus in some cases the rate 
of mixing is either increased or decreased as re- 
quired. 


FORMULATION 


Adding commercial sorbitol syrup to a formula 
necessitates no change other than to decrease the 
water content by the amount of sorbitol addition. 
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Where glycerine is used in the formula, simply re- 
place the glycerine without further *adjustment. 
However, it has been found that in many cases it 
takes but half the amount of commercial sorbitol 
syrup to do the work of a given amount of glyc- 
Hence the formula should be adjusted ac- 
The following typical liquid emulsion 


erine. 
cordingly. 
may be modified to suit the need. 

A: Commercial sorbitol syrup 2.5 parts 
Water 705. * 
Triethanolamine 7 
Preservative qs. 
Stearic acid Sa 
Lanolin 2.0 
Mineral oil 15.0 
Sorbitan mono oleate 2.0 
Mannitan mono stearate 2.0 

C: Perfume 0.4 


PROCEDURE: Warm (A) to 

Bring (B) to 

Add (B) to (A) slowly and 
When cooled to 50° C., 
Remix 


with thorough agitation. 
add (C). Continue agitation until cold. 
again the following day, then pass through a col- 
loid mill or homogenizer if possible, and finally 
bottle. 

High stability and unusual cosmetic effect are 
combined to produce properties with unique sales 
possibilities. 


USE IN TOOTHPASTE 


Commercial sorbitol syrup is also replacing 


glycerine as a binder in tooth paste. Tests made 
by Krantz and Carr have shown that it is non- 
irritating to buccal membranes and that it exerts 
no specific hemolytic activity, but exerts only a 
general slight hemolytic action due to osmotic 
At the same concentration, the osmotic 
The following 
tooth paste formula based on a recipe taken from 


pressure. 
pressure is half that of glycerine. 


Testing viscosity by pipette method, using stop-watch 
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the APhA Recipe Book was used by Krantz and 
Carr in their work. 


Precipitated chalk 552 
Hard soap 60 
Soluble saccharin 0.25 
Heavy mineral oil 25 cc. 
Commercial sorbitol syrup 348.5 grams 


grams 


It is possible to make starch and soap pastes 
with commercial sorbitol syrup just as with glyc- 
erine excepting that a sorbitol paste is considerably 
heavier. Such pastes may find value as bodying 
and binding agents for tooth paste, ointments and 
so forth. Commercial sorbitol syrup may be used 
to replace glycerine in some mouth washes as it 
lends itself more favorably to flavoring. 


MOISTURE CONTROL 


The control of moisture content of many cos- 


metic preparations is important because without it 


the product may not be salable. Thus vanishing 
cream, brushless shaving cream, hand lotion, lather 
shaving cream, face masks, depilatories and others 
require the maintenance of the proper moisture con- 
tent and a minimizing of moisture up-take or loss. 
Glycerine itself gives less effective moisture pro- 
tection under extremes of humidity and in fact 
under some circumstances may be volatized from 
compositions. 

Commercial sorbitol syrup dries out more slowly 
at low humidity and picks up less moisture at 
Unlike 


glycerine, sorbitol syrup maintains its working vis- 


higher humidity than does glycerine. 
cosity at high humidity whereas glycerine becomes 
watery. Thus, the slower rate of moisture change. 
the narrower humectant range. and greater body- 
ing action due to higher viscosity, all tend to make 
commercial sorbitol syrup approach the ideal a’ a 
conditioning agent or humectant agent. Its high 
humidity protection is permanent since commercial 
sorbitol syrup is nonvolatile and does not crys- 
tallize. In other words, it stays put. Hence the 
value of adding it to the cosmetics listed above. 
Particularly in lather shaving cream does its humec- 
tant property become noticeable. The soap lather 
remains moist longer than when the cream is made 
with glycerine. 


PRESERVATION 


Cosmetics containing commercial sorbitol syrup 
need no more preservative than similar prepara- 
with a 
background in cosmetic practice have in the past 
used sufficient preservative to prevent spoilage due 
to mold or bacterial contamination. 
cedure is 


tions made with glycerine. Technicians 


A similar pro- 
cosmetics contain 
Normally one part of benzoic acid in ap- 
proximately 750 parts of cosmetic preparation is 
sufficient if the cosmetic is acid in reaction. If 
alkaline, one part of sodium benzoate in 500 parts 
of finished preparation is recommended. The esters 
of para hydroxy benzoic acid (methyl, ethyl, propyl, 
and butyl) may be used in either acid or alkaline 
media, in the respective quantities in which they 
are effective. In this connection it is advisable to 


recommended when 
sorbitol. 
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refer to THe AmericAN PerFuMER Bulletin on 
Antiseptics and Preservatives, published some time 
ago. This Bulletin lists the effective concentrations 
of these and many other preservatives. 


SORBITOL DERIVATIVES 


As a polyhydroxy compound, sorbitol may enter 
into reaction with many other chemical compounds, 
producing an unending list of new materials, in- 
cluding partial or complete esters, ethers, acetals 
and ketals. 

Of the sorbitol derivatives, the borate is so far 
the most important for the cosmetic industry, as 
a water soluble resin of interest in the compound- 
ing of hair lacquers and waving fluids. 

Sorbitol may be dehydrated to produce mono- or 
di-anhydro derivatives of the formula CsHs0(OH) , 
or CgHs0.(OH)». These derivatives are cyclic 
inner ethers, called sorbitans and sorbides, re- 
spectively. 

Several esters or sorbitans and sorbides have 
found application in cosmetics, particularly those 
from lauric, myristic, palmitic, stearic, oleic and 
ricinoleic acids. Many are emulsifiers, some pro- 
ducing water-in-oil emulsions and others oil-in- 
water emulsions. These will be discussed at a 
future date. 

Mannitol, another hexahydric alcohol isomeric 
with sorbitol, will be described in a subsequent 
article. 


Raw Material Standards 


Work has been started by the Scientific Advisory 
Committee of the Toilet Goods Assn. on the develop- 
ment of scientific standards for the chief raw mate- 
rials used by cosmetic manufacturers. 


According to a statement issued under the auspices 
of the association, the work is being undertaken for 
the purpose of ensuring to the industry supplies of 
materials uniformly high in quality and free from 
impurities which might be harmful or which might 
interfere with the production of cosmetics of the best 
possible quality. 

The first efforts of the committee are being de- 
voted to the following raw materials employed in 
the largest volume in the manufacture of cosmeties: 
talc, mineral oil, zinc oxide, titanium diexide 
ozokerite glycerine, boric acid, zinc stearate, para- 
ffin, ceresine, lanolin, spermaceti, benzoinated lard, 
sulfonated castor oil, sulfonated olive oil, glycerol 
stearate, triethanolamine, petrolatum, chalk, castor 
oil, stearic acid, beeswax, borax and clays. 

The committee has already determined the criteria 
on the basis of which “T. G. A. Standards” for these 
materials will eventually be established. In general 
these criteria are color, odor, melting point, solu- 
bility, apparent density, particle size, viscosity, 
specific gravity freedom from undesirable impuri- 
ties and other well-known chemical criteria. 

Definite standards for all of these will be set up 
and where necessary, methods of testing and deter- 
mination will be selected or devised. 

Raw material suppliers will be consulted and the 
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information which they have developed will be 
utilized so that the standards which eventually are 
established not only will protect the industry but 
also will be commercially practicable. No standards 
for any materials will be promulgated until the ad- 
vice and assistance of all interested parties has been 
secured. 

Owing to the great interest of the Food and Drug 
Administration in the raw materials which are being 
used in the industry, it is hoped by the committee 
and confidently expected that the Food and Drug 
Administration will cooperate in this work and that 
“T. G. A. Standard” will be at least tacitly accepted 
hy the Administration for purposes of law eu- 
forcement. 

At its last meeting the committee adopted pro- 
posed standards for mineral oil, petrolatum and 
paraffin, and these proposed standards are now 
being submitted to suppliers of these materials for 
criticism and suggestions. 

Members of the Scientific Advisory Committee 
are: 

A. B. Pacini, Affiliated Prod.. Inc.: W. V. A. 
Clark, Allied Prod., Inc.; D. L. Couch, Elizabeth 
Arden Sales Corp.; J. Bartholomew, Bourjois, Inc. : 
H. Gregory Thomas, Chanel, Inc.; H. D. Goulden. 
Jacqueline Cochran Cosmetics; R. F. Heald, Col- 
gate-Palmolive-Peet Co.; J. R. Martin, Coty, Inc.: 
F. J. Austin, Hudnut Sales Co., Inc.; W. Langer, 
Dr. Langer Co.; H. C. Balsley, Merle Norman Cos.: 
H. Coutinho, Pinaud, Inc.: J. H. Hall, Pond’s 
Extract Co., and J. M. Jaffin, Vadsco Sales Corp. 


Consumer Movements 


Tue consumer movement at its heart is not sub- 
versive and should not be dealt with as such by 
business. Business must make friends with the 
earnest groups who are crusading for the mutual 
advantage of business and consumers.—Better Bus- 
iness Bureau. 


“Don't buy a thing from anybody—unless they'll sell you 
BELOW COST!" 
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Selling Up Exercises 
For those who sell—put yourself through these 


exercises daily for a month. You'll feel like a new 
man: no one feels better than the successful fellow. 


I—"BENDING-OVER" EXERCISE . . . To build sales, 
there’s only one “bending-over” exercise that will get 
results that’s the kind where you bend over 
backwards, to keep your customers happy and satis- 
fied . . . Satisfied customers are your greatest source 
of new business, and it is just as important to take 
an interest in them after getting their business, as 
it is before! So make a list of your customers and 
see how many of them you've gone out of your way 
to get in touch with recently . . . 


some “bending-over” exercises! 


it might be time for 


2—"BACKBONE” EXERCISE . . . For strengthening the 
“fortitude” of those who are afraid to ASK 
PEOPLE TO BUY. 


proved, that regardless of how convincingly you 


Successful salesmen have 


demonstrate the merits of your proposition, you 
can’t expect to get the business unless you have the 
fortitude to ASK FOR IT! If you've been a little 
backward about ASKING people to buy, just try it 
for one week, and see for yourself the difference 
it makes! 


3—"FACE LIFTING" EXERCISE. . . Look at yourself in 
the mirror each morning. Ask yourself . .. Does my 
face have the expression of a successful man who 
knows what he’s doing, and isn’t going to waste the 
prospect’s time? Does it carry a smile that will 
“warm him up” and make him want to listen? Prac- 
tice face lifting every day . . . for nothing will 
dampen a prospect’s enthusiasm more quickly than 
a salesman whose expression implies that he’s just 
two steps ahead of the undertaker! 


4—"CIRCULATION" EXERCISE .. .Many men who are 
bubbling over with enthusiasm . . . who know their 
product from A to Z, and are able to tell a most con- 
vincing sales story, still fail to get ahead because 
they don’t “circulate.” They lose a lot of business 
they might otherwise get because they don’t see 
enough people. So, check up on your “circulation” 
at least once a week to make sure you see everyone 
who might possibly buy! 


5—''WEIGHT-BUILDING" EXERCISE. . . Are you heavy 
enough to back up everything you say with actual 
proof? ... Heavy enough to persuade people to buy, 
by proving they can’t afford to put it off? Start add- 
ing weight to your sales story today. Keep posted on 
what’s going on in your business. Instead of just 
reading the literature your company sends you, 
think of how you can use it to make your selling 
more effective .. . Keep your eyes and ears open 
for new ideas . . . That’s the way to “cure” under- 
weight selling! 


6—"AFTER-DINNER" EXERCISE. . . Highly recom- 


mended as a “cure” for “stop and go” selling . . . 
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You know, getting up in the morning “raring to 
go” and then having to “stop” and figure out where 
you're going .. . rushing in to see a prospect and 
having to “stop” and think about what you are 
going to say... This “after-dinner” exercise is just 
what the doctor ordered for the salesman who wants 
to avoid this not uncommon ailment, for that’s the 
time to plan your next day’s work. 


7—"HEADWORK" EXERCISE . . . Have you ever had 
your head “examined”? Hundreds of successful 
salesmen do it! They examine their own heads to 
see how they can use them to improve their selling 
ability! For example: An insurance salesman tripled 
his sales by handing his prospects an itemized hos- 
pital bill! A vocational training salesman took snap- 
shots of idle men standing in line for jobs, and used 
them to impress his prospects with the value of 
special training. Spend fifteen minutes a day “ex- 
amining your head” and you'll be surprised at the 
number of ways in which your selling can be im- 


proved.—Belnap & Thompson Push Book. 


Shaving Facts 

o 
SCIENTISTS of the Mellon Institute have deter- 
mined that there are some 31 variables in shaving 
conditions which influence user satisfaction. Some 
of them are the time of beard softening, tempera- 
ture of the softening water, hydrogen-ion concen- 
tration of soap or other medium, time elapsed since 
prior shave and condition of skin and hair as in- 
fluenced by fatigue, by sunburn, windburn and by 
dietary factors. 

The average male face, in its most unpleasant 
or pre-breakfast state, bears some 24,000 whiskers, 
each about 0.006 of an inch in diameter. 


Sweet Pea 


THE delicate, attractive odor of sweet pea (lathy- 
rus odoratus) is generally a favorite. Although it 
is possible to produce an absolute of the sweet pea 
by means of enfleurage, the natural product is not 
an article of commerce and practically nothing has 
been published regarding its composition. The 
perfume industry has, however, developed some 
very close and satisfactory synthetic reproductions. 

The base is usually benzyl acetone with additions 
of orange blossom, phenyl ethyl alcohol, hydroxy- 
citronellal, heliotropin, alpha amyl clinnamic alde- 
hyde, and terpineol. Top notes are obtained by 
the use of anisic aldehyde, synthetic jasmine, and 
mimosa. Small additions of phenyl ethyl acetate, 
benzyl acetate, benzyl isoeugenol, dimethyl benzyl! 
carbinol, dimethyl benzyl carbinol acetate, eugenol, 
geraniol, hydro-cinnamic alcohol, oil orris concrete, 
alpha ionone, linalool, linalyl acetate, methyl 
napthyl ketone, aldehyde C,4, cinnamic aldehyde, 
cinnamic alcohol, are tused for subtilization. Suit- 
able fixatives are balsam tolu, amyl salicylate, tinc- 
ture musk, synthetic musk, sandal and storax. It 
should be borne in mind that benzyl acetone should 
be used with discretion as it may cause irritation 
on sensitive skins.—Schimmel Briefs. 
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THE PRODUCTION OF OIL OF STAR ANISE 


A survey showing where and how it is cultivated . . . 


Development of the flowers and fruit . . . Harvest- 


ing and drying the fruit . . . Distillation and yield 


by DR. ERNEST GUENTHER, Chief Research Chemist, Fritzsche Brothers, Inc., New York, N. Y. 


IN December, 1938, the writer visited French 
Indo-China, traveling by air from Java to Bangkok, 
capital of Siam, from there by car to Angkor Wat, 
fantastic ruins of a glorious civilization buried in 
tropical jungles, and, continuing along the east 
coast of French Indo-China to Hanoi, finally ar- 
rived in Langson, Tonkin, center of the star anise 
producing regions near the Chinese frontier. This 
trip was undertaken in order to study production 
of oil of star anise, the story of which is given in 
the following pages. 


BOTANY OF STAR ANISE 


There has been much confusion in regard to 
proper classification because of the many existing 
species of //licitum. It would lead too far to enumer- 
ate the many designations given to the star anise 
tree which was finally identified by Jos. Hooker, 
filius, as /llicium verum (Fam. Magnoliaceae). 

The tree, an evergreen, is indigenous to the sub- 
tropical parts of southeastern Asia. The typically 
star-shaped fruit contains much essential oil and 
is, therefore, very aromatic. The characteristic 
anise-like odor and taste distinguish the fruit of 
[llicium verum, the true star anise, from that of the 
poisonous Japanese star anise (/llicium religiosum 
Sieb). The fruit is gathered from planted or semi- 
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wild trees and partly exported in dried form, partly 
used in the producing regions for distilling the oil. 

The main growing regions of the true star anise 
tree are located in the Province of Kwangsi, south- 
eastern China, along the border of French Indo- 
China, the principal trading centers there being 
Long Tcheou and Nanning. This province pro- 
duces from 250 to 300 tons of the 400 ton total 
yearly production, while the balance originates 
from another neighboring region between Langson 
and Caobang in the State of Tonkin, French Indo- 
China. The region of Nanning produces about 59 
per cent of the total output of star anise oil, the 
region of Long Tcheou, 30 per cent and the region 
of Langson, French Indo-China, 20 per cent. 

The Tonkin star anise oils are usually of higher 
quality than those distilled in the interior of 
Kwangsi, China; the same holds true for the oils 
produced in those regions of Kwangsi bordering 
French Indo-China. The Tonkin oils have a higher 
congealing point because they are distilled mainly 
from the fruit, while the Kwangsi producers use 
fruit and leaves as distillation material. 

The star anise tree was first introduced into 
French Indo-China by the Chinese, long before the 
French conquest of Tonkin. Only traces are left of 
those early Chinese plantations. The presently ex- 
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ploited trees were planted by the Thos and the 
Nungs, inhabitants of the producing regions. The 
age of these trees varies from forty to fifty years; 
the youngest are about twenty years old. Consider- 
ing that /llicium verum reaches an age of one hun- 
dred years and more, these trees are comparatively 
young and still bear fruit. 

The trees are planted, irregularly, and usually 
around the native huts or near villages. Star anise 
production, a very primitive home industry, is en- 
tirely in the hands of natives. There is only one 
Kuropean-owned plantation, that of A. Chiris Co., 
near Langson, French Indo-China, which will come 
into full production in about a year. At present 
all star anise oil is distilled by many native peasants 
in primitive, yet cleverly designed and _ efficient 
Chinese-made stills, distributed throughout the pro- 
ducing regions. No new plantations have been 
started by the natives during the last twenty to 
thirty years, and the increase of about 100 hectares 
in the star anise acreage of Tonkin is entirely due 
to the above mentioned European plantation. The 
actual surface of star anise plantings in Tonkin com- 
prises 853 hectares; of these 800 are located in the 
Province of Langson. Cultivation has remained 
limited to a certain but not very sharply defined 
zone. Agricultural stations in other parts of the 
world have repeatedly carried out experiments at- 
tempting to grow the star anise tree, but most of 
these efforts have failed to yield a commercially 
worthwhile crop of fruit. It would, therefore, seem 
that the soil and climatic conditions of the produc- 
ing regions in Kwangsi and Tonkin are particularly 
favorable to the growth of /llicitum verum. 


APPEARANCE 


The evergreen, /llicium verum, attains a height 
of about 45 feet; its trunk seldom grows thicker 
than 10 inches in diameter. The white bark of 


In the Bay D'Halong, fantastic island world near Haiphong 
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Native with star anise fruit in Tonkin, French Indo-China 


the star anise tree resembles that of the birch, its 
silhouette that of the poplar. When densely planted 
and seen from a distance, a group of star anise trees 
appears like Coniferae. 


PLANTING AND REPLANTING 

The seed is collected from vigorous older trees 
known for their good yield of fruit. After the fruit 
is harvested, the seed is detached with a knife and 
only the fully matured seed, easily recognized by a 
brown color, is retained. One kilo of fruit yields 
about one thousand seeds for planting. This seed is 
planted in a covered seed bed either immediately 
or after stratification, the distance between the seeds 
being three to four centimeters. The seed beds are 
usually started in October or November, always 
during the first three days after harvesting because 
the seed loses its germinating power very rapidly. 
After the young plants have developed the fourth 
leaf, they are replanted at a distance of about 25 
centimeters. The young plants remain in this sec- 
ond nursery for three years, when they are ready 
for final transplanting at a distance of five to six 
meters. 

It is preferable to start the plantings in June or 
July but not during the fall or in the first months 
of the year, as is usually done with other products 
of Tonkin. In fact, it has been observed that early, 
premature plantings frequently suffer from the dry- 
ness of April and May. The natives often plant the 
young trees under the shelter of an older star anise 
tree. This, however, is not necessary in a modern 
plantation protected from the inroads of domestic 
animals. 

During the period of growth, the trees require no 
special care, with the possible exception of some 
weeding out in July or August which is done merely 
to facilitate gathering the fruit from the ground. In 
a modern plantation better care could be exercised 
by weeding out all straw-like herbs and weeds liable 
to burn and spread bush fires. A thorough plough- 
ing in the fall, together with some mulching assures 
sufficient moisture for the dry season. Aside from 
that, every tree receives in the beginning of summer 
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about 15 pounds of stable dung and 100 grams of 
ammonium sulfate. 5% 

The flowers are red or pink, sometimes white. 
Although blooming all year round, they are more 
abundant in May and July. The fruit develops 
correspondingly and matures during the greater 
part of the year, but the summer harvest is about 
four times as important as the winter harvest. The 
fruit consists usually of eight boat-shaped follicles 
or carpels arranged around a central axis. The car- 
pels taper to an almost straight beak; when fresh 
they are green, when dried they are reddish-brown 
and slightly wrinkled. The enclosed seed is ovoid, 
smooth and, when developed, brown. The star-like 
shape of the fruit and its typical anise odor gave 
rise to the designation star anise. 

Mr. L. Drouet, director of A. Chiris Co. in Lang- 
son and a leading expert on star anise oil, to whom 
the writer is particularly indebted for a courteous 
reception in Langson, described the quite baffling 
development of star anise fruit. The first flowering 
period, from March to the end of April, is sterile 
and develops no fruit. The second flowering period 
begins in July or August and lasts from two to three 
weeks. These blossoms are larger and thicker than 
those of other periods and result in premature fruit 
development. The natives call it the “little har- 
vest’; it takes place in November, December or 
January. The third flowering season starts immedi- 
ately after the second one and dovetails with it. The 
blossoms are somewhat smaller and the fruit devel- 
ops very late, in fact not until August, September 
and October of the following year. This represents 
the “large harvest” of the star anise fruit. 

At the beginning of the fruit-bearing period, the 
embryonic fruit developed from the two successive 
flowering periods are filiform and not different 
from one another. 
to differentiate between the fruit which will ripen 
during the following premature harvest and the 
fruit which can be harvested only during the follow- 


In October it becomes possible 


ing year when the star anise tree will again be in 
full bloom. 

Independent of these three principal flowering 
periods, the star anise tree bears fruit irregularly 
These 


flowers, however, usually fall off the trees and, with 


and intermittently almost all year round. 


some exceptions, develop no fruit. 

To summarize: Following the fruit development 
from the beginning of the flowering period of July 
to October, the first harvest takes place from No- 
vember to January but the main harvest is obtained 
only during August, September and October of the 
following year. Independent of these two harvests 

the first premature and the second belated—a less 
important but not negligible harvest takes place in 
March or April. Because of the strong winds and 
sudden temperature changes prevailing during that 
period, much fruit falls off the trees prematurely 
after attaining only one- or two-tenths of their nor- 
mal development. This fallen fruit, rich in essen- 
tial oil, is collected and distilled immediately. 





The belated harvest mentioned above is by far 








the most important and amounts in normal years 
to about 80 per cent of the total production. When, 
for some reason or other, this main harvest gives 
only a medium or small yield, the so-called “prema- 
ture harvest” which usually appears two or three 
months later, might be more important than the 









preceding one. 






HARVEST OF THE FRUIT 

In order to prevent breaking of the branches, it 
has been suggested that double ladders be employed 
or that the fallen fruit be collected from the ground. 
However, these two methods are not practical. 
Double ladders can hardly be used on trees of such 
great height, the lowest branches being sometimes 
seven feet above the ground. Neither is it advisable 
to collect the fallen fruit from the ground because 
this over-ripe fruit is just good enough to be dried 
and sold as such, while the fruit used for distillation 
should be harvested before complete maturity in 
order to give a good yield and quality of oil. 

In actual practice the natives, usually the chil- 
dren, simply climb up the trees and there is very 














little damage done because the branches are strong 
enough to support the pickers and, furthermore, the 
fruit is not so far out of reach that the harvesters 
would have to step on the more fragile parts of the 
branches. Besides, the natives use long poles with 
a little hook attached to the end, hooking the fruit 
or beating the branches until the fruit falls. 








YIELD OF FRUIT 

A planting comes into production when about ten 
years old. The first harvest is small and amounts 
to only 0.5 to 1 kilo of fruit per tree. The planta- 
tion becomes profitable around the fifteenth year 
when a tree yields approximately 20 kilos. Full pro- 
duction begins after the twentieth year with a yield 
of about 30 kilos of fruit per tree. The average life 
span of a tree is eighty to one hundred years and 









even more. In regard to productivity the star anise 





tree, like all non-trimmed fruit trees. varies consider- 






























Native village in Tonkin, star anise trees in background 
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Native distillery in Tonkin, French Indo-China; at left, a gen- 
eral view and at right, a close-up. Of Chinese construction, 
the still head is visible with condensing vessel on top. Oil and 
water separate in the box-like container at the left of close-up 


ably from one year to another; a tree yielding 30 
kilos of fruit in one year may give only one kilo 
the following year. 

Mr. Drouet estimates the productivity of the star 
anise tree as follows: A tree thirteen to twenty-five 
years old may yield in bad years from 0 to 5 kilos 
of fresh fruit; in medium years from 5 to 10 kilos. 
A tree older than 25 years may yield in bad years 
0 to 10 kilos; in medium years 10 to 20 kilos and 


in very good years 20 to 40 kilos. To be sure, all 


these figures refer to fresh fruit. 


DRYING OF THE FRUIT 

The harvested fresh fruit is either distilled or 
dried and sold under the name of star anise. This 
is the well known, brown, star-shaped fruit of the 
drug market. 

The drying is done in flat baskets exposed to the 
sun for about ten days. One hundred kilos of fresh 
fruit give approximately 25 to 30 kilos of dried 
fruit. Frequently the Chinese boil the fruit for a 
few minutes before drying, whereby the fruit is 
better conserved but loses part of the essential oil. 


DISTILLATION OF OIL 

Before describing details of operation, the writer 
would like to give his impressions of the present 
economic setup under which star anise oil is pro- 
duced. 

As already mentioned, production in China and 
French Indo-China is an utterly primitive home 
industry covering a rather wide area. The trees do 
not grow wild but were planted irregularly around 
the villages many years ago by the ancestors of the 
present natives. Because the life span of a tree is 
one hundred years and more, the old trees still bear 
fruit and the investment of the planting, if one can 
call it such, has long since been written off. As 
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pointed out, the oil is distilled from the fresh fruit 
while the dried fruit is exported. Whenever there 
is no market for the dried fruit or whenever the 
prices of the latter are abnormally low, the natives 
distill their stocks of dried fruit, expecting to obtain 
better profits from the oil. 

The children pick the fruit from the trees which 
have belonged to the family for generations. Distil- 
lation, in which all members of the family help, is 
extremely primitive but, because of Chinese skill, 
quite efficient. Easy work, continuing day and night 
during the producing seasons, it demands com- 
paratively little attention. The primitive and rather 
fragile condenser necessitates very slow and lengthy 
distillation, one batch requiring about forty-eight 
hours. As main occupation, the men-folk tend to 
their rice fields; they also supervise distillation. The 
women cook rice near the stills and kindle the fire 
beneath. The entire family participates in the work. 
After forty-eight 
hours of distillation, the still is emptied and re- 
charged with a new batch of fresh fruit picked by 
the children. The firewood comes from the near- 
by forests and, therefore, costs nothing. 


and labor cost is nonexistent. 


Since the oil is produced at practically no cost. 
it would be impossible for a European distillery to 
compete with this system. Such distillery would 
have to employ a foreman and labor, buy fuel, pay 
taxes and write off investments, while the native 
peasant producers have none of these factors to 
worry about. The only advantage of a modern dis- 
tillery would be the possibility of producing a 
very high quality of oil, perhaps with a congealing 
point of 20° C., in other words, almost pure anethol. 
Employing modern stills and steam of higher pres- 
sure, it would be possible to shorten distillation to 
perhaps three or four hours but the yield of oil 
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would remain about the same. The merits of a 
modern distillery would, therefore, lie only in ihe 
production of a pure oil of highest congealing point 
and free from any adulterant. It could not compete 
with native production as far as cost is concerned. 


LIVING STANDARD OF NATIVE DISTILLERS 

The living standard of the native distillers, like 
that of all Chinese peasants and coolies, is incredi- 
bly low. They are practically self-sustaining, living 
on their own rice fields and making their own cloth- 
ing. As long as they have sufficient food they are 
perfectly happy and content in their primitive huis. 
At the time of the writer's visit to Langson the field 
prices of star anise oil were about 5 piasters per 
kilo. The money derived from the small lots pro- 
duced by these peasants has really represented 
wealth to them and, unless they lose it in gambling 
(of which all Chinese are very fond), the money is 
usually buried in the ground in the form of coins. 
The natives have little confidence either in banks or 
in paper currency. For this reason, most of the 
money coined by the government in French Indo- 
China disappears as fast as it is turned out. We 
shall tell later how, despite their low standard of 
living, the Chinese are extremely clever traders, 
knowing very well how to exact the highest prices 
for their oil. 

Distillation is carried out in cleverly designed 
stills made by Chinese craftsmen in the Province 
of Kwangsi. A drawing of such a still, given to the 
writer by the Services Agricoles, Résidence Supéri- 


eure of Tonkin, is shown on this page. These stills 
are large enough to hold 300 kilos of fresh fruit. 
The fruit is either distilled fresh or may be stored 
for about ten days and more, but in this case it 
must be spread out in a thin layer under a shed and 
turned over frequently to prevent fermentation. It 


FRUIT + WATER 


CHINESE STILL FOR THE DISTILLATION OF STAR ANISE 


A.—Still bottom made of G.—Water inlet to the cooler 
cast-iron H.—Water outlet from the 
B.—Part of still made of spe- cooler 

cial Chinese cement 1.—Outlet for the water and 
C.—Wooden or tin-plated oil 

vessel J.—Metal Florentine flask 
D.—Cast-iron head K.—Cohobation pipe 
E.—Condenser L.—Fire grate 

F.—Cooling vessel M.—Chimney 
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has been stated that previous to distillation the fruit 
is broken up by hand but, according to the writer’s 
observation, this is not the case--the entire fruit 
being used. The fruit is put into the still, together 
with a sufficient quantity of water to cover it. The 
heating is done very slowly to avoid boiling over 
and also to prevent oil evaporation through the 
rather loose-fitting joints of still and condenser. 
The steam and the oil vapors pass through three 
holes in the still-head which also serves as a sort of 
condenser. Steam and oil vapors are reliquified on 
the bottom of the cooling vessel on top of the still- 
head—a flat vase through which cold water flows. 
The condensed water and oil drop from the bottom 
of this vase into the lower part of the still-head, 
from where the oil and water mixture flows through 
a pipe into a sort of Florentine flask. There the 
oil and water separate, the water to be refluxed into 
the still and cohobated. Beneath the still is the fire. 
kindled with wood. 


YIELD OF OIL 


One hundred kilos of fresh fruit, distilled for 
forty-eight hours, yields 2.5 to 3 kilos of oil. Dried 
fruit is distilled for sixty hours and yields 8 to 9 
kilos of oil. 

It is very difficult to indicate average figures of 
yield because it varies according to years, location 
of the trees and maturity of the fruit. Thus, accord- 
ing to Mr. Drouet, distillation of green fruit in the 
regions of Langson and Diem-Her yields about 3.1 
to 3.5 per cent of oil and only 2.2 to 2.5 per cent 


in the regions of That-khé and Léc-binh. 


DISTILLATION OF LEAVES 


While the oil distilled exclusively from star anise 
fruit has a high anethol content and a correspond- 
ingly high congealing point, distillation of leaves 
yields oils of lower anethol content and lower con- 
gealing point. This factor requires more careful 
consideration because very often the ordinary mar- 
ket oils consist of mixtures of fruit and leaf oils. 

The Experimental Station of Phu distilled freshly 
picked, green leaves and obtained a yield of 0.5 per 
cent. Corresponding oils, distilled experimentally 
by A. Chiris Co. from fresh leaves, showed a con- 
gealing point of 17° C. which is quite normal even 
for oils distilled exclusively from fruit. Although 
distillation of fresh leaves is not advisable because 
it deprives the trees of their vital organs and seri- 
ously damages them, this practice is sometimes 
followed, especially in the Province of Kwangsi. 
Frequently the Chinese distillers use dried leaves 
fallen from the trees. A Chiris Co., in a correspond- 
ing experiment, obtained from dried, fallen leaves 
0.55 per cent of a very fragrant, straw-colored oil 
with an abnormally low congealing point of only 
13° C. The native distillers frequently produce this 
type of oil and mix it into oil distilled from the 
fruit, or they distill fallen leaves together with the 
fruit. Such practices result in oils with a congeal- 
ing point lower than that of pure fruit oils. 

(To be continued in the October issue.) 
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Comment on interesting new chem- 


ical developments and their appli- 


cation in the creation and manu- 


facture of toilet preparations 


by MAISON G. pENAVARRE 


Hot Pour Creams—Cold cream and 
similar creams may be poured hot, 
but vanishing cream type prepara- 
tions have never been worked out to 
the point where they could be hot 
poured. However, this now may be 
possible with the inclusion of 2 per 
cent sorbitan mono-oleate in the 
formula. The oleate is considered as 
one of the fatty ingredients. The re- 
sulting cream may be poured at 
about 55-60°C. It is worth a trial. 


Face Powder Trouble—L 0 o king 
over a half dozen brands of popular 
face powders, it is surprising to see 
some of the things that get by the 
control laboratory and the line in- 
spectors. Some show white specks so 
big a blind man couldn’t miss them. 
Others have poorly dispersed color. 
perfumed 


big as a_ bean 


Some have clumps of 


powder as when 
rubbed out on paper, it becomes 
positively oily. Mind you, this has 
been found among the best known 


brands. Wonder who is to blame? 


Control Number Machines— W h 
can’t some equipment maker design 
an inexpensive machine that will 
number labels according to batch or 
They have made 
inexpensive gluing machines. A num- 
ber marker could be built onto the 
same machine, utilizing the same 
motor for power. And the extra 
addition of the numbering device 
wouldn’t run into the big money that 
keeps the hundreds of medium-sized 


control number? 
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manufacturers from installing such 
machinery. As long as automobiles 
cost several thousand dollars, only 
an occasional person bought one. 
Today with the low price of cars, 
practically everyone owns one. The 
same applies to equipment. The 
equipment boys are missing a darn 
good market. There is no use show- 
ing or talking thousand dollar equip- 
ment to a man who can afford (and 
is willing) to pay only a hundred 


and fifty dollars. 


Petrolatum From Mineral Oil— 
Imagine melting together 70 parts 
of mineral oil and 30 parts of a new 
mineral wax to make a nice soft 
medium fiber petrolatum. The stuff 
is so new that little is known about 
it. Enough said, though. Makers of 
cold cream, lipstick and other stick 
cosmetics take note. This may be the 
“ingredient” you have been looking 


for. 


Perfumed Varnish—T he re is an- 
other wrinkle in selling perfume that 
seems to be making the rounds now. 
Perfume dissolved in a_ cellulose 
ester or ether film. The varnish or 
lacquer so formed is painted into 
dresser drawers, chests and cabinets 
for the purpose of perfuming the 
furniture drawer as well as its con- 
tents. It is a good stunt, too. Test 
your perfume, however, for it may 
leave a sticky film or may become 
changed in the composition. Almost 
any kind of perfume can be used in 


such a composition, though certain 
ones are particularly nice when ap. 
plied to wood. 


Mixer Attachment—Making mucil- 
ages of gums or methyl cellulose is 
no cinch, so the supplier of a push- 
pull type mixer offers an attachment 
for the long steel shaft, replacing the 
two propellers, tearing the clumps of 
gum into shreds and reducing the 
time required to make the mucilage. 
Quite an innovation and supremely 
helpful. The attachment may be used 
also wherever a powerful shredding 
action is required, as in making as- 
bestos soup for filter beds. 


Earth Colors —A chart showing the 
variety of natural earth colors offered 
by one supplier also shows the color 
of a white powder containing an uni- 
form amount of the earth color. Be- 
. . the 
range of tints possible to obtain with 
earth colors. If you have had trouble 
with “bleeding” lakes, give these 
earth colors a squint. You won't be- 
lieve your eyes at first. 


lieve me, it is quite amazing . 


Morpholine Toxicity—The toxicity 
of morpholine by inhalation recently 
reported in this column erroneously 
did not carry the fact that like all 
ammoniacal gases, morpholine vapor 
produced lung damage on inhalation, 
In fact, am- 
monia seems to be somewhat more 
irritating than morpholine when in- 
haled. Unlike triethanolamine, mor- 
pholine applications to the skin, both 
diluted and undiluted, produced 
pathological changes in the skin and 
with larger doses the kidneys were 
affected. The skin seemed to thicken 
from the local applications. Further 
information may be found in the 
original article by Shea in J. /nd. 


Hyg. & Toxicol. 21, No. 7,236, 1939. 


just as does ammonia. 


Bursting Bottles —Everyone seems 
to be complaining more or less about 
bursting bottles this autumn. In 
most cases that have been checked, 
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the bottles were found to be filled too 
full. Pressure formed due to heat 
expansion burst the bottle. Give bot- 
tles more head space and everything 
will be okeh. Several cases of burst- 
ing due to fermentation were en- 
countered. The answer here is very 
simple, of course be sure to add 
preservative in sufficient quantity. 
Choose one effective in your product 
and check it. 


Absorption Base Concentrate — A 
type of concentrate capable of pro- 
ducing an absorption base with 33 
per cent greater walter absorption 
than the usual absorption bases on 
the market, is announced by one 
supplier. It is claimed to be com- 
patible with acids and alkalies alike. 


Lavender Crops—Several British 
planters and harvesters of lavender 
report that in spite of the bad weather 
and other handicaps, the crop 
promises to be pretty good. Now all 
we need to hope for is that the boys 
get to distil the oil and bring it over 
here safely. Anyway, there will be 
some lavender oil this harvest if... 


Beeswax 


Acip value and U. S. P. criteria 
are no indication of the utility of 
beeswax. Handling during manufac- 
ture together with correct apportion- 
ment of borax has a distinct effect on 
the cream in which it is used. At 
different times over a period of ten 
years, many of the brands of beeswax 
on the market were tried in a stand- 
ard formula, treated alike, and poured 
at the same temperature with varying 
results. 

Only two brands out of the six 
tested in one series of experiments 
gave the quality of cream desired. In 
another series one of four different 
samples tested best. Why this varia- 
tion? Here is the reason: Crude wax, 
from which refined material is made. 
plays an important role in cosmetic 
utility. Certain crude waxes give fine 
grained emulsions while others do 
not. The beeswax refined from U. S. 
crudes is particularly difficult to 
handle, though if a formula is built 
around this wax and a special technic 
developed American wax will give a 
quality cream. Hence the importance 
of testing brands in a 
formula and depending on the sup- 
pliers’ integrity for uniformity. 


various 
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QUESTIONS & ANSWERS 


315. Finger Waving Lotion 


). / would appreciate it, in- 
deed, if you will forward me a 
formula for making a_ finger 
waving effervescent 
form that is fast drying and is 


applied with a siphoned bottle. 
J. M., Nev. 


A. The 
waving lotion you are interested 
in is quite difficult to make un- 
less you are equipped to car- 
bonate and bottle. There are 
available on the market some 
gadgets which can be _ placed 


lotion in 


effery escent finger 


over the crown cap and pushed 
through the same to utilize the 
bottle Your 
problem is the proper choice of 


contents. major 
waving ingredients together with 
the maintenance of a correct PH 
with suitable buffers. You will 
have to utilize a small amount 
of wetting agent to enhance the 
frothing properties so much de- 
Without the actual ex- 
perimenting, which we feel to be 


sired. 


considerable, it is impossible to 
suggest anything more complete 
than the above. 
preparations on the market dis- 
closes that such products contain 


An analysis of 


between one-half and one per 
cent total solids. 


316. Shin Oil Problems 

Q. | have been experimenting 
with a skin oil made from the 
Jollowing formula (formula fol- 
lows). I would like to change 
this formula in some way so that 
the lanolin would not separate 
Jrom the oils. I would also like 
to increase the lanolin and cocoa 
butter content but when I do so 
the preparation congeals in cool 
weather. Can you give us infor- 
mation on this at once?—A. P.. 


Miss. 


A. It is impossible to suggest 
a method of preventing the sepa- 
ration or congealing in the for- 
mula you have presented because 
of the melting point of some of 
your ingredients and because of 
the nature of the formula itself. 


Cocoa butter serves no useful 
purpose in your formula and if 
you remove it, it is possible that 
a major portion of your difficulty 
may be overcome. However, 
your preparation will quite prob- 
ably be cloudy at all times. You 
might bottle your product in blue, 
green or amber containers thus 
your problem in 
part. In addition you might 
place a caution on your label to 


the effect that the preparation 


overcoming 


shows sediment at cool tempera- 
tures and that it should be 
slightly warmed up and well 
shaken before use. 


317. Anti-oxidant Requested 


Q. Would you please suggest 
an anti-oxidant to be used in a 
shaving cream made in part from 
hydrogenated cottonseed oil? 


I’. G., Miss. 


A. It is possible to buy hydro- 
genated cottonseed oil already 
preserved against rancidity. A 
supplier of such a grade of mate- 
rial is sent to you under separate 
cover. You might possibly use 
hydroquinone as an anti-oxidant 
but you must reckon with the 
fact that it readily discolors in 
alkaline solutions. Trade-named 
anti-oxidants and their suppliers 
have been suggested to you in a 
separate letter. 


318. Silk and Wool Cleaner 
Q. We are interested in mar- 
keting a good cleaner and spotter 
for fine silks and woolens. We 
would greatly appreciate any sug- 
gestions or specific formulas that 
you may have on items of this 


type. W. X., Pa. 


A. We have to decline sug- 
gesting anything along the line 
of a cleaner or spotter for fine 
silks and woolens as this work 
is out of our field. The only 
thing that we know of that you 
might try is a wetting agent such 
as described in THE AMERICAN 
PERFUMER Bulletin. 
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AIDS TO BETTER PRODUCTION 


by RALPH H. AUCH, 4.2. cue. 


THE MORNING AFTER 


Inspectors maintaining the uniformity of fill 
height and the clarity of liquids, the net weight of 
creams and pastes in jars and tubes and guarding 
the appearance of finished packages are invaluable. 
Inspection of each day’s production the following 
morning not only catches any shortcomings of con- 
tents and findings but also has a highly desirable 
salutary effect. 

This latter inspection may well be done by or in 
the presence of the one in charge of operations and 
a different foreman or forelady every morning. It 
can be done quickly and thoroughly by the use of 
carefully prepared forms, one for each item pack- 
aged. Provision must, of course, be made for prop- 
erly reconditioning the opened containers. 

For example, a form for reporting the findings on 
a liquid product will include: 


Bottles 


Design 


Adherence 
Individual Cartons 
Flaws Registration 

Glass Distribution Color 
Closures Properly Closed 
Flaws Scoring 
Tightness Gluing 
Contents Shipping Case 
Clarity I°xterior 
Fill Height Clean 
Labels, Medallions, Scuffed 
Veck Bands Torn Flaps 
Registration Flaps Tightly Glued 
Colors Taping 
Straight Interior 
Properly Spotted Dust 
Scuffed Partitions 
Glue Smudge Fit 


For many products the form need not be as de- 
tailed but in every case it should be all-inclusive. 
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BOX STRAPPING 


Ordinarily, in this industry, the use of box 
strapping is quite limited and often confined to 
strapping wood or corrugated cases for export ship- 
ment. Applications are many, but remarks are con- 
fined to two neglected practical uses. 

Where the unit shipping cases are small, strap- 
ping two or more together reduces the number of 
shipping labels required, and the handling is 
speeded up, with “strays” in transit less likely to 
occur. A few standardized lengths of wood cleats 
of 34 in. x 3 in. lumber for top and bottom and the 
single strap drawn quite taut, does the trick. 

If the line of products is a long one and mixed 
shipments the rule, the same bundling idea works 
out well if the cartons are reasonably uniform in 
size. Where the unit cartons vary in size appre- 
ciably, a few large standardized size single wall 
cartons can be utilized. By strapping these large 
cartons, stapling and/or gluing is dispensed with 
and unpacking at destination facilitated. 


FLUORESCENT LIGHTING 

We have been toying with fluorescent lighting for 
some time now for special applications, particularly 
inspection booths to keep down glare and heat and 
in an area requiring vapor-proof type fixtures which 
to date have not been developed. The interior of a 
haberdashery, in a village at that, lighted exclusively 
by two lines of fluorescent lighting, raised the ques- 
tion of how can one be so dumb so long. A light 
source that is lineal is certainly excellent for produc- 
tion or assembly lines. 

The fluorescent lamp is distinctly different but its 
principle of operation need not be discussed. It is 
efficient but costs are high for installation, in fact, 
the lists of advantages and disadvantages and the 
do’s and don’t’s are too long to develop and had best 
be left to the lighting engineer anyway. The fact 
remains, however, that fluorescent lighting has 
many desirable applications in the plant. 
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JEURELLE: One gift for two is the theme for this blue quilted 
gift chest with two colognes and bath soap; a pink and 


blue floral motif for “her.” leather and raffia for “him.” 


CHARLES OF THE RITZ: Gay with winter scenes are the boxes 
and labels for this firm’s new Wintertime dusting powder and 


fragrance. The blue background is decorated with gay colors. 
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PEGGY SAGE: Skypet, evening purse and manicure set in one. 
dedicated to the career girl, has an inner case holding four 


preparations, five implements. It comes in red or green crepe. 


YARDLEY: Boudoir Basket, a small oval-shaped natural straw 
basket, contains six individual sachets of compressed lav- 


ender blossoms. The item is presented in its own gift box. 
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MIAHATI: The yoke of Dutch Girl holds two buckets, each GRENOVILLE: Les Miniatures, tiny bottles garlanded with 
containing a one dram bottle of perfume, Hyacinthe and Two- flower bouquets—each petal and leaf of a tiny shell typi- 


Lips. Dutch Girl is available in blue, rose or terra cotta. cal of the perfumes they hold, are available in four odors, 


LUXOR, LTD.: American Beauty perfume in a miniature de HELENA RUBINSTEIN: Apple Blossom favorites, cologne 
canter container is enclosed in a transparent reproduction of with an atomizer, body powder and soap, in their pink and green 


the Liberty Bell, topped with a red, white and blue ribbon. dress, are packed in a gay Christmas box, decorated with stars. 


DOROTHY GRAY: Four fragrances in scroll bottles with foil LUCIEN LELONG: Jabot cologne makes its debut in time for 
labels are presented in the dark blue metallic Christmas tree the holiday trade. A blue stopper is used for the vase-shaped 


package. Two colognes and two floral fantasies are included. bottle. The outside package is blue with white and gold trim. 
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SURLIN AND COMPANY: Typical of this firm’s miniatures 
are these three. Molded of composition material, each item has 


a vial of perfume. The figure is covered with a glass dome. 


HOUBIGANT: Conventional Christmas motifs are avoided al- 


though a holiday air pervades the line’s packaging. repre- 


sented by this gift set of dusting powder and bath crystals 


BOURJOIS: A design of red and silver ribbon and stars on 


a background of blue decorates this Christmas gift set 


which contains Evening in Paris eau de cologne and talcum. 


VANTINE 


in packaging, from box to labels, are being promoted for the 


Country Gentlemen sets with a grey tweed effect 


holidays. Talcum and after shaving lotion comprise one set. 


SHULTON: This sewing kit, its blond veneer box decorated 
with gay pictures and a red velvet pin cushion, contains toilet 


water in a removable tray, soap, talcum, and bath salts. 


COTY: One of the most interesting presentations by this firm 
for the holidays is the Lazy Susan arrangement in which 


five bottles of perfume are presented on a revolving dais. 





ANDREW JERGENS CO.: Presented as a Christmas stocking 
item, this package holds lotion, gardenia cologne and face 


powder—all shades styled by Alix, Paris fashion originator. 


PRIMROSE HOUSE: Travelite case of alligator grain with 
removable cosmetic tray, holding nine preparations, has 


compartments for traveling aids and a mirror in the lid. 


THE GEORGE W. LUFT CO.: Tangee Tuckaway is made of 
corduroy and contains face powder, compact rouge and lip- 


stick. It is available in air-force blue, tawny tan, vivid red. 


HARRIET HUBBARD AYER: Travelight, designed for week- 
end trips, contains nine beauty aids for cleansing and make- 


up. It is a tailored bag, presented in seasonal fabrics. 


LA CROSS: Sophisticate is a bengaline handbag, lined in 


taffeta with slide-fastener closure. It contains eleven 


manicuring aids and comes in black, blue and dubonnet. 


THE DEVILBISS CO.: This modern heavy crystal perfume 


atomizer with clear cut panels and decorative top has a leak- 


proof closure. Its capacity is two and one-half ounces. 





FRUITY FLAVORS 
FOR TOOTHPASTE 


Pineapple concentrate sharpened with 
lime or lemon and freshened with pep- 
permint satisfactory . . . Notes on oral 


deodorants and floral cachous 


by F. V. Wells, F.cs. 


Editor, Soap, Perfumery & Cosmetics, London 


IMAGINATION is not normally allowed to run riot 
in the compounding of toothpaste flavors, but re- 
cently the world-famous firm of John Knight Ltd. 
has put on the market a toothpaste called Solidox 
that not only contains sodium ricinoleate as a tar- 
tar-removing agent but also an attractively fruity 
flavor composition. Common to American, British 
and Continental dentifrice flavors are methyl sali- 
cylate, peppermint, spearmint and aniseed, also 
clove, cinnamon, cassia and vanillin, ete. A prod- 
uct of related type. with which I am personally ac- 
quainted, consists of chloroform, peppermint, euca- 
lyptus and thymol—155 ounces being incorporated 
in each 200 lb. batch. A conventional Continental 
formula consists of 44 parts of peppermint, 39 of 
anise, 11 of clove, 4 of menthol and 2 of vanillin. 
Much, of course, in these compositions depends 





and in no in- 
stance does this apply more closely than in the case 


upon the quality of the oils used 


of peppermint oil. 

As 5S. P. Jannaway has truly pointed out, there 
are few things more objectionable in a toothpaste 
flavor than an unduly high proportion of ionone. 
In fact, all products with a musty odor—or, for 
that matter, a hot spicy odor—should be utilized 
\ flavoring material of the 
fruity type that goes very satisfactorily into certain 


very circumspectly. 


tooth paste formulae is pineapple concentrate. This 
can be sharpened with lime, lemon and _ similar 
flavors and freshened up with good quality pepper- 
mint. The following formula gives a pretty sound 
idea of the lines on which fruity toothpaste flavors 


may be developed: 


Lime oil, distilled 


a 


Star anise 
Peppermint oil, fine quality 
Pineapple Singapore 

Ethyl vanillin (10 per cent) 
Saccharin 


NNN w&w 


(conc. soln.) 


Raspberry, strawberry and similar flavors do not 
come out very well in most toothpaste formulae, 
but greengage, tangerine, grapefruit, lemon, lime, 
etc., should exhibit interesting possibilities. Gen- 
erally speaking, a clean, sharp (i. e., acidic) type 
of note is necessary as a background for all tooth- 
paste flavors of a fruity character. 

Another interesting niaouli_ oil 
which, according to Poucher, resembles cajeput oil 
The sample that I in- 
spected at one of the largest Grasse flavor factories, 


possibility is 
in its general properties. 


prior to the outbreak of war, seemed to me to sug- 
gest peppermint, eucalyptus and pimento and was 
characterized by its remarkably full-bodied and 
distinguished aroma. Cineol is, as one might ex- 
pect, the principal constituent, and the oil is al- 
ready incorporated in at least one successful tooth- 
Distilled from the leaves of Melaleuca viridi- 
flora, niaouli oil is made available chiefly from New 
Caledonian sources, though the tree also occurs in 


paste. 


Annam and probably elsewhere. 


FLAVORED ORAL DEODORANTS 


Flavored oral deodorants of the 


‘one drop” type 
seem to have achieved some measure of success. 
One such preparation, cursorily examined by Mr. 
Frank H. Sedgwick and myself, appeared to be 
essentially a concentrated mouthwash—based on 
thymol, clove oil, pimento and cinnamon oil, and 
also oil of peppermint; these being incorporated in 
a base that apparently consisted of glycerin or gly- 
cerin substitute in association with a proportion of 
gum mucilage. 


There should not be any difficulty in matching 


such a preparation, although it can obviously de- 
odorize only in a temporary fashion 
if the cause of the fetid breath is a disease of the 
respirational or digestive tract. 


particularly 


Deodorants of this 
concentrated 
They should exert a combined 
antiseptic and perfuming action. For this reason, 
thymol is a most suitable constituent—-as are also 


type must be sufficiently and, of 


course. innocuous. 
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the following essential oils—clove oil, cinnamon oil, 
cassia and pimento oils, anise and wintergreen oils, 
eucalyptol, vanillin, saccharin, myrrh and menthol. 
Small proportions of other essential oils, isolates 
and synthetics may be used for modifying the re- 
sultant odor. For this type of preparation, chlorin- 
ated phenols, and powerful antiseptics generally, 
should be avoided. 

The forerunner of such oral deodorants is the 
ever-popular floral cachou, at one time rather 
crudely styled a “mouth pellet.” Particularly fav- 
ored at one time by heavy smokers, these have 
since suffered the intensive competition of chewing 
gum. Because they still persist in certain localities, 
however, a few notes on their constitution may not 
come amiss. Originally they were based on traga- 
canth, and then on licorice and sugar; but nowa- 
days a combination of finest icing sugar, mucilage, 
starch, edible dyestuff and special flavor-perfume 
composition is employed. In some preparations, 
where its characteristic taste is acceptable, liquorice 
paste is also incorporated. The mucilage may con- 
sist of about 5 lb. of white gum arabic in 1 gallon 
of cold water or may be rendered tougher and less 
brittle by the simultaneous use of gum tragacanth. 
For every 9 parts of finely ground and sifted icing 
sugar, 1 or more parts of starch may be employed. 
A 50 per cent solution of glucose is also present in 
a great number of working formulae. An alterna- 
tive mucilage to tragacanth and arabic is a com- 
bination of tragacanth and gelatin, but this nat- 
urally gives a product of different consistency and 
application. Part of the base of the larger flavored 
cachous in tablet form consists of lactose, in place 
of starch. A really satisfactory preparation should 
taste smooth to the tongue, and possess a fresh per- 
sistent flavor and an attractive color. The slowness 
or rapidity of disintegration depends upon the mar- 
ket, and is adjusted accordingly by varying the 
powder base and mucilage. 

Vanilla, patchouli, clove, pimento, cinnamon, 
rose, cassia, anise, nutmeg, lavender, neroli, ylang, 
bitter almond and musk are perhaps the most 
widely popular types of aromatics for use in cachou 
flavoring, but the range of potential compositions 
is in fact a very comprehensive one. Thus one of 
the largest flavor houses in the world supplies over 
fifty standard “floral ottos” for this purpose, com- 
mencing with acacia, apple blossom and azalea and 
running right through the alphabet to end with 
violet, wallflower and ylang. 


Half Minute Interview 
“UNQUESTIONABLY one of the most serious 


problems confronting the food, drug and cosmetic 
industries is the possible introduction of control 
bills containing revenue provisos and it is incum- 
bent upon the food, drug and cosmetic industries 
to drastically oppose such acts, in order that state 
trade barriers may be eliminated in the manufac- 
ture, sale and distribution of foods, drugs, devices 
and cosmetics.”—John S. Hall 


The American 


Perfumer 





Havor Materials Market 
ALL QUOTATIONS on vanilla beans were en- 


tirely nominal. New York dealers who had small 
stocks were inclined to reserve them for their regu- 
lar trade. A shipment of Bourbon beans arrived 
late last month from Madagascar, consisting of 
about 800 cases. The goods were in transit for 
four months. It probably will be the last sizeable 
quantity to come through since stocks at Madagas- 
car are virtually exhausted. 

It is believed that there are twenty to twenty-five 
tons of beans in France but there is little hope 
of securing this merchandise under existing condi- 
tions in Europe. 

The new crop of Mexican beans is progressing 
favorably. The coming crop will amount to ap- 
proximately 450,000 pounds. Although this will be 
larger than last year’s production all of this mate- 
rial will undoubtedly be needed to offset the short- 
age of Bourbon beans. 

Buying of Mexican green beans is expected to 
get underway by the middle of October though 
cured cut beans will not be available before Janu- 
ary or February and whole beans will not be ready 
until April or May. 

There has been a lull in the purchase of citrus 
oils for beverage purposes due to cooler weather. 
Domestic producers of orange and lemon oils are 
offering six-month contracts. Lemon is quoted at 
$3.25 per pound and with a fair demand the under- 
tone of the market is firm. Domestic cold pressed 
orange oil is steady at $2 per pound. Stocks are 
said to be ample. 


Color Certification Records 
Tue QUESTION was asked: “If a manufacturer 


submitted for certification a batch of coal-tar col- 
ors consisting of 100 gallons, is it necessary to keep 
a record as to the various size containers used in 
packaging same and in the end accounting for the 
manner in which the 100 gallon batch was pack- 
aged ? 

The answer is as follows: “Section 135.12 of the 
coal-tar color regulations requires that certain rec- 
ords be kept by the person to whom a certificate 
is issued. The detailed procedure of such records 
is not stated. It is our view, however, that some 
requirement which would make it possible for our 
inspectors to check the disposition of certified lots 
is fundamentally necessary for the maintenance of 
an efficient color certification system. In all proba- 
bility, the records normally kept by the manufac- 
turer may be sufficient to insure an efficient cer- 
tification procedure.” 

The counsel for the F.E.M.A. adds: “It is my 
interpretation of the position taken by the officials 
of the Food and Drug Administration that if a 
batch of 100 gallons was kept in bulk and pack- 
aged in different sized containers from time to 
time, a system which would plainly indicate the 
size of containers and the number of packages so 
packaged and which would account for the 100 
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After cutting, Mexicans bundle together vanilla beans 


gallon batch would meet with requirements of sec- 
tion 135.12.” 


Size of Label Type 


Siz of type on a label is of importance; but the 
most important consideration is its conspicuousness 
as compared with other words or designs on the 
label. It should be large enough and legible enough 
to render it likely to be read by the ordinary indi- 
vidual under customary conditions of use. In an- 
alyzing a label, the F. D. A. often takes it and sets 
it away, about the distance a consumer might view 
it on the store shelf when she is making a pur- 
chase. Then a group form opinions as to whether 
the required matter is readily legible as compared 
with other matter on the label. 


Havering Extract Exports 
EXCEPTING Germany, Italy, Japan and a few 


other countries directly affected by the war, ex- 
ports of domestic flavoring extracts increased in 
1939 over the previous year. The exports follow: 


1938 1939 
PRINCIPAL COUNTRIES Gallons { Gallons 


United Kingdom 6,691 
Netherlands 733 
Germany 

Italy 

Portugal 

Canada 

Bermuda 

Jamaica 

Other British West Indies 

Cuba 

Domin‘can Republic 

Netherlands West Indies 

Nicaragua 

Mexico 

Panama 

Argentina 

Colombia 

British Guiana 

Peru 

Venezuela 

Netherlands East Indies 

China 

Japan 

Philippine Islands . 
Union of South Africa 1,326 
All Other 9,081 


TOTAL 91,906 
Total Value Dollars $511,230 $657,156 
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The figures do not include syrups and flavors 
for beverages. 
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aie Clinic 


Conducted by J. A. BOUTON 


FLAVOR RAW MATERIALS 


Tu E flavor of food, candy, ice-cream, or beverages 


is perhaps the most important factor in determining 
the merits of the respective product. This fact is 
strongly supported when we observe the tremendous 
amount of publicity given to the subject in the 
form of advertising, which surrounds us daily in 
newspapers, magazines, subways, buses, on the 
radio, and along the highways. This condition 
seems rather odd because the flavor of any product, 
in most cases, does not have any nutritive value. Its 
importance, however, is emphasized in the taste sen- 
sation which it produces. If the taste is agreeable, 
it will give enjoyment to the consumer and thereby 
create distinctiveness for the product. It can be 
easily appreciated, therefore, that if a food product 
does not have a pleasant taste or flavor, its value 
will not be fully recognized, no matter how nutri- 
tious or vitaminized it may be. 


INCREASINGLY FLAVOR-CONSCIOUS PUBLIC 

The flavor industry, through its progress in re- 
search and applied chemistry, has done much toward 
developing flavors which satisfy the need of an in- 
creasingly flavor-conscious public. The manufac- 
ture of flavors is an art, very much like that of per- 
fume, with the exception that with a perfume the 
odor alone is the important factor, while with a 
flavor, both the odor and taste have to be indicative 
of the natural product they represent. The earliest 
forms of flavors were usually dehydrated, powdered 
roots, herbs, leaves, seeds, etc., and from these 
came our tinctures, fluid extracts, etc., which are 
still very much in use. The modern flavor is a com- 
bination of volatile oils, aldehydes, ketones, esters. 
and many other very complex organic chemical 
compounds, which are very skillfully blended to- 
gether in order to create the flavor desired. 


SYNTHESIS OF A FLAVOR 

The synthesis of a flavor is not by any means a 
definite procedure with a definite result like a 
chemical synthesis. It is a matter of experience and 
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skill and a thorough knowledge of essential oils and 
aromatic chemicals, not only in themselves but also 
in combination. It is not unusual to start with every 
intention of making a raspberry flavor and end up 
with a good grape flavor, but this very situation is 
the key to the art of making flavors, and perfumes 
too for that matter. We learn as we go along, and 
each combination that we make should give us a 
character that we might be looking for at some fu- 
ture date. The flavor chemist may have ten bottles 
of various essential oils and aromatic chemicals 
standing on his desk. From those ten bottles he 
may be able to compound several excellent flavors, 
but the fault lies in the fact that he will not live 
long enough to try out the millions of combinations 
they afford. This cycle goes on indefinitely, and that 
is the reason why very little information is pub- 
lished on the subject of flavors and also why the 
flavor chemist guards his formulas so secretively. 
He realizes how difficult it is to develop a really 
good flavor, and he naturally wishes to use the in- 
formation to his own or his company’s advantage. 

It is even doubted as to whether or not the sub- 
ject of flavor compounding can be taught. Nobody 
can tell you exactly how to make a flavor. They 
can, of course, give you a formula to follow, but 
this will give you only the apparent and not the 
basic knowledge. This, as was mentioned above, 
comes from familiarity with the necessary raw ma- 
terials and knowledge gained by their combination. 


FLAVOR RAW MATERIALS 

The first group of flavor raw materials are, of 
course, the essential oils which can further be sub- 
divided into fruit, spice, floral, camphoraceous, 
aromatic, and woody oils. There are, of course, a 
number of essential oils which might straddle from 
one classification into another, but in general they 
can be grouped fairly accurately. In most cases the 
taste sensation of essential oils is primarily due to 
its chief chemical constituent. These may be desig- 
nated as alcohols (menthol, terpineol, geraniol), 
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phenols (eugenol, safrol, thymol), aldehydes (ben- 
zaldehyde, cinnamic aldehyde, citral), etc. The ter- 
penes are also taken into account and some of them 
find their way into flavors. In most cases, however, 
the terpenes, especially those of the citrus oils, are 
discarded as flavoring materials. We then have in 
addition the concentrated oils designated as 5-fold, 
10-fold, and terpeneless. These, as is indicated, are 
much stronger than the regular or straight oils, and 
have a greater solubility in dilute alcohol. They also 
have the added advantage of withstanding oxidation 
much more easily than straight oils because part 
or all of the terpenes have been removed. 

The second group of important raw materials are 
the esters, which are the result of a reaction between 
an organic acid and an alcohol. An example of 
such a product would be ethyl butyrate, the result 
of butyric acid and ethyl alcohol. Many of the es- 


sential oils produce esters, as, for example, linalyl 


acetate in bergamot, or menthyl acetate in pepper- 
mint oil. The esters differ very much in their 
physical constants, especially their boiling points. 
This fact should be considered when using them to 
make a flavor that will have to withstand high tem- 
peratures, such as hard candy. They will volatilize 
with much loss of flavor in the finished product if 
this fact is not considered. 

Another important group of raw materials are 
the organic acids such as butyric, caproic, caprylic. 
and heptoic. Most of these acids possess very ob- 
noxious odors in themselves but work in very nicely 
if properly modified. This brings us to the old 
standbys, vanillin, ethyl vanillin and coumarin, 
which in most cases modify and give a flavor back- 
ground; except, of course, when they are to be used 
to produce a vanilla flavor. Not to be overlooked 
are the tinctures of musk, civet, ambergris, and 
castoreum. They are used mostly in perfume, but 
have their place in flavors as sweeteners and modi- 
fiers of the aroma. Important also are the more 
complex ketones, aldehydes, and lactones, which are 
very powerful and have to be used with skill as 
they can throw you off the scent if overdone. 


Questions and Answers 
Acidophilus milk 


Q. Can you supply us with the address of a man- 
ufacturer of the product with which acidophilus 
milk is made and the process? 
A. Acidophilus milk is milk prepared by the in- 
oculation with a culture of Lactobacillus Acidoph- 
ilus. Fresh whole, partly skimmed or skim milk 
may be used. L. Acidophilus is not a natural habi- 
tant of milk and care should be exercised in han- 
dling the culture in order to prevent contamination. 
The growth of the bacillus is handicapped if the 
starter culture is contaminated. The usual pro- 
cedure is to prepare a suitable flask with about 
one-half its volume of skim milk. The skim milk 
is then sterilized for about twenty minutes in an 
autoclave at 15 Ibs. pressure. It is then allowed to 
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cool down before inoculating. The inoculated milk 
is then incubated at 98 to 100 deg. F. until the 
milk has curdled. This curd is broken up by agi- 
tation and should be of a creamy texture with a 
clean characteristic aroma. (Sources of supply of 
the culture sent by mail.) 


Sauce for Soups and Gravies 


Q. Can you help me with a formula for a sauce to 
enrich the flavor of soups and gravies, etc? I had 
a formula but lost it. 
( Listed.) 


However, I recall many 
ingredients. 


A. As you no doubt realize, the value of a flavor 
such as you outline lies in the skill with which it 
is blended. This is brought about by using the 
correct proportions of each ingredient. In flavors 
of this kind, the onion, garlic, and celery charac- 
ters usually predominate, so in working out your 
formula I have followed this idea. The results 
obtained may not be exactly similar to the original 
but probably will suffice. The problem would have 
been much easier if a sample of the original flavor 
could have been obtained so that an effort could 
be made at matching or duplicating the character. 

In working out the flavor I have used essential 
oils throughout. The quantities used are very 
minute and it would probably be better to use 
extracts, but these are not easily available to con- 
sumers because there is very littlke demand for 
these products. 


My conception of the formula follows: 


ounces 
milligrams 
milligrams Oil Celery 

milligrams Oil Parsley 

milligrams Oil Dill 

milligrams Oil Mace 

milligrams Oil Thyme 

gram Paprika Oleo Resin 
milligrams Oil Cinnamon 

milligrams Oil Allspice 

ounces Monto Sodium Glutamate 
ounces Salt 

ounces Carmel Color 

ounces Water 


Onion Extract 
Oil Garlic 


gallon 


Procedure: Mix all the oils with the salt. Then 
add the mono sodium glutamate and mix well. 
Dissolve the caramel color in part of the water; 
Finally 


add the onion extract and sufficient water to make 


then add the flavored salt to the water. 


one gallon. This concentrate may then be dis- 
A dash 


pensed from a regular shaker type bottle. 
or two in soup or gravy will be sufficient. 


Facts and Figures 


To Improve Your Golf—If you happen to be out 
playing golf with your boss or best customer, and 
you want to make a good impression by letting him 
beat you, stop after the ninth hole and buy him a 
big bar of candy, while you abstain. He will then 
go out and proceed to pin your ears back as a result 
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of increased energy. This is no idle fancy but the 
result of a report published by Dr. Paul Michael in 
the Journal of the American Medical Association. 
He studied thirty male golfers ranging in age from 
thirty to forty-five, with handicaps of ten to twenty- 
seven, and found that those who ate candy at the 
halfway mark played the best game thereafter. 


Possibilities of Ascelepain— The University of 
California has discovered that the juice of the milk- 
weed is rich in an enzyme called ascelepain. This 
new enzyme is said to be as good a meat tenderizer 
as papain and can also be used to correct gastric 
disorders caused by faulty digestion. This is im- 
portant when we consider that about 500,000 Ibs. 
of papaya are imported annually in order to extract 
papain. The new product has domestic commercial 
possibilities if the milkweed is cultivated ex- 
tensively. 


Confectioner’s Handbook— The California Fruit 
Growers Exchange has published a small booklet 
called the “Confectioner’s Handbook,” which is sent 
free upon request. It contains some very good 
formulae for various types of candy. It should be 
of interest to confectioners who are on the lookout 
for formula hints that might improve their candy. 


Ingredient Labeling 
BY DR. J. W. SALE* 
= 
S0-CALLED fruit juices which are evidently water 


infusions of dried prunes and pistachio nuts should 
be listed as such on the label of an imitation vanilla 
flavor instead of as “fruit juices.” 

It is preferable to declare the ingredients of 
flavors in such form that the flavoring ingredients 
appear first in the order in which they contribute 
flavor, and the solvent or vehicle ingredients appear 
last, in the order of their predominance by weight. 
since the flavoring ingredients are of more interest 
to the consumer than the vehicle. 

Water should be listed as an ingredient on the 
labels of imitation vanilla flavors containing it. 

In labeling an imitation vanilla flavor containing 
a small proportion of whiskey the words “A small 
proportion of whiskey” may be used in place of 
the words “whiskey flavor,” if desired. 

The word “Fresh” in the expression “Fresh 
prime vanilla beans” is questioned, since vanilla 
beans undergo a process of curing to develop their 
flavor and it would seem to be a misnomer to refer 
to the cured beans of commerce as fresh vanilla 
beans. 

The words ‘Eugenol vanillin” will not advise the 
purchaser that vanillin is an artificial or synthetic 
flavor, as Section 403 (k) of the Act is held to 
require. 

In the case of a label for imitation lemon extract 
which bore the words “Harmless yellow color,” it 
was held that a more suitable statement would be 
“Artificial color.” 


*Senior chemist F.D.A. Extract from F.E.M.A. paper. 
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When the flavor contributed by true vanilla is 
less than about 5 per cent of the total flavor, the 
vanilla should be declared as “A trace of vanilla” 
or an equivalent statement. 

The purely qualitative declaration of ingredients 
required under Section 403 (i) (2) of the Act does 
not necessarily mean the disclosure to a competitor 
of the secret of the success of the article. 

lt is preferable to declare the presence of caramel 
color as “caramel color added” instead of merely 
“caramel.” 

Instead of the expression “sugar color,” some 
such expression as “caramel color added” or “burnt 
sugar color added” should be employed. 

The temporary exemption from listing ingredi- 
ents on the label of lemon extract, orange extract, 
and vanilla extract does not extend to the corre- 
sponding non-alcoholic standard flavor. Consequent- 
ly, labels for non-alcoholic lemon, orange, vanilla, 
and other flavors should declare the ingredients, in 
accord with Section 403 (i) (2). 

Corn sugar may be used in flavors and other food 
products under the same labeling requirements as 
cane or beet sugar. 

We stated that the ingredient list for certain imi- 
tation butter flavors should be revised to include 
each ingredient by its common or usual name, the 
generic terms “ketones,” “organic acids,” and 
“esters” not being sufficiently specific. However, if 
the ingredients which are designated as “ketones” 
and “esters” are mixtures of a large number of 
similar compounds, it is not necessary to enumerate 
each such compound. For example, a mixture of 
esters used in an ingredient could be designated by 
a statement such as “Amyl acetate and other esters.” 
Each acid used should be specifically named. It is 
not necessary to indicate the artificiality of the va- 
nillin ingredient on labels of imitation flavors since 
its artificiality is shown by the word “Imitation” in 
the name of the article. 


The Same Yardstick 


ONLY 18 states, within the past few years, have 
remodeled their general food and drug laws. Nine 
states have enacted revised food, drug and cos- 
metic acts. Nine states have amended their old 
food and drugs act to bring it within the intent and 
purposes of the Federal Food, Drug and Cosmetic 
Act of 1938. It is therefore possible that during 
the forthcoming year the remaining states will enact 
revised food, drug and cosmetic acts or amend 
their old general food and drugs act to modernize 
and bring it to date. I cannot, therefore, impress 
too much the need for cooperative action with the 
F.E.M.A. legislative committee on bills introduced 
in the various state legislatures which unfavorably 
reflect upon the entire flavoring products industry. 
We must insist upon uniformity in the enactment 
of state food, drug and cosmetic acts, so that the 
control and enforcement of the Federal Food, Drug 
and Cosmetic Act as likewise the various state food. 
drug and cosmetic acts will be with the same yard- 


stick.—John S. Hall. 
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Chocolate Havored Drinks 
THE Bureau of Dairy Industry of the United 


States Department of Agriculture, in behalf of 
the International Association of Milk Sanitarians, 
is conducting a survey on the production and sale 
of chocolate milk and chocolate flavored drinks. 

The Committee on Chocolate Milk, especially 
appointed, desires to secure information from four 
sources; viz., (1) manufacturers of chocolate. 
chocolate flavored syrups. or powder; (2) states, 
as to their definitions and standards for chocolate 
milk and chocolate flavored drinks; (3) cities, as 
to their definitions and control of chocolate milk 
and chocolate flavored drinks; (4) milk plants. 
as to their practices in the marketing and sale of 
chocolate milk and chocolate flavored drinks. Data 
is being collected by questionnaires. 


Survey of Fruit Juices 
Tue Food and Drug Administration of the Federal 


Security Agency is at the present time engaged in 
an extensive survey of the various fruit juices, fruit 
ade bases, fruit juice flavoring bases and the fin- 
ished beverages made from them. It is the desire 
of officials of the Administration to ascertain the 
common and usual method employed in extracting 
the juice from the fruit and the production of fruit 
ades; likewise fruit juice flavoring bases and still 
and carbonated beverages made from these prod- 
ucts, and the common and usual method of labeling. 

It is the desire of the officers of the F.E.M.A. 
that all members cooperate, and any and all in- 
formation they may have be made known to the 
officials of the Food and Drug Administration, in 
order that the usual and customary practices in 
the trade may be given proper consideration in 
the promulgation of legal definitions and standards 

It is hard to speculate at this time as to whether 
the articles above referred to will be included 
under the hearings now being held for definitions 
and standards for fruit and fruit juice products. 
or will be considered at the time definitions and 
standards are issued for carbonated beverages. 

It would be well for F.E.M.A. members to point 
out, President John Beach writes, in reference to 
finished beverages made from the use of the vari- 
ous fruits, fruit ade bases and fruit juice flavoring 
bases, that many of the finished beverages are sold 
under distinctive names or trade names. 


Cost of Flavor 
ACTUALLY the cost of flavor is a small item in 


any product used by the American housewife, ot 
in our manufacturing industries. Regardless of this 
fact, there are some who have a tendency to always 
complain about prices and whether the needed basic 
raw material is quoted at the lowest in history, the 
first reaction is to immediately state “It costs too 
much”. It has been noted as far as vanilla is 
concerned, that if prices are too high then one 
quickly adopts a substitute. Vanillin has always 
acted as a safety valve to an unreasonable price 
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rise. If prices are not relative the declining demand 
of the United States market, as far as Madagascar 
beans are concerned, depresses the price of vanilla 
in world markets.—Ray Schlotterer 


F. E. M. A. Notes 


PROCEEDINGS of the 3lst annual convention of 
the Flavoring Extract Manufacturers’ Assn., illus- 
trated and neatly printed in a durable cover, have 


been distributed to members. 

For convenience, the carefully considered paper 
by Dr. J. W. Sale on labeling, together with all of 
the questions submitted to him and the answers 
given, has been reprinted in a pocket-sized pam- 
phlet. This has been sent to members. 

The complete membership list of the F. E. M. A., 
as of Aug. 15, has been printed in a convenient 
sized booklet. It includes a list of state committee 
men with whom problems may be taken up by 
members. All standing committees are also listed. 

\ccording to a letter sent to members by Presi- 
dent John H. Beach, the recent convention had the 
highest registration in the history of the association. 
The total was 158. 

Finances of the F. E. M. A. are in better shape 
than they have ever been. 

The executive committee has asked members to 
submit their problems so as to be of utmost service 
to members. 
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Recent F. D. A. Rulings 
I \FORMAL rulings recently issued by the Food 


and Drug Administration are of interest to flavor 
products manufacturers. Among them are: 


ORANGE CONCENTRATE 

Correspondent requests advice as to the propri- 
ety of the proposal to change the name “* * * 
orange concentrate” to “* * * concentrated orange 
juice” on the label of a product which consists of 
concentrated orange juice. sugar, and a_ small 
amount of concentrated lemon juice. 

In our opinion, the name “concentrated orange 
juice” is applicable only to orange juice free from 
excess orange oil, which has been subjected to 
concentration with the aid of heat. This name 
should not be applied to a mixture of concentrated 
orange juice, sugar, and concentrated lemon juice. 

This product appears to be a beverage base and 
should be designated as such or by a name which 
is equally informative and truthful. 


BLENDED EDIBLE OILS 

Correspondent requests advice as to the labeling 
1equired for cans of blended edible oils. 

* * * Your attention is called to section 403 (e). 
(f), and (i)(2). As you indicate, the firm name 
and address should be prominently set forth on 
each main display panel of the label, together with 
the net contents statement and the list of ingredi- 
ents. The specific oils should be listed on the label 
in the descending order of predominance by weight. 
If in any case, one oil, such as olive oil, is present 
in relatively small amounts, we believe that. in 
order to insure compliance with the Act, it will be 
necessary to indicate the percentage of that par- 
ticularly oil. For example. instead of “flavored 
with olive oil”, as suggested by you, we believe the 
statement should be “Flavored with “© olive oil” 
in the case of a mixture containing a small amount 
of olive oil. 


IMITATION VANILLA FLAVOR 


Not being advised of the quantitative manufac- 
turing formula of * * * “an imitation vanilla 
fiavor’. the label of which lists vanilla as an in- 
gredient, we cannot advise you as to whether it 
would be necessary to qualify the word “vanilla” 
in the list of ingredients by some such statement as 
“a trace of vanilla”. We are of the opinion that 
unless vanilla contributes at least 5 per cent of the 
total flavor of the mixture. vanilla should not be 
listed as an ingredient of an imitation vanilla flavor 
without qualification. 

One of the labels for your “an imitation vanilla 
flavor” lists “aromatics” as an ingredient. We be- 
lieve that the label should be more specific with 
regard to the kind of aromatics used. 

Correspondent inquires whether the name “vanil- 
la wafers” is a proper one for wafers flavored with 
a combination of artificial and true vanilla flavor. 

You will note from * * * that a flavor consisting 
of a mixture of vanilla and vanillin flavors is not 
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“vanilla flavor” but is “vanilla and vanillin flavor”, 
provided the vanilla ingredient contributes approxi- 
mately as much flavor as the vanillin. It follows 
that food products flavored with such a mixture 
should be labeled to show that they are flavored 
with vanilla and vanillin and not merely with 
vanilla. Moreover, section 403 (k) requires that 
food containing any artificial flavoring shall bear 
labeling stating that fact. Vanillin is of course an 
artificial flavor. 

In the light of the above comments, appropriate 
labeling for your wafers would be “wafers”, fol- 
lowed by the words “artificially flavored with vanil- 
lin”. If your wafers contain a significant amount 
of true vanilla flavor, there will of course be no 
objection to listing vanilla as a flavoring ingredient 
on the label also. However, unless the true vanilla 
contributes at least 5 per cent of the total flavor, 
we do not believe it should be listed on the label 
without some qualifying expression such as “A 
trace of vanilla flavor.” 


GRENADINE 


Originally, grenadine was prepared from pome 
granate juice and sugar, but for many years the 
name has been loosely applied to syrups and bever- 
ages consisting of other fruit juices and sugar 
syrup. No objection has been made, therefore, to 
the use of the name “Grenadine” on a syrup con- 
taining a mixture of fruit juices which has a char- 
acteristic grenadine flavor and color. The charac- 
teristic flavor can be obtained from a mixture of 
black currant juice and other fruit juices with the 
black currant juice predominating. It may be that 
the characteristic grenadine flavor can be obtained 
also by other combinations of fruit juices, with or 
without a minute amount of spice or similar na- 
tural flavoring. The characteristic color of grena- 
dine is red which is derived either from the fruit 
juices used or by the use of artificial color. 


Labeling Vanilla Ice Cream 


THe Food and Drug Administration in a letter 
to John S. Hall, executive secretary of the Flavor- 
ing Extract Manufacturers Assn., writes: 

“The U. S. Food and Drug Administration has 
not issued any announcement or circular dealing 
with this subject but in answer to letters inquiring 
about the proper labeling which should be used in 
connection with ice cream which has been flavored 
solely with synthetic vanillin, it was stated that in 
view of the fact that a standard of identity for ice 
cream under the new Food, Drug and Cosmetic 
Act is slated for early consideration during which 
the question of ‘the common or usual name’ for 
ice cream of various types and flavors will no 
doubt be thoroughly discussed, we do not intend, 
for the time being, to institute action against pack- 
age ice cream for interstate commerce, flavored 
with vanillin, and bearing the labeling ‘Vanilla Ice 
Cream, Artificially Flavored. It is, of course. 
definitely required under Section 403 (k) of the 
Act that artificial flavoring be declared.” 
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WHY NIGRE IS 
IMPORTANT IN THE 
MAhING OF SOAP 


How its formation may be controlled 
by the addition of water . . . Ways in 


which nigre may be used 


by J. M. VALLANCE 


As is well known, the formation of nigre plays 
an important part in the soapmaking process. After 
the soap has been saponified, grained out and sub- 
jected to various washes, the fitting operation serves 
to free it from entangled impurities and leaves an 
upper layer of uniform, “neat” soap. The lower 
layer containing finely divided impurities, is essen- 
tially a weak solution of soap. together with salt 
and excess alkali, and because of its dark colora- 
tion is known as nigre. 

The practical significance of the quantity of 
water added during the fitting process and the 
consequent formation of a small or large nigre 
will be sufficiently apparent but what is perhaps 
not so widely known is that the formation and 
constitution of nigres should be subjected to ade- 
quate control. While nigres can be utilized in 
various ways, it is uneconomical to produce them 
in excess because of the problem of working up 
large quantities and the reduction that is also ef- 
fected in the yield of neat soap. Whereas a soap 
fitted so coarsely as to leave a very small nigre 





is apt to lack homogeneity and contain a high pro- 
portion of impurities. 

As Dr. J. H. Wigner points out in his recently 
published book, “Soap Manufacture: The Chemical 
Processes,” the amount of water added is the thing 
that really matters and this is not a definite quan- 
tity for all cases but depends upon the amount of 
entangled lye in the curd, on the nature of the 
materials of which the soap is composed, and on 
the desired fatty acid percentage of the neat soap. 
As the operation is ordinarily carried out, the 
only means by which the soap boiler can judge 
when the right amount of water has been incor- 
porated is by the appearance of the soap on the 
paddle and this appearance varies by impercep- 
tible degrees between the limits of a very coarse 
and a very fine fit. A further complication lies in 
the fact that different soap bases require a different 
appearance on the trowel to yield similar results. 
Thus, if a washer soap is fitted so as to give as 
nearly as possible the same appearance as a tallow 
rosin soap, in nine cases out of ten the latter will 
yield a neat soap one half per cent or more lower 
in fatty acid test than the former, although this 
may not be the result the manufacturer desires. 

The rational method of controlling nigres pro- 
posed by Wigner involves calculation of the re- 
quired quantity of water from the weight of the 
curd gauged in the kettle, or in other words the 
adding of water in such a quantity as to dilute the 
entangled lye to some predetermined extent. For 
those who may wish to follow this up in detail, 


reference should be made to Wigner’s notes on 


“experimental boils” and the adaptation of quan- 
titative laboratory methods of gauging etc. to the 
corresponding manufacturing scale. The following 
example is illustrative of the calculation involved: 

The soap kettle is known to contain 10.5 tons of 
fatty acids, and the curd to be fitted is found to 
weigh 18.4 tons (corresponding to 57 per cent 
fatty acids). Then it may be said that 10.5 tons of 
fatty acids yield 10.5 1.52 tons of soap hydrate 
== 16 tons, and the weight of entangled lye, or free 
solution, is 2.4 tons. The percentage of sodium 
chloride in this may be, for the sake of argument. 
10.2, and from a previous boil it may be found 
that the desired type of fit is obtained by reducing 
this to 8 per cent. Thus the final weight of free 

24 < 10.2 

solution will be tons = 3.06 tons, and 


oO 
oO 


the amount of water to add, therefore. 0.66 ton. 


DETERGENCY OF NIGRE 


One of the most important of recent contribu- 
tions to soapmaking literature was the paper on 
the Composition and Detergency of Fit and Nigre. 
contributed by Dr. R. L. Datta and collaborators 
of the Bengal Industrial Research Laboratories, in 
The Indian Soap Journal. 

Datta’s previous investigations had shown that a 
normally grained soap in which the entire charge 
is converted into a neat soap, shows far greater 
detergency than a fitted soap. Experiments were 
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therefore undertaken to examine the possibility of 
preferential separation of fatty acid constituents of 
the soap charge in the fit and nigre and also to 
ascertain to what extent the detergency varies be- 
tween the original soap neatly grained and the same 
soap converted into pure fitted soap and nigre. 
Experimental results rather surprisingly show that 
though great difference in the constants could be 
noticed, the nigre has a much higher detergency 
than the fit and the detergency of the original soap 
equals that of the nigre. This indicates that there 
is some preferential separation of fatty acid con- 
stituents in the fitted soap and the nigre which pro- 
foundly affects the detergency of the fitted soap. 
The analyses show some separation of low molecular 
acids and fatty acids of lower titre in the nigre. 
In fact, it can be deduced that some low molecular 
fatty acids favoring wetting and some highly un- 
saturated fatty acids favoring emulsification had 
passed into the nigre, thereby maintaining its deter- 
gency at the level of the original soap mixture and 
lowering the detergency of the fitted soap to a con- 
siderable degree. 

It is encouraging to note that Dr. Datta intends 
to carry out further investigations in this direction. 
If his conclusions are correct, it seems that the 
fitting of soap is bound to impair its washing 
properties unless the composition of the charges 
and the neat soap is properly controlled. 


SEPARATION AND CLASSIFICATION 

Beaker samples usually show a perfectly clean 
separation of neat soap and nigre, but in a soap 
kettle the comparative lack of insulation and the 
uneven temperatures that prevail during a settling 
period may lead to a secondary separation of nigre. 
This spoils the appearance of the lower layers of 
neat soap and should be prevented by adequate 
lagging (i.e. insulation) of the kettles. 

An interesting process of separating nigre from 
neat soap was developed a few years ago by a well- 
known international firm of centrifuge manufac- 
turers. The idea was that if the separation of nigre 
by centrifuging could be considerably speeded up, 
it would be possible to utilize soap kettles for mak- 
ing several further soap boils during the period in 
which they now function merely as settling tanks. 
The new process therefore consisted of feeding the 
mixture of soap and nigre at a temperature of about 
210° F., after the usual fitting operation, to one or 
more high speed centrifuges with the result that the 
mixture is split into two discharges. One consists 
of neat soap and the other of nigre, while any 
suspended impurities are retained in the rotor of 
the machine as a cake. The centrifuge has been 
made so efficient that these two discharges are 
identical—so far as fat content and salt and free 
alkali contents are concerned—with the correspond- 
ing products customarily obtained by gravity 
settling; but so far as cleanliness is concerned, the 
centrifuged products are an improvement on the 
gravity products due to the more complete removal 
of dirt. This greater cleanliness applies more to 
the nigre than the neat soap, since normally the 
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nigre is the constituent in which the bulk of the 
dirt is found. 

Unfortunately, while this process has proved a 
technical success, it has not so far been adopted 
by soapmakers in England or the U. S. A., for the 
reason that the output of each individual centrifuge 
was such that, in order to obtain the desired quick 
turn-around of the soap kettle, a very large battery 
of machines would have been needed, and it was 
thought that the capital outlay would be too high. 
However, centrifuges are still operating successfully 
in connection, not with the separation, but with 
the clarification of the nigre itself, this being per- 
formed at the rate of 15 to 25 ewts. per hour per 
centrifuge. 


UTILIZATION OF NIGRES 

Books on soapmaking sometimes refer to quite 
a variety of ways of utilising nigres, but most of 
these can in practice be reduced to the following: 

(1) The boiling of fresh soap over an old 
nigre. This naturally gives a progressively darker 
nigre when the process is repeated. It also tends 
to darken the neat soap. 

(2) The incorporation of nigre in a soap of 
lower grade. Thus a nigre obtained from a first- 
class soap is used in the making of a second- 
rate product, and so on. This is a logical exten- 
sion of (1). 

(3) The purification of nigre by ordinary 
soapmaking methods, i.e. by graining. settling 
and fitting: or by clarification, as described. 

(4) Darker nigres can be used in coarsely 
fitted brown and other dark-colored soaps. 


Bleaching of soaps and the inhibiting of progres- 
sive discoloration with stannous chloride etc. also 
enter into account in this connection but fall rather 


outside the scope of the present discussion. 


Notes and Comments 
by PAUL I. SMITH 


Extruded Soap Stock in Tubes— Experiments 
which have been carried out in both Europe and 
America seem to indicate that extruded soap stock in 
the form of thin tubes should prove a useful alterna- 
tive to flakes and chips. A recent patent taken out 
by C. T. Walter and assigned to Industrial Patents 
Corp., {U.S.P. 2,085.840. 6.7.37) should therefore 
prove of interest. The patent covers the production 
of plastic soap stock extruded in the form of thin 
tubes having an external diameter of 0.07-0.09 in. 
and wall thickness 0.0035-0.005 in., through a spe- 
cially designed extrusion device the nozzle of the die 
being heated by means of a water jacket to produce 
a glazed surface on the outside of the soap stock. 
Data does not appear to be available on the com- 
parative solution rates of tube and flake but this, of 
course depends largely on the dimensions of the 
tube, particularly as regards thickness and length. 
If the tube could be cut up so as to form a ring-like 
material then it should dissolve very easily and more- 
over prove a novelty of considerable potential sales 
appeal. Naturally novelty alone is not sufficient to 
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justify or rather sustain good business, but at least 
it gives valuable impetus to any concerted sales 
drive. 


Repair of Storage Tanks— A problem which is 
receiving a good deal of attention in Great Britain 
today is that of the repair and renewal of storage 
tanks for oils and fats and fatty acids, etc., especially 
the latter which are particularly severe on steel 
tanks. Owing to the exigencies of war and the great 
demands of the munition works for steel, it is be- 
coming increasingly difficult to replace worn out 
tanks. In consequence a great deal of interest is be- 
ing aroused in methods of making old tanks fit for 
further periods of service. One of the most interest- 
ing of these is an American process which is exten- 
sively employed in the food industry in the United 
States. It is known as the Lithcote process and con- 
sists of coating the metal surface with a special phe- 
nolic resin solution of the Bakelite class and then 
drying it with hot air under scientifically controlled 
conditions. The cured and strong coating of resin 
is yellow in color and roughly 3/1000 in. thick and 
adds only 1/20 of an ounce per square foot of 
treated metal. It is not only resistant to acids, both 
organic and inorganic (with some exceptions at cer- 
tain concentrations) but it stands up very well to 
abrasion and the metal after treatment can be 
drilled and worked without risk of cracking the film 
in the immediate vicinity of the tool. Tanks given 
protection in this way take on a new lease of life 
and thus prevent dislocation or stoppage of produc- 
tion. Lithcote is in every way suitable for tanks to 
hold fatty acids. 


Storing Oils at Higher Temperatures Some 
soapers experience trouble when storing oils at ele- 
vated temperatures so as to facilitate pumping to 
the kettle. In this respect it is of interest to consider 
the data afforded by C. E. Glimm, H. Wittmeyer 
and W. Jahd-Held, who have studied the effect of 
temperatures from 60 to 120 deg. C. on various 
common oils, such as beef tallow, coconut oil, lard. 
palm-kernel, sesame, soybean, olive, etc. Beef tal- 
low remained stable up to 60 deg. C., and this sta- 
bility was shared by most of the animal oils and 
fats studied. With vegetable oils it was found that 
each showed a critical temperature at and above 
which an appreciable increase in splitting occurred 
in 3 days. These critical temperatures were: coco- 
put oil 100 deg. C.; palm-kernel oil 90 deg. C.: 
olive oil 90 deg. C.; peanut oil 80 deg. C.; soybean 
oil 80 deg. C., and sesame oil 75 deg. C. This data 
is of the greatest interest but the present writer con- 
siders that thermo-stability is not only directly in- 
fluenced by temperature but by various other fac- 
tors, such as presence of moisture, protein or cellu- 
lose matter from tissues or seed husks and also by 
the nature of the metal used for fabrication of the 
storage tanks. The safest procedure is, of course, 
to store at elevated temperature only those oils 
which have been thoroughly refined and to use 
either glass lined tanks or those fabricated of alu- 
minum and its alloys or nickel and its alloys. 
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Behind the « reation of every successlul perfume is the picture of a woman —the typical woman for 


designed. With her image in mind the perfumer blends his materials with painstaking care to ae 

exact balance of odor characteristics which will have the greatest appeal for her— and for the 

whose preleren es she represents. 
Success in obtaining this delicate balance is not alone a matter of perfuming ability. It 

pends upon the quatity of the materials used. Givaudan has developed a wide variety of hig 

ties which can be used by the perlumer as bases on which to build up new and high 

Givaudan, too, ollers a wide range of special products made to fit specific needs, Let the « 


stall help you in achieving the exact eflects you are striving for in your lines of perf 1D 
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COMBINING 


WITH 


om many decades Givaudan chemists and per- 

fumers in Switzerland and France have pioneered 
in the art of perfuming. Their work in the develop- 
ment of new and better materials is recognized 
wherever natural or synthetic odors and aromatics 
are used—and it has contributed in large measure 
to the progress of the perfuming industry. 


As a result Givaudan has gained priceless experi- 
ence ... amassed a fund of knowledge that cannot 
be surpassed. The perfumers and chemists of 
Givaudan-Delawanna, Inc., many of them European 
trained, have inherited in a large measure the parent 


Org@iiization’s creative and productive art. This 


sey". 


ones, 


background is supplemented by the services of 
American trained technicians and American methods 
of production and efficiency. 


This combination of the art of the old world with 
the productive science of the new, places Givaudan- 
Delawanna, Inc. in an unusually favorable position 
to serve the perfume, cosmetic and soap industries 
in this country—particularly in view of the present 
difficulty of securing supplies from Europe. 

You will find this service complete whether you 


require aromatics, specialties or compounded oils. 


Write to us today—your inquiries will receive 


prompt attention. 


DELAWANNA, iwc. 


330 WEST 42nd STREET, NEW YORK, N. ¥. 
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A NEW INDUSTRY 
FOR well over a decade we have been told that the 
thing most needed to bring prosperity to the coun- 
try was a new industry—an industry that would do 
what the automobile industry did in the last quarter 
century, that would stimulate many other auxiliary 
industries and absorb a large share of the unem- 
ployed. 

Looking at it realistically, such an industry is 
just in its inception. It is the new American arma- 
ment industry. While the total sums already voted 
to finance preparedness are much greater, compe- 
tent authorities state that actual defense expendi- 
tures will run between $4,700,000,000 and $6,000,- 
000,000. 

It is difficult to appreciate the magnitude of such 
sums. A popular statistician has computed that 
there are about a billion railroad ties in the United 
States. Whether or not that is correct is immaterial 
but it does give some clue to the immense sums that 
will find their way into the mining, metals, chem- 
ical, textile, rubber and other industries which will 
directly benefit as the expenditures are to be made 
in private industry under terms providing for a 
reasonable margin of profit. The preliminary pro- 
curement lists are said to be as startling as they are 
enlightening because of the large number of differ- 
ent industries that are called upon to contribute 
their products or services to a modern preparedness 
program. Even the aromatic chemical industry will 
be called upon for some of its products; and, of 
course, the soap, flavor and toilet goods industries 
will be of much assistance; for men in the service 
must be fed and they must wash, shave and brush 
their teeth. 

While the effect of the prosperity which the pre- 
paredness program will bring will not be felt until 
1941, and progressively thereafter, it is inevitable. 
This time care is being taken to prevent the excesses 
of a war boom. From a short range viewpoint 
there are likely to be no marked advances in prices 
but there is a difference of opinion as to the long 
range view. Protection against profiteering seems 
likely and large retail groups are making plans to 
police price rises. If wages are maintained, as they 
probably will be, a vastly increased purchasing 
power among the masses will make itself felt in all 
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lines, ushering in a steady and increasing era of 


prosperity. 

Finally, it must be remembered that although it 
is new to our experience, assurances have been 
given that the armament industry as well as the 
support of a much larger military and naval force 
will be continued regardless of the termination of 
the war. 


FASHION OPENING WITHOUT PARIS 
FOR the first time in memory, an Autumn 
fashion mode has been launched without the direct 
inspiration of Paris. As a result of the war, the 
United States is now the fashion center of the world. 
After the first fashion openings were held in New 
York, experts agreed that the skill of American de- 


signers of women’s gowns exemplified an artistry, 


eC 
a chic, an originality and a leadership that will be 
difficult to challenge in future. Discriminating 
women have been convinced that Americans can 
create as fetching gowns as the most famous 
Parisian couturiéres, just as they have been con- 
vinced that American perfumers can produce per- 
fumes as inviting and as intriguing as their foreign 
colleagues. These convictions are likely to have a 
profound influence on the development of both in- 
dustries in America. 


PLIGHT OF BEAUTY SHOPS 
BEAUTY shops rank third among the 66 service 
industries in the United States. There are more 
than 65,000 of them and, despite the widespread 
prosperily in nearly all retail lines, it is unlikely 
that comparatively few of them will show more than 
meagre returns when the year’s figures are bal- 
anced. Despite legal requirements, there have been 
many complaints of faulty service and these in 
many instances are traceable to the quality of the 
cosmetics used which in many instances are home 
made by the shop owners without the requisite 
knowledge or training to produce products up to 
the standard offered by established manufacturers. 
Added to this is the assertion that the scale of 
prices charged for services, probably due to severe 


competition, has reached a point where there is very 
little profit for anyone. The remedy for both situa- 
tions is evident. 
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/ Vew TOILET GOODS Me sites 


Fase-Apeal: Offered as a cleanser 
and a skin freshener is the new prod- 
uct, called Fase-Apeal, from Louise 
Lane, Inc. According to the direc- 
tions, Fase-Apeal is applied to the 
skin with a brush, twice a day until 
the skin begins to peel. The number 
of applications varies with the indi- 
vidual, one week for the average skin 
and two weeks for an oily skin. Blue, 
gold and white predominate in the 
packaging. A blue plastic cap is used 
for the bottle. The outside cover is 
white, trimmed in blue, and rests on 
a gold base. A gold knob decorates 


the package. 


Men’s Toiletries: A new line of 
items for men is introduced under 
the name, Moore-Mark. The line in- 
cludes bath cologne, scalp and hair 
after-shave lotion. 
soap and after-shave tale. The bath 


lotion, shaving 
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cologne which has a fern lavender 
odor and the lotions are presented in 
pinch-type bottles. The shaving soap 
and tale make their appearance in 
modern wooden containers. 


For Lips: To remove completely old 
lipstick before applying fresh and 
also to provide a lipstick base, Cos- 
metic Aids, Inc., offers some new 
cleansing pads which have an oily 
base and are perfumed. For Lips are 
packed in two sizes, one containing 
20 pads in a metal box and the 
other, containing 70. 


Three on a Match: A lipstick ward- 
robe is offered by Frances Denney in 
its Three on a Match package which 
has red matchbox cover and scratch- 
match mirror. There are three white 
enamel encased lipsticks with flame 


tips inside. The shades are water- 


melon red, knockout red and night 
club for morning, noon and night. 


Cold Cream Cloths: | mpregnated 
with cold cream, these squares of 
flannel are sealed in individual foil 
envelopes so they cannot dry out and 
Tecor liquated 
cold cream cloths are suggested not 


are easy to carry. 


only for cleansing the skin and re- 
moving make-up but also as an aid 
in preparing the skin for fresh make- 
up. The cloths have another advan- 
tage in that since they are free from 
alcohol, they are not drying to the 
skin of the user. 


Deodorant: Egret deodorant cream 
is presented now in black and white 
squat 


opal jars. Merchandised 
through drug and department stores. 
the cream is available in three con- 
sumer sizes. and a large hospital one. 


AM 
DEODORANT - 
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| NAUGATUCK 





ACCEPTED by the ex- 
acting perfumer as an 
indispensable ingre- 
dient. Manufactured in 
our own factory at 
j Naugatuck, Conn. 


Samples, as well as sug- 
gestive information as 
3 to its use, will be sent 


| on request. 


Naugatuck Aromatics 


DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET e« NEW YORK, N. Y. 
440 W. WASHINGTON STREET, CHICAGO, ILL. 
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New Products 


Preventing scale in stills 

A material that may be used safely 
in preventing the formation of scale 
in distilled stills and evap- 
orators is offered by the American 
dee Bs 


prevent 


walter 


Corp. It is said also to 
foaming and _ entrainment 
and to promote a pure distillate. It 
is aimed to replace the usual methods 
of acid, cracking, manual and sand 
blast According to the 
maker’s description, it is an emul- 
sion of organic materials utilizing 


cleaning. 


colloidal principles: adsorption, ab- 
sorption and electro-physical polar- 
ization. It is said to contain no syn- 
thetic chemicals or oils and that its 
action is strictly physical. Further- 
more it is claimed that it does not 
carry over with the distillate. Scale 
forming impurities are coated and 
precipitated as an easily removable 
K. A. T. comes ready for 
use and is stated to be moderate in 
Further 
given on request. 


sludge. 


cost. information will be 


Stainless-clad steel mixing tank 
One of the recent pieces of equip- 
ment fabricated from Jessop  stain- 
less-clad steel is a mixing tank built 
by L. O. Koven & Bros., Inc. The 
company 
mixing liquids with other liquids, or 


states it can be used for 


with dry or semi-wet solids to pro- 
duce syrups, emulsions, creams or 
pastes. 

Silver-ply steel was specified for 
the new mixing tank because the 
stainless cladding (on inside of tank ) 
provides the same protection from 


New silver-ply steel mixing tank 
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and Processes 


contamination as solid stainless, while 
the mild steel backing lessened mate- 
made fabrication 
The tank can be jacketed to 
heat or cool its contents during mix- 


rial costs and 
casier. 


ing and the superior heat conductiv- 
ity of the steel was found desirable 
should this be necessary. Further 
information will be sent on request. 


Container air cleaning unit 


Improvements in the model E-Z 
two tube air cleaner, announced by 
the U. S. Bottlers Machinery Co.. 
make it more efficient for the removal 
of carton lint, dust, etc., from new 
containers received in shipping car- 
tons, according to the company. One 
major improvement, it is pointed out, 
is the installation of an oil free com- 
pressor which has no oil pumping 
pistons, cylinder walls or other oily 
surfaces with which the air comes in 
contact. Mounting of the compressor 
and motor on a common base and 
the suspension of them from the sides 
of the cleaner by springs eliminates. 
it is added, the compressor vibration 
and belt noises formerly transmitted 


Gatalogs and 


Drug, Cosmetic and Pharmaceutical 
Machinery, manufactured by Charles 
Ross & Son Co., Inc., is adequately 
described and illustrated in an attrac- 
tive 40-page catalog just issued by the 
company. Among the useful types of 
equipment that are treated are change 
can mixers, portable electric labora- 
tory rapid mixers, non-rotating 
change can mixers, mucilage and drug 
strainers, small batch liquid mixers, 
special liquid and semi-paste mixers. 
special cold cream mixers, emulsify- 
ing change can mixers, heavy duty 
mass mixers, mass and granule mix- 
ers, steam jacketed sheet steel kettles, 
water cooled hopper or ointment 
mills, water cooled three roller mills, 
heavy duty crusher, cooled flat stone 
mills, epicycloidal mills, small dry 
grinding mills, portable 
high speed pulverizers, mills for dry 
grinding, dry powdering and chemicai 
ball mills, rapid dry mixers, com- 


breakers, 


bined sifter, blender and mixer, dry 


sifters, portable sifting machines, 


to the cleaner base. A new auto- 
matic — belt 
been incorporated to keep a constant 


tightening device has 
belt tension on the compressor drive, 
Full information about the low cost 
container cleaning unit may be had 
on application. 


New perfume specialty 

Spicone, a new perfume specialty 
offered by Compagnie Parento, Inc.. 
Croton-on-Hudson, N. Y., is stated to 
have a lasting, spicy, floral fragrance 
with an original note. Aside from its 
reasonable price, an outstanding fea- 
ture claimed for it is its great solu. 
bility in sulphonated and mineral oils 
and alcohol-water and isopropanol 
water solutions, which makes it an 
excellent oil in brilliantines, sham- 
poos, hair preparations and low 
priced toilet waters either alone or 
blended. 


Fruit juicer 

A small juicer in which a power- 
ful motor stainless steel 
grinder knives at a speed likely to 
split all cells is offered by the Veg-0- 
Mat Machine Co. A_ muslin bag 
catches the macerated material and a 
press squeezes out the juice. Full de- 
tails about it will be sent on request. 


rotates 


Developments 


jar filling machines, and tube filling 
and closing machines. 


Ertel liquid handling equipment is 
described and illustrate in a catalog 
which may be had by writing to the 
Ertel Engineering Corp., Kingston, 
N. Y. Various types of filters, filter 
presses and filter disks are described 
as well as semi-automatic multiple 
spout vacuum bottle filler, portable 
vacuum bottle fillers, tanks, pumps 
and portable mixers. 


Gelatin-Epinephrine is the latest de- 
velopment in the field of “slow 
By dissolving epin- 
ephrine 1:500 in a suitable base of 
highly purified gelatin, an epineph- 
rine action lasting from six to twelve 
hours may be obtained. The gelatin 
base is non-antigenic and since the 
product is a solution and may be 


epinephrine.” 


injected subcutaneously, it is sult 
able for self-administration. Gel- 
atin-Epinephrine is offered in high- 
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readers tell us 
a There are good ‘eas s for this. Whe i fe years ago 
they No \\ find The. ieaain es peer the willis Meide 


Group of Publications, we analyzed the industry. its unique 
I ; : | 


The American Perfumer 


More useful paper should be revamped to offer a maximum of practical 


. service to the key men responsible for ORIGINATING and 
than \ Uh helore PRODUCING the product (or products) in each Perfume, 
( Cosmetic, Soap and Flavor manufacturer unit. 
Since then every step taken has been aimed to increase the usefulness of The 
{merican Perfumer to these key men. 


First, MAISON DE NAVARRE, a consulting chemist actively serving a group 
of important manufacturers, was engaged as TECHNICAL EDITOR. His 
monthly feature “desiderata” has become must reading for the industry's key men. 


Second, starting with the January 1939 issue, a comprehensive TECHNICAL 
ABSTRACT SECTION has been included quarterly. Many readers tell us this 


is one of the most important services we could give them. 


Third, two or more special technical bulletins have been published each vear 
and distributed free to readers asking for copies. 


Fourth, special emphasis has been given to the QUESTIONS & ANSWERS 
department so you can get expert advice on unusual problems. 


Fifth, a department has been devoted to NEW PRODUCTS & PROCESSES so 
you can keep constantly informed on what is new that will help you improve the 
quality or lower the cost of your product. 


Sixth, every effort has been and is being made to give you a complete. con- 
structive picture of all phases of this specialized industry —such as authorita- 
live articles on merchandising, advertising. production, new scientific develop- 
ments, legislation, equipment. 


\t the same time we have revamped the appearance and editorial layout of the 
magazine to make it more attractive, lively and easier-to-read — as well as 
gradually made other improvements too numerous to mention. Yet this is only 
the beginning. A constant effort will be made to increase the every-issue useful- 
ness of this magazine to you in the successful conduct of your business. We 
want to thank you for your response to what has already been done . . - as 
evidenced by INCREASING CIRCULATION and by the THOUSANDS OF 


LETTERS received in the past three years. 


The American Perfumer 
&: Essential Oil Review 


the only publication devoted exclusively to the specialized 
problems of the Perfume, Cosmetic. Soap and Flavor Industries. 


A ROBBINS PUBLICATION ® 9 EAST 38th STREET, NEW YORK 
Other Robbins Publications: ADVERTISING & SELLING - AMERICAN PRINTER 


GAS AGE - INDUSTRIAL GAS - GAS APPLIANCE MERCHANDISING »- LAUNDRY 
AGE » THE LAUNDRYMAN. 











Kimble alkali resistance glass vials 


est quality alkali resistance glass 
vials manufactured by Kimble Glass 
Co. It is permanently labeled by the 
method made 
medical 


silk screen recently 
available for 


Kimble. 


glass by 


Shriver filters help make better cos- 
metics, drugs and chemicals at lower 
filtration cost, according to an in- 
teresting six-page illustrated  de- 
scriptive folder which has been is- 
sued by T. Shriver & Co. In it, the 
construction of Shriver filters is ex- 
plained and the various sized ma- 
chines to meet almost any need of 
the manufacturer are described and 
illustrated. Features such as low 
overall costs, ease of cleaning, sim- 
ple operation and high filtration rate 
are also pointed out. A copy will 
be sent on application. 


Minutes of the general annual meet- 
ing of the Toilet Goods Manufac- 
turers Association of Canada, which 
was held June 3 and 4, have been 
published in booklet form for dis- 
tribution to the members. 


Ro-ball stabilized gyrating screens 
for wet or dry material in dust tight 
or open construction are adequately 
described and illustrated in bulletin 
376 issued by the 
J. H. Day Co. The machines are 
available for one, two, three, four or 
five separations. The construction 
of the machines and the principles 
on which they are operated are 
simply explained. A copy of the bul- 
letin will be sent on request. 


manufacturers, 


Glycol and glyceryl esters, emulsify- 
ing agents, synthetic 
waxes and resins and a number of 
specialties are listed and described 
in a 96-page catalog issued by the 
Glyco Products Co., Inc. Copies will 
be sent on request. 


emulsions, 
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You 


A Concise PHarmacotocy. F. G. 
Hobart. 171 pages. Index. Chemical 
Publishing Co., Inc. 1940. Price. 
$3.00. 


A compact pharmacology for gen- 
eral use, particularly where an indi- 
vidual wants a quick glance at main 
actions of a drug. For example, 
under Liquor Carbonis Detergens it 
is mentioned that a 1-2 per cent solu- 
tion is used to relieve pruritis, but 
never applied to inflamed skin be- 
cause of the cancer-like properties of 
the compound. Nor should the prod- 
uct be applied over extended periods 
of time. 

The systematic method of presenta- 
tion is helpful in understanding the 
subject in question. 

Many proprietary products are de- 
scribed according to chemical com- 
position. The pages are interleaved 
with blank which to 
make notes. 

A bird’s-eye view of the subject. 
Helpful to anyone who doesn’t want 


to be bored with a lot of reading, yet 
interested in the facts. M. G. deN. 


sheets upon 


SPECIFIC AND SpectAL Reactions. F. 
Feigl, Ph.D. Translated from the 
German by Ralph E. Oesper, Ph.D. 
6 x 9 in., 192 pages, 8 tables. Norde- 
mann Publishing Co. 1940. Price, 
$3.50. 

Specific and special reactions for 
use in qualitative analysis with par- 
ticular reference to spot test analysis 
make up the subject matter of this 
book, which is a translation from a 
revision of the third German edition. 
In it the author, formerly professor 
in the University of Vienna and a re- 
search chemist of note in Ghent, col- 
lects not only the familiar theoretical 
bases of analytical chemistry but also 
those of peculiar significance to the 
special field of sensitive and indis- 
putable detection reactions. The find- 
ings are arranged and discussed 
under appropriate headings. There 
are ten chapters. 


COSMETOLOGY JURISPRUDENCE, 
Romeyn Sammons. Parker & Baird 
Co. 7 x 10 in., 312 pages. 1938. 
$5.10. 


This book is intended to show the 
manner: in which courts have dealt 
with litigation in the beauty culture 








The book discusses the 


industry. 
leading cases in which beauty shops 


were involved as a result of injuries 
to patrons. Each case is discussed 
from the point of view as to preven- 
tive measures and second as to de- 
fenses to defeat claims in case of 
In addition, the fundamental 
and special rules governing the re- 
sponsibilities and liabilities of the 
operator to the patron are given. It 
indicates paths to disaster so that 
care may be taken to avoid them. 
The book should be of value to the 
beauty shop operator, cosmeticians. 
barbers and manufacturers of appli- 


suits. 


ances and cosmetics. 


Lapy BE LoveLy. Anne Rodman. 
51,8 in., 96 pages. Numerous draw- 
ings. Elliot Publishing Co. 1939. 
Price, 50 cents. 


This interesting book written and 
illustrated by a well-known beauty 
authority is a practical graphic guide 
to make women more beautiful. It is 
intended for women who make use 
of toilet preparations. The aim of the 
book is to teach beauty to women 
from the viewpoint of the artist. 
Beauty lessons are given in before- 
and-after cartoon form with simple 
relevant text. All phases of beauty 
are covered. 


ELEMENTS OF FRACTIONAL DISTILLA- 
TION. Clark Shove Robinson and Ed- 
win Richard Gilliland. Third edition 
8, x6 in., 267 pages, 98 illustrations. 
tables and appendix. McGraw-Hill 
Book Co. 1939. Price, $3. 


Fractional distillation which offers 
the most available if not the only way 
of accomplishing needed refinement 
of products is made the subject of 
this useful and authoritative work. It 
explains the principles involved in 
such a way that they may be applied 
to the particular problem at hand. 
In general the book is divided into 
five parts: 1, dealing with fractional 
distillation from the qualitative stand- 
point of the phase rule; 2, discussing 
some of the quantitative aspects from 
the standpoint of the chemical engi- 
neer; 3, discussing factors involved 
in the design of distilling equipment; 
1, giving a few examples of modern 
apparatus; and, 5, giving useful ref- 
erence tables compiled from sources 
mostly out of print. The book con- 
tains 22 chapters and there are three 
appendixes in this third edition. 
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> H. Gregory Thomas has resigned 
from Bourjois, Inc., to engage in a spe- 
cial mission for 
the Toilet Goods 
Association involv- 
ing a study of con- 
ditions in Europe 
with particular re- 
spect to the raw 
materials needed 
by the perfume 
and cosmetic in- 
dustry in this 
country. He left 
for Europe aboard 
the Dixie Clipper 
from La Guardia Field, New York, 
August 15. He is on this mission, with 
plans to be gone for two months, as 
chairman of the Raw Materials and 
Essential Oils committee of the Toilet 
Goods Association. Mr. Thomas had 
been with Bourjois for about a year 
during which time he was in charge 
of work pertaining to compliance with 
governmental regulations and_ with 
trade and consumer relations. He went 
to Bourjois from the Toilet Goods Asso- 
ciation where he had created the Board 
of Standards and served as its director 
for three years. Previous to that he 
had been vice president and general 
manager of Guerlain, Inc. He brings 
to his new mission an unusual back- 
ground of training and temperament 
which ideally suits him for this work. 
He is well known in international cir- 
cles, having studied and practiced in- 
ternational law in Europe and having 
been for some time legal advisor to one 
of the South American delegations to 
the League of Nations. He holds the 
degree of Master of Arts from Cam- 
bridge University and Doctor of Laws 
from the University of Paris. After 
studying law at the University of Ma- 
drid in Geneva and at the Academy of 
International Law at the Hague, he was 
elected president of the Association of 
International Studies of the University 
of Paris and remains honorary presi- 
dent of that organization. 


H. Gregory Thomas 


> Dr. F. W. Brown, chemist and con- 
sultant for D. W. Hutchinson & Co., 
Inc., is back at his desk following a 
vacation at North River, N. Y. 


> George V. Branigan, technical direc- 
tor of Ungerer & Co., recently com- 
pleted a survey of the peppermint situa- 
tion. He made a tour through Indiana, 
Michigan and other producing areas. 


> Harold W. Haines, formerly with the 
chemical sales department of the U. S. 
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Industrial Alcohol Co., has been made 
sales manager for Schofield-Donald Co. 
A graduate chemical engineer of the 
School of Mines, Columbia University, 
Mr. Haines started his manufacturing 
career in 1917, specializing in the al- 
cohol business. Schofield-Donald Co. 
was established in 1926, specializing in 
the sale of kaolin and magnesium com- 
pounds. 


> Carl G. Meyer, assistant manager of 
Schimmel & Co., Inc., reports having 
enjoyed a much needed rest at his sum- 
mer cabin in the Catskill mountains at 
Big Indian. Mr. Meyer left his family 
there for the summer. 


> W. L. Slayton, Jr., has been ap- 
pointed assistant sales manager of the 
atomizer division of the DeVilbiss Co.. 


Toledo, Ohio. 


> Dr. Harry J. Schnell, general man- 
ager of the Oil Paint and Drug Re- 
porter, Druggists Circular and National 
Painters Magazine, completed half a 
century of continuous experience with 
their publication, August 18. Mr. 
Schnell began as a boy of 15 years with 
the concern of which he now is presi 
dent and treasurer. In honor of the 
event his associates gave a surprise 
party, when a token of esteem and 
loyalty was presented to him. 


> W. E. Hayman has been appointed 
New York district sales manager of the 
soap sales department of the Colgate- 
Palmolive-Peet Co. He has held execu 
tive positions with the department for 
over a quarter of a century in Balti- 
more. Buffalo and Philadelphia. 


> Dr. Alexander Katz of Florasynth 
Laboratories, Hollywood, Cal., has re- 


P. G. Fourman, Dr. Katz, Allan Katz 


turned from a trip to Alaska and the 
Northwest. In the accompanying photo. 
graph, he is shown visiting the Golden 
Gate International Exposition at Trea. 
sure Island, Cal., with his younger son, 
Allan, and Paul G. Fourman, manager 
of Florasynth Laboratories, San Fran. 
cisco, Cal., branch. 


> Mrs. Enid Edson, designer for Shul- 
ton, Inc., New York, sailed August 16, 
on the Manhattan for California via the 
Panama Canal. She will visit important 
points of interest in the Far West, as 
well as small villages typical of that 
section of the country. Creator of the 
Early American Old Spice line and the 
new Friendship’s Garden which is be- 
ing introduced through leading depart- 
ment stores this Fall, Mrs. Edson is 
combining business with pleasure. She 
believes it is necessary for American 
designers to know every section of the 
country in order to understand the true 
feelings and ideals of the American 
people. Having grown up in New 
England she gained her inspiration 
from that part of the country for de- 
signing the packages of Early Ameri- 
can Old Spice. Time spent in the South 
visiting old Charleston gardens inspired 
the designs used in the packaging of 
the newly presented Friendship’s Gar- 
den line. Mrs. Edson will return to 
New York the latter part of September. 


> G. R. Parkinson, director general of 
Parfums Schiaparelli, Paris, arrived 
in New York, N. Y., recently to assume 
charge of the export trade of Parfums 
Schiaparelli, New York. Mr. Parkin- 
son, an Englishman, has lived in Paris 
for twenty years, and is a recognized 
authority in the French perfume busi- 
ness. When Paris was evacuated, Mr. 
Parkinson made his way to Bordeaux 
and embarked for England with hun- 
dreds of other British refugees on a 
small boat. During their four day voy- 
age to an English port they narrowly 
escaped death from bombs. The fact 
that Mr. Parkinson will continue his 
work for Parfums Schiaparelli with 
headquarters in New York instead of 
Paris, is an indication of the increasing 
importance of its South American and 
Far East business. The Paris office of 
the company opposite the couture es- 
tablishment, is open but until satisfac- 
tory communication is established be- 
tween Paris and Bordeaux, and trans- 
Atlantic transportation between that 
port and New York is resumed, business 
from Paris is at a standstill. Adequate 
stocks are on hand in New York to meet 
immediate orders. 


> Mrs. J. J. Grulleman of Painesville, 
Ohio, announces the change in the 
name of her products from Garden 
Fragrance to Blossom Fragrance. 
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RECO ssid 
Soaps 


If you manufacture tooth paste, tooth powder, or 
a toilet requisite, you want a soap especially de- 
signed for that purpose. And there is a POWCO 
BRAND soap made to meet your requirements. It 
will give you a truly fine finished product. Made 
from refined edible oils—laboratory controlled for 
uniformity—our soaps are really neutral, having no 
free caustic or alkali. 


JOHN POWELL & CO., INC. 
112 East 32nd Street New York City 


@ Powdered Neutral Soaps e@ Tested Persian Quince Seed e@ Concentrated Shaving Cream Base 


VELIZAR BAGAROFF + OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 


This quality product is especially worthy of your consideration. 


Po 
a eed 


Sole Agents for the United States: W. J. BUSH & CO., In New York 


Sole Agents for Canada: W. J. BUSH & CO. (Canada) Ltd.. Montreal, Canada 


OIL LAVENDER ALTITUDE 


It costs more than inferior oils; — it's real Lavender. 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 


Beha Uta ( cacy | (aire i occa 
W. J. BUSH & CO. 


NE W b ee a eee . ae 
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> Turner F. Currens, for many years 
vice-president of the Norwich Pharma- 
cal Co., is to be guest of honor at a 
testimonial dinner at the Hotel Pennsyl- 
vania, New York, N. Y., September 19, 
given by the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade in cooperation with many of 
his friends. 


> Rudolf J. Furth, formerly president 
of Friedrich Rohde’s Chemical Works. 
a leading concern in Vienna, Austria. 
is now in the 
United States hav- 
ing arrived in this 
country late in 
March of _ this 
year. Mr. Furth. 
who has had many 
years of experi- 
ence in the cos- 
metic and perfume 
fields in various 
centers of western 
and central Eu- 
rope, intends to 
capitalize his experience in building up 
business in the United 
States. He will make his headquarters 


in New York City. 


Rudolf J. Furth 


a specialty 


> E. P. Matthiessen, vice-president and 
general sales manager of the Nyal Co., 
Detroit, Mich., has adopted the prin- 
ciples employed in making the cele- 
brated Gallup polls for business. By the 
same means of selective personal inter- 
views, an itinerary was worked out that 
would cover a representative cross sec- 
tion of all Nyal agents. Then the com- 
pany spent two months in calling on 
Nyal agents in the selected communities 
which ranged from small cross-roads 
centers to the largest cities. As a result 
of the poll, the company has obtained 
an excellent idea of what Nyal agents 
are thinking and doing and expecting 
from the company. It found out the 
probability of success for new ideas and 
as a result, it has information as to 
which to withdraw and which to pursue 
in earnest. The poll was part of Mr. 
Matthiessen’s policy of maintaining a 
personal, intimate contact with the field 
to avoid the dangers of being desk rid- 
den. From the poll will come plans. 
promotions and products for the fali 
and winter. 


> Keith Fraser, advertising manager fo. 
Leonard Hill, Ltd., London, England, 
publishers of The Manufacturing 
Chemist, and other journals, has re- 
cently joined, as a trooper, the Royal 
Armoured Corps. His brother serves in 
the British navy. 


> John Nazzaro, formerly sales promo- 
tion manager of Revlon, New York. 


N. Y., has been appointed sales man- 
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ager of the retail division. Miss Paul- 
ine Foster, formerly sales manager of 
the department store division, has been 
appointed assistant sales manager of 
the retail division. 


> Walter Mueller, sales manager of 
Van Dyk & Co., Inc., Jersey City, N. J., 
has returned from a vacation spent on 
the shores of Sandy Hook Bay. He re- 
ports that swimming and lolling around 
on the sand have certain advantages 
over mountain climbing, his usual and 
more strenuous vacation activity. 


> Fred Bergholt, proprietor of Berg- 
holt Laboratories, Minneapolis, Minn.. 
manufacturers of Old Charm cosmetics, 
has been given credit for designing the 
first streamlined automobile. Mr. Berg- 
holt invented and patented an elongated 
automobile seven years ago and in that 
space of time has seen the design be- 
come almost universal for all makes of 
automobiles. His first streamlined 
“turtle” automobile was driven through 
the streets of St. Paul and Minneapolis 
in 1933. He was advised to present his 
car for consideration in 1940 as the de- 
sign was deemed too radical for that 
time. The seven-year-old automobile 
now rests in Mr. Bergholt’s garage with 
its paint faded. In its prime the car 
did 100 miles an hour. Today, motor 
manufacturers have given collective 
approval to his foresight and genius. 
His interest in designing a streamlined 
automobile began in 1932 when Mr. 
Bergholt, aviator and former airplane 
manufacturer, decided to apply the 
principles of aerodynamics to the con- 
struction of an automobile. Knowing 
that a turtle’s shell is so shaped that 
the amphibian can swim easily against 
and across swift water currents, Mr. 
Bergholt so designed the automobile 
body that air “washed” off the car’s 
sides. It had no running boards. He 
also invented, built and flew an air- 
plane. He is still interested in aviation 
and between soaring into the air and 
inventing things, he creates formulas 
for his cosmetics. Incidentally, Mr. 
Bergholt designed and built the first 
streamlined automobile, which set to- 
day’s popular vogue, for advertising his 
cosmetics. He has two designs and nine 
other mechanical patents on the car. 


> W. G. Gale, circulation manager of 
Soap, Perfumery & Cosmetics, London. 
England, is now serving in H. M. Forces 
as a private in the Pioneer Corps. 


> E.R. H. Plaistowe, managing director 
of Etablissements Plaistowe. Paris, and 
joint managing director of Maxwell 
Plaistowe and Co., Ltd., of London, to- 
gether with his wife, is safely in London. 
Mr. and Mrs. Plaistowe were in Paris 
at the time of the French collapse and 


were among the last English residents 
to leave. The two firms are agents for 
the Plaimar West Australian essential 


oils. 


> Hon. James A. Farley, former Post. 
master General and former chairman 
of the Democratic National Committee, 
has been appointed chairman of the 
board of directors of the Coca Cola 
Export Corp. He will devote much of 
his time to expanding the company’s 
business in foreign countries, according 
to Robert Woodruff, president of the 
Coca Cola Co., the parent concern in 
Atlanta, Ga. 


> Mme. Elsa Schiaparelli, the French 
perfumer and coutourier, who is now in 
the United States, emphatically denied 
to a reporter for a New York news- 
paper that she was born in Brooklyn. 
N. Y. Instead, Mme. Schiaparelli de- 
clared that she was born in Rome. 


> Miss Narcisse Kunz, daughter of Dr. 
and Mrs. Eric C. Kunz, was married to 
Georges Henri Cadgene, son of Mrs. 
Ernest Cadgene of Englewood and the 
late Dr. Cadgene at the Presbyterian 
Church, Upper Montclair, N. J., on the 
afternoon of September 7. The cere- 
mony was followed by a reception at 
the Montclair Golf Club, after which 
the couple left on a honeymoon trip to 
Canada. The bride is a graduate of the 
Kimberly School, Montclair, and of Na- 
tional Park College. Forest Glen, Md. 
The bridegroom is a graduate of New- 
man School and of Princeton Uni- 
versity. The bride’s father, as is well 
known, is president of Givaudan-Dela- 


wanna, Inc., New York, N. Y. 


> Mrs. Lillian Dodge, president of 
Harriet Hubbard Ayer, Inc., New York. 
N. Y., is chairman of the cosmetic divi- 
sion of the U. S. Committee for the 
Care of European Children, Inc. The 
work of soliciting funds for the purpose 
is being done by volunteers. 


> William T. Carlson, formerly with the 
Elizabeth Arden organization in En- 
gland, is now in the United States and 
is acting as sales manager for the 
American company. J. J. Johnson. 
former general manager, has resigned. 


> Rupert C. Watson, who directs the 
affairs of Firmenich & Co. in America, 
has been enjoying week end vacations 
instead of a more extended single one, 
so as to keep in close touch with 
changing business conditions. 


> Sewell H. Corkran, New York repre- 
sentative of A. H. Wirz Inc. and the 
E. N. Rowell Co., has returned from a 
vacation spent in Maine. 
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Consider These Features 
ay 
Bath Crystal Base, 


PUT YOUR CARBS— 


It will be on the counter when 
offered in Glass Industries vials and 
miniature bottles—for they are 
UNIQUE, with patented closures 
and designs. 


Once your perfume product is on the 
counter, a large part of the sales 
battle is won, for “on the counter’ 
products command the sales spot- 
light. 


As the perfect bath crystal base, Snow- Available in stock sizes from one- 
flake Crystals offers you all these un- quarter dram to two drams (larger 
usual advantageous . features which sizes made to order), they are also 
are advantages in other cleanser prod- offered plated with platinum, gold 
ucts as well: (14K.) or silver. Plated bottles are 
not sprayed, but “Metalized," and 
are completely alcohol-proof. A few 
Effective water softening properties styles furnished with gold or silver 
Ready solubility. filagree decoration. 


Beautiful crystalline appearance 


Stability, characterized by non-caking and unchanged 


: aa ‘ Write us now for help in solving your 
chemical composition or physical appearance 


specific sales problem. We are sure 
Mildness—non-irritating to the skin our assistance will prove valuable to 


Detergent properties—aids the soap you. 
Readily absorbs dyes. 


Excellent vehicle for perfumes 


Send for samples of our 

Free flowing *rties whicl ke it ideal for gece wale ead miniature Designs and closures 

<—<_ bottles. Find out why they patented. Note fila- 

10 ia ai continually keep your gree work on top 
si product on the counter, bottle. 

in the sales spotlight. Bottles shown 2/3 ac- 


tual size. 


1 
2 
3 
4. 
d. 
6 
1. 
8 
9 


Now there's the perfect bath crystal base for you 
Remember, Snowflake softens the water, does not harden 
it. Write for complete information today 


SOLVAY SALES CORPORATION | | [aE GLA S S 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 


waccrser” “sve || TRE INDUSTRIES, Nc 


Q ie 
SOLVAY | AX 10 WEST 33RD STREET 


NEW VYOROR, N. YT. 


Scientific Glass Products 
Glass Containers and Novelties 


Cea eeeeeeeeeeeseeoeeeaeeoeeouss 

Solvay Sales Corporation * 40 Rector St., New York, N.Y. 

Gentlemen: Please send me a copy of the Solvay Prod 

ucts Book. I am also interested in Snowflake Crystals as 

C) A Soap Repackaging Product [ Bath Crystal Base 
] Bubble Rath 


Firm 
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City ; 7 .. State . 
AA-O40 66 
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Macy’s to open new type of 
retail store in Syracuse, N. Y. 


A new type of retail store which will 
stock “the cream of the best sellers” of 
the New York store, including Macy’s 
own brands as well as nationally ad- 
vertised products, is to be opened in 
Syracuse, N. Y. It will be neither a 
department store nor a specialty shop 
but something between the two. Richard 
G. Roth will be in charge of the new 
establishment which is expected to be in 
operation in two or three months. If 
the new venture is successful, it is plan- 
ned to establish similar stores in other 
cities. Sales will be for cash only. The 
Syracuse store will be known as “Macy’s 
of Syracuse—a Star Item Store.” 


Only half of housewives read contents 
data on packaged food labels 


Only half of the housewives who shop 
for packaged foods make it a point to 
read labels stating the contents of the 
products they buy, according to a study 
made by the Daniel Starch organization 
among 3,065 women in 35 areas through- 
out the country, who were interviewed. 
The investigation was in connection with 
a survey among readers of 19 leading 
Slightly over half or 50.9 
per cent of the women _ interviewed 
stated that they usually read the data 
on the labels. 
cluded in the survey; but if only half 
of the women who purchase packaged 
foods read the labels, it might be inter- 


magazines. 


Cosmetics were not in- 


esting to know how many read the data 
on cosmetic labels. 


Vanishing cream mixture for 
poison ivy protection 


A vanishing cream with a ten per cent 
sodium perborate or two per cent potas 
sium perborate content affords protec- 
tion from ivy poisoning, according to 
Dr. Louis Schwartz, Dr. Leon Warren 
and Frederick Goldman of the U. S. 
Public Health Service. The crystals of 
perborate or periodate must be powder- 
ed and added to the vanishing cream, 
which really should be fresh. The 
cream should be freshly prepared at 
least once in two weeks to avoid deterio- 
ration. The cream was put through 
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rigid tests in the laboratories of the Na- 
tional Institute of Health. There is no 
patent on the cream. 


Consumer groups to police 
retail prices under defense plan 


\ new angle of the organized consumer 
movement is being discussed with the 
woman member of the Defense Commis- 
sion, Miss Elliott. It is planned to form 
local consumer groups throughout the 
country to retail 
quality. 


police prices and 


All of Pond’s Extract Co. 

products now on fair trade 

All of the products of Pond’s Extract 
Co. including face 
cleansing 


powder, creams. 
tissue. etc., are now sold 
under fair trade agreements with whole- 
salers and retailers in all 44 fair trade 
states. The company states that it will 
restrict its distribution to states having 
fair trade laws to wholesalers who sign 
the producer-wholesaler contract. In 
non fair trade states, it will seek to 
restrict sales to those who voluntarily 
observe the suggested minimum whole 
salers resale prices. A series of free 
goods offers has also been announced. 


Canadian T. G. M. A. summarizes 

all federal tax laws and amendments 
An excellent review of the new Cana- 
dian tax acts and taxation amendments 
has been compiled by A. E. Laverty, 
executive secretary of the Toilet Goods 
Manufacturers Assn., Montreal, Can- 
ada. The summary of the more impor- 
tant provisions of the new laws is pre- 
sented in a way readily understood by 
laymen. Any concern that sells in Can- 
ada will find the summary helpful. 


Harmless coal tar hair cye 
needs no cautionary statement 
The Food and 


Drug Administration 


states in a recent ruling: It is our opin-‘ 


ion that if a hair dye contains harmless 
coal-tar colors, it is not necessary that 
the labeling bear the caution statement 
required by section 601(a), even though 
the coal-tar colors are not certified. At 
this time we are not in a position to 


state what colors, other than those 
which have been announced in the color 
regulations, are harmless and suitable 
for use. If a manufacturer elects to 
delete the caution statement and use col- 
ors that are not certified, he must as- 
sume all responsibility should it be 
found that the colors used may in fact 
be dangerous. It is needless to say that 
a manufacturer may avoid the _pos- 
sibility of violating section 601(a) by 
resolving all doubts in favor of uncerti- 
fied colors being harmful and labeling 
coal-tar hair dyes with the caution 
legend prescribed in the statute. You 
will note in this connection that if “the 
colors which you propose to use in your 
product are in fact harmless and suit- 
able for use, such colors may be certi- 
fied after they have been admitted to 
the list of permitted colors. The way 
in which such colors may be added to 
the permitted list is dealt with in the 
coal-tar color regulations.” 


Labeling a toothpaste “healthful” 
changes it into a drug 


The Food and Drug Administration 
states that labeling a toothpaste “health- 
ful” changes its classification from a 
cormetic to a drug under the Food, 
Drug and Cosmetic Act. It also was 
ruled that shampoos and shaving creams 
come under the cosmetic provisions of 
the act. Toothpastes labeled “healthful” 
must comply with the drug provisions 
of the act. 


400 leading corporations 


increase net earnings over 58% 

The National City Bank of New York 
reports that 400 leading corporations in- 
creased net profits 58.6 per cent during 
the first haif of 1940 over the corre- 
sponding period in 1939. The aggregate 
is 648 million dollars as compared with 
109 million dollars in 1939. 


Dermetics, Inc., now occupying 

new factory in Seattle, Wash. 
Dermetics, Inc., is now occupying its 
new cosmetic manufacturing factory in 
Seattle, Wash. The company was started 
in 1932 and is now said to be doing an 
annual business of more than $1,000,000. 
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a women choose the facial cream with the 
linest texture and the purest color. Fac ial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is uniform in 
texture and perfectly white. Our buyers select it from the 


linest grade of crude beeswax. It is then tested for purity, 


quality and uniformity in our own laboratories, and 


bleached by the sun and air. 

Uniformity of Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it. 
The quality and uniformity never change. It is entirely 
free from adulterants and imperlections of any kind. And 

back of every tablet of Beehive Brand 
Beeswax stands the reputation of the 
manufacturer. 


WRITE DEPT. A-3 TODAY FOR COMPLETE 
INFORMATION 


a 


WILL G BAUMER CANDLE CO., INC 
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FOR THE FOLLOWING 
ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 


MODERN AND DISTINCTIVE 
PERFUME BASICS 


DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS 


PERFUMERS' TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 


TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL 
OILS 


FLORAL WATERS 
FRUIT ESTERS 


Stuyvesant 9-2261-2 


OLEO RESINS 
BALSAMS and GUMS 


Samples and prices gladly 
furnished on request. 


UE 


121-123 East 24th St.. New York 
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Dr. Szamatolski wills 400-acre 
farm to Dr. Eric C. Kunz 


When the death of Dr. M. Szamatolski. 
for sixteen years in charge of manu- 
facturing for Givaudan-Delawanna. 
Inc., was an- 
nounced recently, 
few people real- 
ized the bond of 
friendship which 
had bound this 
splendid oldtimer 
to Dr. Eric C. 
Kunz, executive 
manager of the 
company. That 





this relationship 

Dr. Eric C. Kunz was not of the 

classical em- 

ployee-employer type was touchingly 

demonstrated when Dr. Szamatolski’s 

will was filed: It left his 400-acre farm 
near Asheville, N. C., to Dr. Kunz. 

Dr. Szamatolski had been improving 
this great farm, more than 200 acres of 
which are now under cultivation, in the 
course of the past ten years. He made 
regular trips to the farm and in late 
years spent about half of his time there. 
In the last two years, when his health 
had failed, he stayed on his farm en- 
tirely. While, during his declining 
years, Dr. Szamatolski spent relatively 
little time in the Givaudan plant, he 
continued to act as a director of the 
company. 

Shortly after Dr. Szamatolski’s death. 
Dr. Kunz took a trip to visit the farm 
he had inherited. Located in Hender- 
son County, N. C., it included three 
tenant houses and employed about eight 
people. There were some eighty head 
of cattle, quite a few mules, as well as 
turkeys and chickens. The cattle were 
all registered Guernsey and most of 
these of the Fanning Field stock. 

While at the farm on his recent trip. 
Dr. Kunz arranged with the tenant 
farmers to continue the work as before 
and it is expected that under Dr. Kunz’s 
management it will reach a new high 
standard of production and quality. 
Most of the farm produce is sold in 
the market of Hendersonville, N. C. 


DCAT again aids manufacturers 

with timely advice 

The Drug, Chemical and Allied Trades 
Section of the New York Board of Trade 
sent to its members an analysis of the 
legal situation to enable manufacturers 


in the trade to do all in their power 


to aid the defense program. It was 
pointed out in a letter from attorneys 
for the section that the government can 
deal only with contractors pursuant to 
all existing statutes. rules and degula 
tions. For that reason, it is not possible 
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to carry on trade with the government 
with the same freedom that is enjoyed 
in private business. An immediate clari- 
fication of all existing legislation was 
urged. 


When a deodorant is a drug and 
when it is a cosmetic indicated 


According to an F.D.A. ruling on de- 
odorants, if the action of the prepara- 
tion is to stop perspiration, such a prod- 
uct would be a drug; if, however, the 
only action of the deodorant powder is 
to absorb the perspiration or to wash its 
odor, it would probably be a cosmetic. 


Packaging Institute to meet 
in Rye, N. Y., October 10 


The Packaging Institute will hold its 
annual meeting at the Westchester 
Country Club, Rye, N. Y., October 10. 
K. T. Krantz, M. Derrico and G. Pres- 
cott Fuller comprise the committee ar- 
ranging the affair. William Bristol. 
Bristol-Myers Co., is president, and Carl 
H. Lambelet, N. J. 


vice president. 


Machine Corp.. is 


Chicago-Detroit intercity 
tournament, September 13 


The annual Chicago-Detroit intercity 
golf meet between the trade associations 
in both cities will be held at Olympia 
field. Chicago, September 13. The regu- 
lar monthly meeting of the Allied Drug 
& Cosmetic Assn. of Michigan was held 
at the Forest Lake Country Club. 
\ugust 29, 


Canadian T.G.M.A. has Fall 
golf and get-together 


The annual golf tournament and social 
get-together of the Canadian Toilet 
Goods Manufacturers Assn. was held 
Sept. 9. As customary, a dinner fol- 
lowed an afternoon on the links. The 
work of Fred Hodder contributed much 
to the success of the affair. 


Fire of unknown origin at 
Charles B. Chrystal Co. warehouse 


The warehouse of the Charles B. Chrys- 
tal Co.. Inc., at 109 Pacifie Ave., Jersey 
City, N. J.. was damaged by fire of un- 
known origin. August 25. Considerable 
damage was done but most of the mate- 
rial lost can readily be replaced, it was 
stated. 


No interruption of express service 
as result of agreement 


L. O. Head, president of the Railway 
Express Agency, and George M. Harri- 
son, president of the Brotherhood of 
Railway Clerks. have announced jointly 


that the recommendations of President 
Roosevelt’s emergency board on matters 
in controversy between the _ parties 
would be accepted. As matters in con- 
troversy were adjusted satisfactorily, 
both pointed out that there will be no 
interruption of express service. 


Plants yielding essential oils 
grown in Great Britain 


The past year, it is reported, has not 
been a favorable one for the cultivation 
of essential oil yielding plants and me- 
dicinal herbs in Great Britain. The sea- 
son began badly with a very hard 
winter, which in certain cases caused 
the destruction of delicate plants and 
More- 
over, many crops are suffering from 
lack of rain. A very short crop of pep- 
permint is expected at Long Melford. 
Suffolk; at Hitchen, Hertfordshire, the 
crop, however, has survived the winter 
well, and at Holbeach, Lincolnshire. a 
good crop is reported which it is con 


thereby necessitated resowing. 


sidered will give a fair yield of good 
quality oil. 

Lavender suffered some damage at 
Hitchin during the winter, but surviving 
plants have grown well and the hot. dry 
summer should mean a good yield of 
oil. At Long Melford, the bushes stood 
up well to the severe winter, as also did 
some plantations at Hitchin. Chamomile 
cultivation has tended to decrease in 
recent years. At Long Melford, the pro- 
longed drought has almost burnt up the 
plants, but at Hitchin the plants have 
done well and a satisfactory yield of oil 
is anticipated. Clary sage was damaged 
by the frost at Long Melford but the 
damage was not extensive. Some plots 
have come through satisfactorily and 
there is a fair amount of flowers to be 
cut for distilling. Dill appears to have 
suffered no damage and reports con- 
cerning it are satisfactory. Discussion 
is taking place concerning the advisa- 
bility of extending the cultivation in 
Great Britain of essential oil yielding 
and other medicinal plants, especially 
such plants as Henbane, Belladonna 
and foxglove. 


Annual meeting of DCAT at 
Skytop, Pa., October 18-19 


The fifth annual meeting and golf tour 
nament of the Drug, Chemical and 
Allied Trades Section of the New York 
Board of Trade will be held at the 
Skytop Club, Skytop, Pa., October 18- 
19. A cocktail party Thursday night 
will inaugurate the informal opening. 
A golf tournament is scheduled for Fri- 
day and Saturday morning and a busi- 
ness meeting will be held Friday after- 
noon. All planning to attend are urged 
to make reservations now. 
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NEW MARKETS FOR PERFUME MAKERS 


PHARMACEUTICAL GELATINS 
BROADEN THEIR USEFULNESS 
Emulsifying properties of the pharmaceu 
tical gelatins are opening up new fields of 
application in preparing a wide variety of 
products, it was recently re ported. These gela 
tins are now available in two types, it is said. 


One type is particularly suitable for use in 


emulsions containing 40-60 oil, and is 
claimed to result in pleasant-tasting emulsions, 
A suggested formula for this type has the 


following proportions 


This formula, it is claimed, is suitable for 
mixing with an equal quantity of such sub 
stances as castor oil or liquid petrolatum. 

The second type of pharmaceutical gelatin 
is said to be intended for use in preparing 
dilute emulsions containing 5-25% oil phase 
such as cosmetic emulsions and food products 

U.S.L. will gladly refer readers to a source 


ot supply of these gelatins 


ALCOHOL IN SHAMPOOS ADDS 
TO FAT-SOLVENT PROPERTIES 
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Better cleansing effects in hair shampoos 
result from the use of alcohol in the formula 
tions, it is reported, The ability of the alcohol 
to dissolve fats is said to be an especially de 
sirable property in preparations for the hair 

a property which is of value also in other prep 


arations for the hair and scalp. 
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Perfume is in constant demand, and with the re- 
duction in imports of foreign brands, the domestic 
manufacturer is in an excellent position to extend 
his markets. Purity of U.S.1. Alcohol helps the per- 
fume maker to please a discriminating public. 


TECHNICAL DEVELOPMENTS 
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A packaging machine 


A new perfume base 
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Domestic Manufacturers Profit 
By Shortage of Foreign Brands 


New sales opportunities for the American 


perfume industry are being opened up by 
current conditions, which have caused a sub 
stantial reduction in imports of foreign pet 
fumes. Most of the raw materials needed it 
pertume formulations are available in ampl 
quantities from domestic sources, and Amet 
ican chemists are constantly developing syn 
thetic floral odors that allow the perfume 
manulacturer plenty ol opportunity for inter 
esting formulations. Vital factor in perfumes 
is the quality of the aleohol used. U.S.1s 
rigid control standards assure the pertume 
manufacturer of aleohol free from impurities 
that might cause disagreeable odors helt 
him to formulate products that please the most 


exacting taste. 


ALCOHOL GIVES ASTRINGENT 
EFFECTS IN SKIN LOTIONS 





Desirable astringent effects, without th 


use of mineral astringents, are easily obtained 
in skin lotions formulated with alcohol. In 
addition, the antiseptic and germicidal prop 
Denaturants 
used by U.S.L. in the 16 formulas of S. D. Aleo 


erties of alcohol are beneficial 


iol authorized for use in facial and hand 


otions are selected with extreme care 


HIGH QUALITY PURE ALCOHOL 
DEMANDED BY PURCHASERS 


U.S.I. Pure Alcohol exceeds U.S.P. specifi 
cations tor quality, purity and uniformity 
L.S.L. the oldest and leading produce ot 
pure alcohol, has extensive production facili 
ties and ample stocks in conveniently located 
warehouses to serve its custome rs. 
Manufacturers of drugs, pharmaceuticals, 
ind food flavorings, as well as medical and 


scientific institutions, are creating an increas 


ing demand for U.S.1. Pure Alcohol. 


60 EAST 42no ST., NEW YORK CUSE) BRANCHES IN ALL PRINCIPAL CITIES 
INDUSTRIAL ALCOHOL IN ALL GRADES AND ALL FORMULAS 





CONTROL OF YEAST 
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fbove) The pre-seeding tanks, with a capacity of more than 300 gallons, are another step in 
the development of the yeast. At each stage, molasses is added to the culture to permit the 
organisms to develop. 


NO. 3 OF A SERIES ON THE CONTROL 
AND TESTING OF U.S.1. ALCOHOL 


YAREFULLY controlled fermentation conditions are essential to the quality 
( A of aleohol—and fermentation depends on the yeast culture. 

At U.S.1. the yeast cultures used in the fermentation process are grown 
under the watchful eyes of skilled research workers. They begin as a tiny 
colony plated on a watch glass—a colony in which all the organisms are of 
the same type—a vital factor in good fermentation. The colony grows to fill a 
test tube, a flask, and eventually the yeast occupies tanks holding thousands of 
vallons, with all the organisms still of the same type! 

Phe delicate skill and constant supervision needed to produce these yeast 
cultures are typical of the care taken to safeguard the quality of U.S.L. 
Alcohol at every step in the production process. You can profit by U.S.I.’s 
skill and experience in alcohol manufacture—for U.S.1.’s methods of control 
and testing assure you of the alcohol qualities you need to formulate products 


that will build sales by pleasing your customers. 


U.S. INDUSTRIAL CHEMICALS, INC. 


(Below) Yeasts trom many natural 
sources are studied at U.S.I. Those 
suitable for the fermentation process 
are plated to develop a colony in 
which all the minute organisms must 
be of the same type. 


(Above) From watch glass to test tube to flask, the 
yeast culture develops, while U.S.I. laboratory work- 
ers take every precaution to prevent the entrance 
into the culture of any alien form of yeast which 
would adversely affect the quality of the alcohol. 





Meyer Bros. Drug Co. now 
88 years old and still growing 


Meyer Brothers Drug Co. of St. Louis, 
Mo.. one of the institutions of the indus- 
try, completed its 88th year in business 
Sept. 12. 
pany continues to grow. 


Business is good and the com. 


F.T.C. orders further field 
work on price maintenance 


The Federal Trade Commission has di- 
rected its economic division to amplify 
its recent report on resale price main- 
tenance by further field surveys. As a 
result the report will not be published 
until some months later. 


Procter & Gamble Co. ceases claims 
as to mildness of Ivory soap 


The Procter & Gamble Co. has stipu- 
lated with the Federal Trade Commis- 
sion to cease representing that any test 
as to the mildness of Ivory soap as com- 
pared with any competitively sold soaps 
shows that Ivory soap is the purer soap. 
It also agrees to cease representing that 
mildness is an indication of purity. 


Mid-American Chemurgic Conference 
in Cleveland Sept. 16 and 17 


The Mid-American Chemurgic Confer- 
ence is to meet in the Hotel Cleveland, 
Cleveland, Ohio, Sept. 16 and 17. The 
conference is applying 
science to agriculture for the develop- 
ment of new products and _ industries. 
N. R. Whitney of the Procter & Gamble 


Co. will be one of the speakers. 


interested in 


Artra Cosmetics is new 
name for Chevalier Garde 


Artra Cosmetics is the new name for the 
company, formerly known as Parfums 
Chevalier Garde. Inadvertently, the 
name was misspelled in the August issue 
of THe AMERICAN PERFUMER. 

The company distributes Imra depila- 
tory, Sutra sun-filter cream and_ the 
Chevalier Garde products. 


Chain drug stores to hold 

convention September 16-18 

The Associated Chain Stores will hold 
its annual convention at the Hotel Bilt- 
more, New York, N. Y., Sept. 16 to 18. 
Drug and sundry manufacturers and 


suppliers only will be admitted at the 
Sept. 18 session. 


Gallon of perfume used daily 
to lure passersby to McCreery’s 


Powerful sprays set above the shop 
windows of the James McCreery depart- 
ment store in New York, N. Y., wafted 
the fragrance of Faberge’s odor, Tigress, 
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to passersby so as to attract them into 
the store to investigate the fragrance 
further. It is stated that the engineers 
use a gallon of the perfume daily in the 
promotion. 


New manicuring method using 
collapsible tubes announced 


The Ohio Cosmetics Co., which was or- 
ganized about two years ago with the 
principal office in Fremont, Ohio, now 
is manufacturing nail cosmetics, under 
the trade name of “Pledge,” consisting 
of nail enamel, polish remover, cuticle 
softener and nail cream. 

All of the items are available in revo 
lutionary containers: self feeding, hy- 
gienic laminated tin brush tubes which 
were perfected after two years of re- 
search work by the company in coopera- 
tion with Appli Tube. Inc., of Stamford, 
Conn., and A. H. Wirz, Inc., of Chester, 
Pa. It is the first really new idea in 
manicure preparations since the intro- 
duction of liquid nail enamel. 

Carl L. F. Wieber, president of the 
Ohio Cosmetics Co., is making his head- 
quarters at the New York office, 1107 
Broadway. Distribution will be through 
For this 
purpose all tubes are mounted on at- 
tractive display cards containing full in- 
structions together with data on the ad- 


syndicate and variety stores. 


vantages of this means of application. 
The fair trade price of each tube is 
20 cents. 

The tubes are of especial interest. 
The tip of the nail enamel tube shows 
the actual color of the enamel in the 
tube. Fifteen popular shades are avail- 
able. For the first time, a nail polish re- 
mover is contained in a specially de- 
signed leak proof collapsible tube with 
a special felt tip applicator. The nail 
cream and cuticle softener likewise are 
packed in brush type collapsible tubes. 
An attractive color scheme is used to 
readily identify each product. The new 
method of application introduced by 
this type of container makes it possible, 
it is pointed out, for a woman to com- 
plete a manicure more quickly than has 
been possible heretofore as well as 
achieve a more professional appearing 
one. The cuticle softener is an oilized 
cream containing no caustic, which 
comes out through the center of a Nylon 
brush which remains stiff long after the 
contents are exhausted. The nail cream 
exudes through a felt applicator and by 
its use the nails may be massaged. No 
other manicure tools are required, it is 
also pointed out. 


Little likelihood of tin 

shortage in the United States 

There is little likelihood of a tin short- 
age in the United States as a result of 
the war. Most collapsible tube manu- 


facturers had the foresight to lay in 
adequate stocks to cover the require- 
ments of their customers for some time 
ahead and in addition the federal gov- 
ernment is going ahead with its plan to 
buy 75,000 tons as an additional re- 


serve. 


Price maintenance on cellophane 
and similar products stopped 


Converters of transparent cellulose mate- 
rials have been ordered by the Federal 
Trade Commission to cease making 
agreements to maintain uniform prices 
for sheets and rolls of the material such 
as cellophane, sylphrap and protectoid. 
Nine converters were affected by the 
order. 

Under the order the companies are 
prohibited from filing uniform prices 
and discounts, at which their products 
will be sold, through any agency. Ex- 
change of price lists and guarantee of 
future prices is also prevented by the 
order. The companies concerned are: 
Shellmar Products Co.; Milprint Prod- 
ucts Co.; Traver Paper Co.; Dobeck- 
mun Co.; Dennison Mfg. Co.; Caton 
Printing Co.; Thomas M. Royal & Co.: 
Nashua Gummed and Coated Paper 
Co.; Pioneer Wrapping Co.; and the 
National Converters Institute, the trade 
association for the industry. 


Sales plans for Jergens new cream 
built around striking jar label 


Sales plans for Jergens face cream 
were presented at a special sales meet- 
ing of the Andrew Jergens Co. in the 
Hotel New Yorker, New York, N. Y.. 
August 25. Promotion plans are built 
around the new label on the jar which 
visualizes the use of cream by all skin 
types through a picturization of three 
types: blond, brunette and redhead. 
John Hewitt, vice-president in charge 
of sales of the Andrew Jergens Co., 
explained how other Jergens products 
had been introduced to the buying pub- 
lic. Robert Orr of Lennen & Mitchell, 
Inc., advertising agency, stated that 
over three million women had already 
sampled the new cream. A. Brewer. 
sales manager for the New York east- 


ern division, and J. E. Cuzzort spoke. 


French women resuming natural 
color of hair; soap restrictions 


According to a dispatch from the Vichy, 
France, correspondent of the New York 
Times, because of the scarcity of dyes 
French women are not tinting their hair 
any longer. Because of reduced imports 
the available quantity of oil and soap is 
restricted. Fancy soap boxes are also 
reported to be finding a place in hand- 
bags since soap is seldom found in wash- 
rooms now. 
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Cosmetology courses at Brooklyn 
College of Pharmacy 


Dean Schaefer plans to offer the eve- 
ning courses in Cultural Cosmetology 
and Laboratory Cosmetics on Thursday 
evenings this fall and winter, as for the 
past four years, despite the uncertain- 
ties engendered by national defense pre- 
paredness. The impetus given to the 
subject by passage of the federal, state 
and city food, drug and cosmetic acts, 
has led to increased interest in the field. 

Positions in civil service call for 
knowledge of the purpose, constitution 
and formulation of cosmetics. There are 
also opportunities in teaching in voca- 
tional schools for those with proper 
Health education like- 
wise is becoming an attractive field for 


qualifications. 


persons with general education require- 
ments and training in cosmetics and 
personal hygiene. 

The courses offered at the Brooklyn 
College of Pharmacy include instruction 
in these subjects. The periods devoted 
to laboratory study permit the pupil to 
experiment with modern cosmetic in- 
gredients, and to engage in small scale 
preparation. 

A circular describing the course at 
the Brooklyn College of Pharmacy may 
be obtained for the asking. Address, 
Dean Hugo Schaefer, 600 Lafayette 
Ave.. Brooklyn, N. Y.. or 
Main 2-4040. 


telephone, 


Must drop the use of the 

term “hair tonic’ says FTC 

Henry Charambura, trading as Silver 
Pine Mfg. Co., New York, N. Y., maker 
of Silver Pine Hair Tonic, has stipu- 
lated with the Federal Trade Commis- 
sion that he will cease using the word 
“tonic” alone or in connection with 
other words to describe any preparation 
which does not contain ingredients ca- 
pable of stimulating scalp circulation 
by means of a rubefacient action. 


Pottery jars for creams, ointments 
offered now in England 


Pottery jars with screw-threaded tops 
have been introduced in England as a 
substitute for the opal glass jar, ac- 
cording to the August issue of Manu- 
facturing Chemist. Josiah Wedgewood 
and Sons, Ltd., aided by Consultants, 
Ltd., industrial designers, have pro- 
duced this new type of container which 
is available in stock sizes. The price 
of these jars is about one-third more 
than the pre-war price for the glass con- 
tainers but it is competitive with pres- 
ent day prices for the latter. 

Instead of labels on the jar, decora- 
tion by transfer is suggested as being 
economical. 

Dorothy Gray, Ltd., is using a Doul- 
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ton pottery jar for the firm’s.cream 
concentrate. 

Bottles of either earthenware or china 
are scheduled to be produced soon, 
also the result of the collaboration of 
the two firms which created the jars. 


Five killed in London Bourjois 
factory bombing—others taken over 
(From our London correspondent) 
Our sympathies are extended to the 
management of Parfumerie Bourjois. 
to the relatives of the firm’s employees 
who were killed, and to those employees 
who were injured when the firm’s fac- 
tory at Croydon was practically de- 
stroyed in a recent German air raid on 
that district. Fortunately, when the raid 
took place, the bulk of the staff, num- 
bering about 600, already had left the 
building so there were only 16 casual- 

ties, five of them fatal. 

As a precautionary measure, the firm 
already had obtained premises at Sut- 
ton for use as offices in an emergency 
as well as a large hall in the district 
for storage purposes. Four days after 
the raid, a Sunday intervening, the 
temporary offices were in full working 
order and the managing director of the 
firm, P. G. Pattinson, addressed the 
staff and congratulated them on their 
wonderful escape. 

The firm has received blow after blow 
as a result of the war, its factories at 
Warsaw, Brussels, Copenhagen, Oslo, 
Antwerp, Vienna, Prague and Paris, all 
having suffered either bombing or come 
under German control. However, the 
spirit of the firm was unbroken and its 
work would be carried on although for 
the time being with a possibly dimin- 
ished staff. Mr. Pattinson was deter- 
mined that the Croydon factory should 
be rebuilt and restored to its pre-war 
glory but this would not be possible 
until after the war. Meantime, another 
factory would be utilized. It was, said 
Mr. Pattinson, a tribute to the reputa- 
tion of the house of Bourjois that com- 
petitors from all over the country had 
overwhelmed him with offers to place 
their factories, offices and other help at 
his disposal. In referring to the loyalty 
of the staff, he made special mention of 
the indefatigable help given by Mr. 
Leedham, R. G. Pattinson, Mr. English, 
Mr. Cobban, works manager, Mr. Block- 
ey, Miss Bell, Miss Fraser, private sec- 
retary, Miss Brown and Miss Devonald. 
factory staff manageress. 


Word “grower” must not be 

used to label hair preparations 

The Peerless Products Co., Jersey City, 
N. J., has stipulated with the Federal 
Trade Commission to cease using the 
word “grower” or any simulation or 


abbreviation of it in connection with its 
hair cosmetics. 


Thurman Arnold chief speaker 
at F.W.D.A. silver anniversary 


The silver anniversary of the Federal 
Wholesale Druggists’ Assn. of the 
United States and Canada was cele. 
brated at the meeting Sept. 8-11 at The 
Homestead. Hot Springs, Va. 

At the joint meeting of the active 
and associate members, presided over 
by William D. Barry, Thurman W. 
Arnold, assistant attorney-general, ex- 
plained the operations of the anti-trust 
division. 

The attendance was good. Details of 
the meeting were arranged by Ray 
Schlotterer, executive secretary. 


Courts Modify order of FTC 
to amend soap trade mark 


The U. S. Circuit Court of Appeals has 
modified an order of the Federal Trade 
Commission to the Allen B. Wrisley Co. 
The trade mark “Olivilo” was registered 
for soap in 1899. The commission is- 
sued a cease and desist order against 
the use of the name in 1939. A numbei 
of other Wrisley trade marks were in- 
volved also but the court gave a clean 
bill of health to three and as to the 
others said in part: 

“The order should go no further than 
to forbid their use except in connection 
with the name of another oil or by some 
other words clearly indicating that such 
soap is not made wholly from olive oil.” 

The commission’s comment was: 
“While the commission’s order is mod- 
ified in some particulars the net result 
of the decree of the court is an affirm- 
ance of the order in all essential re- 
spects. The order as affirmed prohibits 
the company from (1) representing in 
any manner that a soap which does not 
contain olive oil to the exclusion of all 
other oils is an olive oil soap; (2) using 
the brand names or labels ‘Olivilo’ or 
other brand names or labels of similar 
import or meaning containing the word 
‘Olive’ or the letters ‘oliv’ or any equi- 
valent term, to describe, designate or in 
any way refer to soap the oil content of 
which is not wholly olive oil. 

“It permits the company to use brand 
names containing the word ‘Olive’ or 
derivatives thereof, or other word or 
words of similar import or meaning, to 
describe or designate soaps containing 
olive oil combined with other oil or oils, 
only on the condition that respondents 
shall clearly, conspicuously and truth- 
fully designate that such soaps are not 
made wholly of olive oil, and providing 
also that olive oil must be present in 
such soaps in an amount sufficient sub- 
stantially to effect its detergent or other 
qualities.” 
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Lasy in It with 
KREMOL WHITE OILS 


Base and active ingredients blend together like 
a charm when you use this oil of unvarying 
emulsifying qualities. No headaches, no half- 
way results! Tasteless, odorless, crystal clear 
KREMOL comes through every time . . . to give 
you creams and cosmetic preparations that sell 
and satisfy. 

Next order, do as many of the industry’s most 
experienced buyers do, Choose easy-to-use 
KREMOL. 

KREMOL Saybolt Viscosity* 70/80 
KREMOL No. 50 Saybolt Viscosity* 50/60 
KREMOL No. 90 Saybo't Viscosity* 80/90 
KREMOL No. 100 Saybolt Viscosity* 95/105 

*At 100° F. 


Have You Tried 
SHEROLATUM? 


The Improved Petrolatum, U. S. P. 





















Its long, smoother fibre helps toward finer qual- 
ity. Every ounce, Pennsylvania straight run stock, 
filtered, entirely free of sulphur compounds. 
Try it once—you’ll want it always. 


SHERWOOD PETROLEUM COMPANY, Inc. 


Refiners of Medicinal and Technical White 
Mineral Oils and Technical Petrolatum 


MAIN OFFICE: ENGLEWOOD, N. J. 
BRANCHES THROUGHOUT THE NATION 


AMAZING COLD-WEATHER SPECIAL 


NEW! SUPER-FATTED 


Hand Cream 


Build Your Fall and Winter Sales 
With This New Product — High Acceptance 


| feg-wqerry of modern beauty-wise women use hand cream dur- 
é‘ ing the cold, damp days. Now Solo's NEW SUPER-FATTED HAND | 
CREAM helps make hands and elbows more dainty, snow white! A 
truly wonderful aid in softening coarse, rough skin. Helps soothe 
rough red chapped hands to a more normal, soft, white, lovely beauty. 
A real sales booster! 


FREE SAMPLE! 


Rush your mame and address today for Free Sample and full de- 
tails. Judge for youself. No obligation—no salesman will call. 
Whatever your needs may be in the cos- 
metic field, we will be glad to cooperate 
with you in developing products for sale 
under your private label. 


prncesa---=== WRITE TODAY! -------=-"==% | 


Check this list! 
(1 Cleansing Cream [] Face Powder _] Suntan Lotion 
(1) Acne Treatment (] Floral Cologne [] Eye Shadow 
C2) Rouge Compact ] All purpose cream _] Perfume 
D Lip Stick [] Beauty Mask ] Shampoo 
1) Cream Rouge [] Deodorant [_] Lotions 


SOLO, LABORATORIES 
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To make sweet potato starch 
in state of Texas 


Sweet potato starch will be among the 
products to be manufactured by the 
Texas Chemurgic Industries, Inc., which 
has been incorporated in Dallas by 
William Witt and associates, with a 
capital of $500,000. It is planned to 
operate plants in several strategic 
Gilbert Wilson of the North 
Texas State Teachers College, is vice- 


points. 


president and technical director. 


Chemical exports up 55 per cent 

in first half of year 

United States exports of chemicals and 
related products during the first half of 
the current year were valued at $128.- 
361,000, a 55 per cent gain over the 
$82,825,000 trade recorded in the corre- 
sponding months of 1939, according to 
C. C. Concannon, Chief of the Com- 
merce Department’s Chemical Division. 

Since the outbreak of hostilities in 
Europe foreign demand for practically 
all types of American chemical prod- 
ucts has been increasing steadily. In 
June exports of such products reached 
the record value of $26,000,000, which 
was double the value of shipments in 
the corresponding months of last year 
and the highest figure recorded in many 
years. 

While some of the warring nations 
have been purchasing larger quantities 
of American chemicals, the over-all in- 
crease in exports of such products has 
been due very largely to heavier de- 
mands from areas remote from the war 
zones. Shipments to countries of Latin 
and North America have been especially 
heavy in recent months, and substan- 
tially larger quantities have been going 
forward to countries of Asia. Africa, 
Australasia, and elsewhere. 


Executive changes at Norwich 
follow retirement of Turner Currens 


Turner F. Currens, vice-president and 
manager of the eastern sales division 
of the Norwich Pharmacal Co., retired 
from active duty Sept. 1 after more 
than thirty-five years of distinguished 
service. He will continue as a director. 
Mr. Currens started his career with 
Norwich as a sales representative in 
central Illinois in February, 1904. He 
made himself felt from the very start 
and it was not long until it was clear 
he possessed executive ability and as a 
result of this and his outstanding sales 
record—he was promoted to the men- 
agership of the New York Branch, Jan. 
1, 1913, and has since made his head- 
quarters in New York, N. Y. 

Guy L. Marsters will assume the re- 
sponsibilities relinquished by Mr. Cur- 
rens. Mr. Marsters has spent his entire 
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business life with the Norwich Pharma- 
cal Co., has an intimate knowledge of 
all phases of the business and a wide 
acquaintance in the drug and allied 
trades. He was elected a director of 
the company at the age of 28. and 
in 1934, he became a vice-president. 
Edson W. Collins has been named 
purchasing agent of the Norwich Phar- 
macal Co. Mr. Collins holds a degree 
in engineering from the Massachusetts 
Institute of Technology. James C. Scan- 
lon, who began his career in the Nor- 
wich laboratories many years ago, will 
supervise special sales business from 
Norwich. Both Mr. Scanlon and Mr. 
Collins will function under the direction 


of Mr. Marsters. 


Shulton exhibits at New England 
Toilet goods show in Boston 


One of the impressive exhibits at the 
New England Toilet Goods Show, in the 
Parker House. Boston, Mass.. which was 
opened Sept. 9, is that of Shulton, Inc., 
New York. N. Y. Raymond M. Vorce. 
James W. Murphy and 
Donald F. Hinchey, is in charge of the 
exhibit. The 
Sept. 23. 


assisted by 


show will run through 


To prevent nails from becoming 
brittle Cutex offers porous polish 


Deciding. after research, that the nails 
require moisture to prevent them from 
brittle and splitting. the 
Northam Warren Corp. has developed 
a porous nail polish which provides 
many openings through to the air from 
which the nails get the outside moisture 
they require. 


becoming 


Christmas buying reported 
to be up 15 per cent 


According to reports from department 
stores and other retail channels, pur- 
cosmetics and other toilet 
preparations for the Christmas holidays 
as a whole are about 15 per cent above 


chases of 


those of last year. Taken as a whole, 
importers of leading lines are adequate. 
ly stocked to take care of the demand 
and American manufacturers are well 
prepared for the increased demand. Gift 
packages containing several items ap. 
pear to be in good demand, and Ameri- 
can manufacturers are meeting this re. 
quirement especially well. 


Co-Metic Club holds third 
toilet goods show in Minneapolis 


The Co-Metic Club held its annual 
toilet goods show at the Hotel Radisson, 
Minneapolis, Minn., during the week 
of Sept. 7. Buyers from Minnesota. 
North Dakota, South Dakota and Wis. 
consin attended. It was the third show 
held by the club. 


BIMS golf tournament at 
Garden City, N. Y., Sept. 10 


Another enjoyable golf tournament and 
dinner by the BIMS was held at the 
Cherry Valley Golf Club. Garden City. 
N. Y., September 10. 


Gov. Lehman to welcome 5000 
pharmacists to NRDA meeting 


The official welcome of New York State 
to the 5,000 pharmacists and_ their 
friends who are expected to attend the 
12nd annual convention of the National 
Association of Retail Druggists at the 
Hotel Pennsylvania in New York City 
during the week of September 23, will 
be extended by Governor Herbert H. 
Lehman. 

Business sessions will be adjourned 
September 26, and the following day, 
Friday, a social day will be held at 
the World’s Fair. Details of an inter- 
esting program at the fair are being 
arranged by Earl Means. 

E. R. Squibb & Sons have sponsored 
a concert at Carnegie hall by the New 
York Philharmonic orchestra for the 
convention on Wednesday evening. 


IMPORTS OF ESSENTIAL OILS HIGHER IN FIRST HALF OF YEAR 


Imports of essential oils have continued heavy during the first half of the current year despite 
conditions on certain of the primary markets. Higher price levels are reflected throughout 
the list. Details are shown in the following table: 


ITEM 


Cassia and cinnamon oil 
Geranium oil 

Otto of rose 

Bergamot oil 

Citronella and lemongrass 
Lavender 

Lemon oil.. 

Orange oil 

Sandalwood oil 

Lime oil 

All other... 


TOTAL. 


6 months 1939 6 months 1940 


Dollars 
$ 200,354 
206,344 
240,348 
391,575 
386 611 


Pounds 
298 ,597 
107,039 

2,437 
84,051 
1,339,877 


Dollars 


$ 121,795 
217,341 
121,873 
288 ,881 
439,591 
250,394 
175,965 

88 ,003 

6,764 
141 ,737 
903 , 133 


$2,755,477 


Pounds 


200, 134 
99,990 
1,189 
81,973 
1,716,410 
133,151 
92,647 
115,782 
1,718 
46 ,530 
1,568,343 


4,057,867 


594 
2,280,249 
4,506, 189 


$3,675,627 
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TELEPHONE BEEKMAN 3-3162 - 3163 - 3164 
M ” W " } A R . QO | \ . CABLE ADDRESS PARSONOILS NEW YORK 


IMPORTS 59 BEEKMAN STREET 


AND 
PLYMOUTH ORGANIC LABORATORIES - INC - NEW YORK-N-Y-U-S-A 


PLYMOUTH ZINC STEARATE U.S.P. 


Constant improvements made by us as manufacturers of all of the Stearates over a 
period of twenty-five years have led to the final development of PLYMOUTH ZINC 
STEARATE SPECIAL "A" grade. This new product is a particularly white, smooth, 
light, fluffy and ODORLESS material, representing the finest Zinc Stearate which can 
be made. In addition to having no odor it will not develop offensive odors if kept for 
a prolonged period. You are sure that the original odor you give to your face powder 
will be tne same a year from its manufacture if you use PLYMOUTH ZINC STEARATE 
U.S.P. SPECIAL ''A."" Tested independently it shows the following results: 

ARSENIC (Gutzeit and Spectrographic Test) . . . . . Not Found 

LEAD (Spectrographic Determination) . . . . 1.7 parts per million 


& 
We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE. 
® 


A complete line of Cosmetic Materials 


APPLICATORS OF DISTINCTION || 


There's no tighten- 
ing of the filter with 
numerous bolts and 
wing nuts when you 
buy an ERTEL Bench 
Model. Instead, a 
hand wheel permits the loading of the asbestos sheets into 
the filter by simply turning the wheel. 
| Use the three-gallon-per-minute pump as a transfer pump when 
not filtering. All pumps on ERTEL Bench Model Filters are 
| silent, increasing employee efficiency. 
ERTEL Bench Model Filters (Model EBW) are available in 
bronze, nickel plated or in hard rubber. Write us now for 
| further information at no obligation. 


ERTEL ENGINEERING CORP. 


Manufacturers and Designers of Liquid Handling Equipment 


GLASS PRODUCTS COMPANY Mm DEPT. F.44 MILL STREET. KINGSTON. N. ¥ 


VINELAND, NEW JERSEY NEW YORK SHOW ROOM, 40 WEST 48TH STREET 
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Topics suggested by buyers to be 
discussed at next packaging session 


A program for the next Packaging Con- 
ference based entirely on topics sug- 
gested by manufacturers and buyers of 
packages and packaging materials is 
the aim of the American Management 
Association in planning the sessions 
which will run concurrently with the 
Eleventh Annual Packaging, Packing 
and Shipping Exposition, to be held in 
Chicago on April 1-4, 1941. 

Henry J. Howlett, secretary of the as- 
sociation, has announced that active 
committee work on the program will 
start in the next few weeks, and is ask- 
ing all individuals in the industry to 
send their suggestions for program 
topics to the association, so that they 
can be considered by the committees. 
The AMA’s headquarters are at 330 W. 
42nd St., New York, N. Y. 


DCAT arranges first 
Autumn luncheon Sept. 19 


The Drug, Chemical and Allied Trades 
Section of the New York Board of 
Trade will hold its first Autumn lunch- 
eon at the Hotel McAlpin, Sept. 19. 


Pacific Coast hotels give 


guests vial of baby skin oil 


During a short promotional period, usu- 
ally about 
Pacific Coast hotels are presenting their 
guests with a trial vial of Mary Imo- 
gene Shepherd’s baby skin oil. Other 
hotels, including the Sir Francis Drake 
in San Francisco, are featuring her baby 
skin oil soap in their guest rooms. Miss 


six weeks, a number of 


Shepherd is a registered pharmacist 
who has devoted considerable time to 
scientific study of the skin and formu- 


lation of cosmetics. 


Pennsylvania bars self 
service in drug stores 


Self service drug stores have been ban- 
ned by the state board of pharmacy ol 
Pennsylvania. It also will refuse to 
license any drug units operated in con- 
junction with super markets or other 
grocery stores. It is held that the lay- 
man is not qualified to select drugs on 
a self service basis. In the state non- 
pharmacist owners of drug stores must 
employ at least two registered duggists. 


Model drug store a feature of 
Philadelphia Art Alliance exhibit 


A model drug store will be a feature of 
the “living lithography” exhibition to 
be presented during the month of Octo- 
ber by the Philadelphia Art Alliance. 
Alvin Grauer, Gimbel Bros., Philadel- 
phia, is chairman of the committee. 
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Packages lithographed in the past five 
years for the manufacturers of drugs, 
cosmetics, toiletries and soda fountain 
items will be shown. 


Schimmel & Co. honor office 
personnel manager 


Schimmel & Co., Inc., gave a party on 
the evening of August 1, to all their 
employees as a farewell party to Miss 
Ruth G. Ball, office personnel manager 
tor the past five years. Miss Ball re- 
signed her position so that she could 
join her sister in Long Beach, Cali- 
fornia. Regrets about her leaving and 
best wishes for her in her new home 
were expressed by all those present. 


Fitch charges Lambert with 
plagiarism in dandruff ad suit 


Charging that the Lambert Pharmacal 
Co. plagiarized advertising of the F. W. 
Fitch Co. dealing with the removal of 
dandruff from the hair, the Fitch Co. 
of Des Moines, Ia., has brought suit 
against the Lambert Pharmacal Co. of 
St. Louis, Mo., asking for $50,000 dam- 
ages and “such gains and profits as have 
accrued from the infringement” and an 
injunction. 

The Fitch Co. alleges that the Lam- 
bert Co. infringed a Fitch advertisement 
“Goodbye Dandruff,” the illustration of 
which showed a man rubbing his scalp. 
The Lambert Co. published an adver- 
tisement Dandruff Symp- 
toms,” with an illustration which Fitch 
claimed was similar in idea. 

It will be recalled that the Fitch Co. 
offered a reward of $1000 to the first 
person who could show a dandruff germ 
to F. W. Fitch with the proof that the 
germ actually is the cause of dandruff. 
The offer held good for five months or 
until January 1, 1937. No one claimed 
the offer. Six months later the Lambert 
Co. announced the successful culmina- 
tion of years of research by the dis- 
covery of the dandruff germ. The isola- 
tion was credited to the Applied Re- 
search Laboratories of Dayton, N. J. 
It was called “pityrosporon ovale.” 
Then Fitch renewed its offer of $1000 
which the Applied Research Labora- 
tories claimed. The evidence was sub- 
mitted to two dermatologists and to the 
general manager of the F. W. Fitch Co. 
Claiming that the Lambert tests had 
not definitely proved that pityrosporon 
ovale is beyond any doubt the cause of 
dandruff, the reward was not given to 
the Applied Research Laboratories. 
About a year ago the Lambert Co. 
stipulated with the Federal Trade Com- 
mission to cease representing that all 
dandruff is due to an infection with 
pityrosporon ovale or any other organ- 
ism and that dandruff is necessarily a 


“Goodbye 


germ disease and that the dandruff gérm 
had been isolated. Current advertising 
of Listerine does not represent that all 
dandruff is caused by the pityrosporon 
ovale germ. 

The suit may constitute a test case 
of the extent of recovery possible under 
alleged copyright infringement and the 
practicability of appraising the value of 
any given advertisement. 


Montreal aspires to hold premier 
position in perfume production 


According to a dispatch from Mon- 
treal, the largest French speaking city 
on this hemisphere, it hopes to take 
over the position of the world’s perfume 
center. It is planned, according to the 
dispatch which is a little vague, to in- 
duce leading French perfumers to 
establish factories in Montreal. With 
this start it is felt that in time Mon- 
treal would succeed to the position 
formerly held by Paris. 


Toiletry exports this year 
below those of 1939 


According to Dept. of Commerce sta- 
tistics, exports of cosmetics for the first 
six months of this year were $3,090,324. 
For the same period last year, they 
were $3,139,384. Declines in the value 
of products exported were mostly in 
hair and manicuring preparations. 


American Perfumer advertisements 
pull even after 15 years 


An advertisement inserted in THE 
AMERICAN PERFUMER in the early 
twenties by George Grunberg, now head 
of Glass Industries, Inc., pulled an in- 
quiry from a Cambridge, Mass., manu- 
facturer recently. Edward A. Sport, 
head of the Edward A. Sport Mfg. 
Co., was in the market for miniature 
perfume bottles of a certain type. 
Looking through old copies of THE 
AmericAN PerruMer. he found what 
he wanted. Noting the seeming iden- 
tity between the old advertisement and 
that now appearing under the name of 
Glass Industries, Inc., he, wrote to the 
latter enclosing the old advertisement. 
His inquiry was answered prompuy. 


Correction 


Through an inadvertent error in report 
ing the death of Theodore Weicker in 
our August issue, a mistake was made 
in referring to the official status of his 
brother, Herman Weicker, as former 
head of the Dodge & Olcott Co. Herman 
Weicker had been a vice-president of 
the company, but was never head of 
the concern. Francis T. Dodge, as is 
well known, has been president of the 
Dodge & Olcott Co. for many years. 
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Composed of Natural and Synthetic Menthols, 
Menthone, Menthy! Esters and Terpenes. 


Write for free sample to try in your product. 


THE NORTHWESTERN CHEMICAL CO. 
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F. T. C. attacks Listerine claims 
for dandruff cure 


The Federal Trade Commission in a 
complaint charges that Listerine merely 
removes scales temporarily but is not a 
permanent cure for dandruff. It also 
denies that it will prevent colds and 
sore throats and that it does not affect 
the usual sources of halitosis. 


How to avoid trouble in advertising 
soap told by Better Business Bureau 


Taboos that should be observed in the 
preparation of advertising copy for toilet 
soaps have been enumerated by the Na- 
tional Better Business Bureau, following 
a review of Federal Trade Commission 
rulings on the subject and consultation 
with trade sources and independent ex- 
perts. The list will be published as part 
of a supplement to “A Guide to National 
Advertising.” 

Among the pitfalls cited are terminol- 
ogy dealing with types of soaps, “medi- 
cated” claims, misleading trade names, 
cleansing claims, references to improve 
ment of the skin, skin diseases and soap 
as a deodorant. The Bureau offers ad- 
vertisers of toilet soaps the following 
advice: 

“The principal function of toilet soap 
is to cleanse the skin; in general, all 
other claims should be limited to such 
results as are incidental to the soap’s 
cleansing properties.” 

In suggesting caution regarding 
claims of medicated or antiseptic quali- 
lies in soaps, the Bureau points out that 
the FTC will not permit the use of the 
word “medicated” unless a soap actual- 
ly contains ingredients of a medicinal or 
therapeutic nature in such quantity as 
to give the product a substantial medici- 
nal and therapeutic value. All soaps 
have antiseptic value in that they float 
off bacteria with dirt and grease, it is 
explained, but the FTC has prohibited 
describing soaps as “antiseptic” so as to 
imply that they possess antiseptic quali- 
ties not possessed by similar soaps when 
such is not the case. 

No toilet soap should be designated 
by any trade name calculated to mislead 
purchasers as to the composition of the 
product, the Bureau suggests. 


Obituaries 
William Stout 


William Stout, who was sales manage 
for Harriet Hubbard Ayer, Inc., New 
York, N. Y., for many years, died at his 
home in Park Lane. Kew Gardens. 
N. Y., Sept. 8. following an illness of 
about two years. 
widow. 


He is survived by his 
Mr. Stout who was about 75 
vears of age, retired as sales manager of 
Harriet Hubbard Ayer, Inc., about five 
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years ago. He was well known to buy 
ers throughout the country and also in 
the trade generally. The funeral was 
held Sept. 11 at his home. 


P. C. Doyle 


P. C. Doyle, associated with Ferdinand 
Gutmann & Co., Brooklyn, N. Y., for 
many years, died Aug. 17. 


Trade Jottings 


Helena Rubinstein’s Figaro, the com- 
pact with cleansing pads, is now offered 
in Crackle Red. It contains cake rouge, 
a mirror, lipstick (in clasp) place for 
pads and loose powder. Up until now 
it has been available only in black and 
in white. 


Peggy Sage introduced her new Fly- 
ing Colors, Flagship and Skyhigh, as 
well as her new Skyline sets, Sept. 12, 
with a press party in the Rainbow 
Room of Rockefeller Center, New York, 
N. Y. Jane Derby showed a flying ward- 
robe and John-Frederics presented Sky- 
way hats. 


Maison Jeurelle presents a cologne 
for men. It is packaged in the firm’s 
regular cologne bottle, capped with 
leather and the neck of the bottle is 
wrapped in rafhia. The container for the 
bottle repeats the leather trim. 


Tussy’s Christmas packages 


shown to the press Aug. 29 when a 


were 


luncheon was given at its offices on 


Fifth Avenue in New York, N. Y. 


Cardinal Parfums, Inc. presents a 
new Tantalux, the personal perfume 
bar, the original of which sold well over 
the million mark. The new Tantalux 
contains two one-ounce bottles of the 
fragrances, Gardenia and Bouquet. It 
is encased in a gilt perfume bar, com- 
plete with lock and key. 


Lentheric’s new Pink Party ensemble 
is directed to the young girl. It includes 
perfume, bouquet lipstick, face powder. 
bath powder, bath and_ toilet 
talcum powder. Launched nationally 
this month, it was presented to the press 
at a party, Sept. 5, at the Savoy-Plaza 
hotel, New York, N. Y., at which 
Columbia Broadcasting Co. starlets 
modelled teen-age fashions from Lord 
and Taylor. 


soap, 


Shulton, Inc., has presented its new 
Friendship’s Garden scent in a com- 


plete line of toiletries. Dusting powder 


and talcum, bath salts, soap in three 
sizes, sachet and perfume are included. 


Barbara Gould introduces a new fall 
make-up shade called Wine-Glo and two 
additional shades in nail polish, Rose 
Quartz Iridescent and Aztec Iridescent. 


Wine-Glo is available in nail polish, lip. 
stick, cream or dry rouge. The two new 
nail polish shades, Rose Quartz [Iri- 
descent, which is a pinkish rose quartz 
shade and Aztec Iridescent, which is 
yellow-jacket red, are offered in a new 
modern bottle. 


Primrose House is promoting its 
Smoothskin Oil as an aid to sun and 
wind dried skin and hair, as well as 


for other purposes. 


Dorothy Gray’s line of Christmas 
gifts made it first appearance Aug. 20 
when the press was invited to breakfast 
at the firm’s offices in New York, N. Y. 


Parfums Charbert has a new cologne 
called Amber. It is presented in the 
firm’s well-known drumbottle and comes 
in four sizes. 


Germaine Monteil’s new make-up 
shade for 1940 is Dark Fire. It comes 
in lipstick, dry and cream rouge. 


Bourjois launched its Christmas gift 
sets in the Mais Oui line with a party 
for the press, Aug. 29, atop Radio City, 
New York, N. Y. 


Prince Matchabelli’s Sparkling Bur- 
gundy is a foaming bath liquid. 
Schiaparelli presents Shocking bath 


oil in small pink tubes. 


aged together. 


Six are pack- 


Harriet Hubbard Ayer’s new make- 
up shade is Mapleleaf. It is presented 
in rouge, lipstick and nail enamel. 


La Cross’ new Wigwam nail polish 
shades are Arrow Red, Chieftain and 
Indian Sage. 


Elizabeth Arden offers Cinnabar 
make-up, as an accompaniment to the 
new fall shades chosen by Color Af- 
filiates. These are Indian Summer, 
Nightflight Blue, Huckleberry, Bark 
Brown, Juniper Green and Scarecrow 
Gray. Cinnabar is available in lipstick, 
cream rouge, nail polish. 


Ogilvie Sisters have repackaged their 
brushes and transparent boxes. 


Daggett & Ramsdell have relabeled 
and recapped their Perfect Vanishing 
Cream in keeping with the 1890 motif 
of their new packaging. The cap and 
label border are in a deep blue. The 
cream is available in three sizes, two 
new ones being adopted to replace the 
former ones. 


Helena Rubinstein’s “make-up cafe- 
teria” at the New York World’s Fair 
offers women a ten-minute beauty les- 
son at a small fee. There, a woman is 
able to give herself a fresh make-up 
under the supervision of an expert in- 
structor. One of the other features of 
the exhibit is a color moving picture, 
entitled “A Day of Beauty.” 
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EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality, puts into your cream that which gives the 


skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 


tains 1514% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W Cetyl Alcohol (Technical) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office 
Laboratory and Factory 


LINDEN, N. J. 


The BEST Labelers 
in the WORLD 
for YOU 


If your labeling calls for neat, 
accurate application of single 
labels, the Model CH WORLD 
Semi-Automatic Labeler is the 
one best prescription. It applies 
labels from 3/, of an inch square 
up to 614 inches square to bottles 
of every size and shape from am- 
poules to 4” in diameter. 

If it’s high production you're 
after the Model HS WORLD 
Automatic Straightaway 
is the answer. 


Labeler 
It keeps up with 
your procession of flat, square, 
round, oval or panel flasks or 
bottles. 

Send for Bulletins or, 
send us samples of your 
and labels so we can give 
facts and figures 


better 
contatmers 
you all the 


still, 





fbeve) T he 
Model CH 
WORLD Semi 
Automatic Labeler, 
Bulletin CH-9 
gives wou th 
whole story. Write 
for it 


(Left) The Medel 
HS WORLD Auto 








ECONOMIC MACHINERY CO. 
“WORCESTER - - - MASSACHUSETTS 
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B-W LANOLIN U.S.P. 


America’s Original Lanolin Producer 


ESTABLISHED 1914 









Sales Office 
509 Fifth Ave. 


NEW YORK, N. Y. 


COLO 


LET US SOLVE 
YOUR PROBLEM = 


CERTIFIED D & C AND 
EXT. D & C COLORS 


For Perfumes, Soaps, Shampoos, 
Bath Salts, Toilet Preparation Com- 
pounds. Nail Polish, Waveset and 
Permanent Wave Lotions. 


also 
CERTIFIED COSMETIC COLORS 


For Rouges, Face Powder, Lipsticks. 
CARMINE No. 40 


SAPONINE 
—the Perfect Foam Producer 
also F. D. & C. 
CERTIFIED FOOD COLORS 





Eastern Representatives: Wm. J. Stange Co., Chicago, Ill. 


LEEBEN CHEMICAL CO., Inc. 
Successors to H. LIEBER & CO.., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210-0211 
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TRADE in essential oils and aro- 
matic chemicals was seasonally quiet 
over the greater part of last month, 
but some suppliers reported a livelier 
inquiry toward the close of the period. 
The important feature of the market 
was the firm position on imported 
essential oils regardless of the de- 
mand. 

Perfumers and other consumers of 
oils and chemicals have started prep- 
arations for the year-end holiday 
trade and this was reflected in the 
number of inquiries and sales during 
the final week. Indications are that 


the upturn will become more pro- 
nounced in September. 

Much optimism prevails concern- 
ing the outlook for business over the 


balance of the year. Large expendi- 
tures by the government for the de- 
fense program should influence the 
sale of many finished products in 
which these raw materials are used. 
it is pointed out. 

There appears to be some ques- 
tion, however, as to whether Septem- 
ber sales will come up to last year. 
Considerable activity developed a year 
ago on the outbreak of the war and 
there was considerable anticipation 
over last winter 


Eight Months’ Sales Up 


Reports about the market indi- 
cated that sales in August were about 
equal in volume to those noted in the 
same period last year notwithstanding 
the fact that many lines were operat- 
ing at a low level due to the vacation 
period. An encouraging factor in the 
market, it is said, is that sales for the 
first eight months of this year show 
a gain of approximately 10 to 15 per 
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cent over the same period last year. 

Several aromatic chemicals shared 
in the improvement noted toward the 
close of last month. Inquiries indi- 
cated that stocks in the hands of con- 
sumers were low. With but few ex- 
ceptions ruled firm. The 
strength in various basic materials 
served to influence the general tone. 


prices 


A very good call was noted for 
linalool. Numerous jobbing orders 
tended to swell the total. Isobutyl ace- 
tate was commanding more attention 
and a better inquiry was also noted 


for methyl cinnamate. 


Imported Essential Oils Strong 

Imported essential oils displayed 
considerable strength throughout the 
period. Certain new angles developed 
in the situation abroad. The increased 
tension between Italy and Greece, 
with the possibility of a border in- 
cident on which to base active hos- 
tilities was reported. It had been the 
hope of some who had been seeking 
ways to move merchandise from the 
Eastern Mediterranean that the use 
of Greek bottoms would solve the 
problem. Another hope which had 
faded was the use of small Spanish 
ships to move Morocco products to 
Portugal, en route to this country. 

There was little change in the pic- 
ture concerning floral oils. In fact the 
situation appeared stronger than ever, 
since stocks here have been further 
reduced and there is little hope of 
A decidedly 
firmer tone developed in geranium. 
Offers of rose, vetiver, lavender, and 
neroli were all limited in view of con- 
ditions abroad. 

Cool weather served to discourage 


securing replacements. 


further buying of citrus oils for the 
beverage trade and toward the close 
suppliers of California lemon and 
orange were soliciting orders for for- 
ward delivery. Previously, prices had 
applied only to spot deliveries. Sup- 
pliers are now in a position to book 
orders for delivery over the next six 
months. 


Peppermint Outlook Adverse 
Peppermint oil was lowered in 
price. New crop possibilities served 
to have an easier influence on sev- 
eral other domestic oils including 
wormseed. In the case of pepper- 
mint, the outlook does not appear to 
be at all favorable since major ex 
port outlets have been entirely cut 
off by the hostilities abroad. 
Imports of essential oils during the 
first half of this year continued heavy 
despite European developments. The 
total reached 4,506,189 lbs. as against 
1,057,867 lbs. in the first half of last 
year. With the possible spread of the 
war to the Balkans, it is not believed 
that receipts in the final half will make 


as good a showing. 


Soap Oils and Fats Downward 

The trend of soap oils and fats was 
downward. Cottonseed and_ lard 
futures displayed a steadier tone to- 
ward the close but there was little 
change in the attitude of consumers 
who seemed content to purchase ma- 
terial merely for current needs pend- 
ing further developments at home and 
abroad. The downward trend in tal- 
low resulted in reductions of one-half 
cent in red oil and stearic acid. 

Balsams were easier. Demand for 
Copaiba was confined to small lots 
and the spot market became more 
competitive. Shipping prices on Peru 
turned easier and this was reflected in 
the local market. 


The American Perfumer 











A 1281-Page Gold Mine of Valuable Business Facts 


The Business Executive's Handbook 


Here are thousands of tested, money-producing ideas you can use im- 
mediately in your own business—plans for getting new sales and 
opening up additional markets; hundreds of ways to reduce over- 

head and simplify time-wasting routine. Seventeen big sections are 
packed with digests of selected plans, ideas and methods for improving 
COLLECTIONS, getting quickest, maximum results from your ADVER- 

TISING, reducing costs while increasing INSURANCE coverage, saving 
money on PURCHASING METHODS, and profiting from the operations 
of every department of your business. 20,000 executives snapped up 
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PROFITABLE SHOWMANSHIP 


By Zenn Kaufman and Kenneth Goode 


No matter what your business, there are opportunities 
within it for showmanship that sells. This book proves 
it with hundreds of phenomenally successful ideas. Adapt 
these tested examples of applied imagination to speed up 
turnover of slow-moving merchandise, increase volume 
through salesmen, jobbers, dealers, beat low-price com- 
petition, etc. Worth its weight in gold to the executive 


with tough sales problems. $2.75 


the first copies at $7.50 each. 


NOow—only $5.00 





TESTED PUBLIC SPEAKING 
By Elmer Wheeler 


When you get up on your hind legs to “say a few words,” 
try Wheeler’s “sizzle” strategy and put your speech 
across. Shows you how to make dry subjects exciting, 
put “punch” into your talk, relax on the platform, use 
showmanship to keep your audience interested from be- 
ginning to end. If you ever have to pep up a bunch of 
hard-skinned salesmen, if you’re ever called on to make 
an after-dinner speech, address a committee, convention 
or radio audience, you'll find this book the answer to 
your secret prayers for really practical ideas. $2.00 





Elmer Wheeler's Business-Getting Classic: 


TESTED SENTENCES THAT SELL 


Six well-chosen words, suggested by the author, brought 
one merchant over 1,600 customers. A three-word phrase 
sold millions of previously unsaleable merchandise. An- 
other tested selling sentence quickly sold a million gal- 
lons of gasoline. This very minute, the almost uncanny 
power of WORDS THAT GET ACTION is making millions 
of extra dollars for men and women who have learned 
the knack of using tested sentences that sell. Yet 
Wheeler’s methods, ideas and principles are so simple, 
practical and fascinating that, once learned, they are 
never forgotten. This book has been called the most sen- 
sational business book of a decade. $3.75 


Sy a LY 


CO ae TY 
Read, Use, 
Examine These 
Books For 


5 Days... FREE! 
Mail This 
Coupon 
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The book that keeps you in fighting trim! 


EXERCISE AND KEEP FIT! 
By Terry Hunt 


Exhilarating,, quick workouts that 
charge your body with new energy, 
straighten out the kinks in your spine, 
make you feel fit as a fiddle, cheerful 
and keen of mind. Specially devised 
for business men with limited time 
for set-ups by one of the nation’s fore- 
most body conditioners. $1.96 
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How to write letters that get immediate results 


SMOOTH SAILING LETTERS 
By L. E. Frailey 


Seven basic success ingredients, easily worked into yqur 
letters, will give them a new power to get RESULTS. One 
of America’s master letter-writers shows you, in this 
book, how to use the seven success ingredients to land 
new business, improve mail-order results, collect “hope- 
less” accounts, turn complaints into business, pep up 
salesmen—get the immediate results you seek. INCLUDES 
REPRODUCTIONS OF 50 OF THE MOST SUCCESSFUL BUSI- 
NESS LETTERS EVER WRITTEN. $2.00 
me oo 
ROBBINS PUBLICATIONS BOOK SERVICE, 
9 East 38th Street. New York, N. Y. 


Please send the books checked below. I will pay on arrival. 
C.O.D., plus few cents postage. If, after 5 DAYS’ FREE EXAMINA- 
TION, I decide not to keep the book(s) I may return any or all for 
prompt refund. 


«=... THE BUSINESS EXECUTIVE'S HANDBOOK _ ($5.00) 
«on» PROFITABLE SHOWMANSHIP ($2.75) 
-wene. SMOOTH SAILING LETTERS ($2.00) 
«+s TESTED PUBLIC SPEAKING ($2.00) 
«~--. TESTED SENTENCES THAT SELL ($3.75) 
«er EXERCISE AND KEEP FIT ($1.96) 


NAME 
ADDRESS 


CITY STATE 


(0 Check here if you prefer enclosing check, in which case we 
pay postage. SAME MONEY-BACK GUARANTEE. 
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PRICES IN THE NEW YORK MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per |b. 
Oe a 
Sweet True 
Apricot Kernel 

Amber rectified .... 

Amyris balsamifera 

Angelica root ... 

Anise, U.S. P. ..... 

Aspic (spike) _— 

Bay 

Bergamot 
Artificial 

Birch, sweet 

Birchtar, crude ..... 

Birchtar, rectified 

Bois de Rose 

Cade, U. S. P. 

Cajeput 

Calamus 

Camphor "white" 

Cananga, Java native 
rectified 

Caraway 

Cardamon, Ceylon 

Cassia rectified, U. S. P. 

Cedar leaf 

Cedar wood 

Celery 

Chamomile (oz.) 

Cinnamon 

Citronella, Ceylon 
Java 

Cloves, Zanzibar 

Copaiba 

Coriander 

Croton 

Cubebs 

Cumin 

Dillseed 

Erigeron 

Eucalyptus 

Fennel, Sweet 

Geranium, Rose, Algerian 
Bourbon 
Turkish 

Ginger 

Guaiac (Wood) 

Hemlock 

Juniper Berries 

Juniper Wood 

Laurel 

Lavender, French 

Lavandin 

Lemon, Italian 
Calif. 

Lemongrass 

Limes, distilled 
express 

Linaloe 

Lovage 

Marjoram 

Neroli, Bigarde, P. 
Petale, extra 

Olibanum 

Opopanax 

Orange, bitter 
sweet, W. Indian 
Italian 
Spanish 
Calif. exp. 

Orris root, con. [oz.) 

Orris root, abs. (0z.) 

Orris liquid 

Pennyroyal Amer. 
European 

Peppermint, natural 
redistilled 

Petitqrain 

Pimento 

Pinus Sylvestris 

Pumillonis 
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$2.75@ $3.00 
3.00@ 3.25 

80@ «85 

40@ 50 
85@ 1.00 
3.00@ 3.25 

52.00@ 60.00 

75@ 80 
1.10@ 1.55 
1.25@ 1.35 
9.00 Nom'l 
3.25@ 6.00 
1.55@ 2.75 
.28@ 30 
.270@ 1.00 
1.70@ 2.00 
45@ = «60 

70@ «85 
7.50@ 8.25 
52 Nom'l 
1.65@ 1.80 
1.90@ 2.25 
5.25 Nom'l 
15.50@ 18.00 
1.35@ 1.45 
65@ .90 
.20@ «40 
10.00@ 12.00 
5.00@ 7.00 
8.00@ 16.25 
32@ ~=««.34 
35@ = «38 
1.20@ 1.35 

60@ «75 

11.00@ 20.00 
2.75@ 3.25 
3.25@ 3.75 
5.35@ 8.00 
5.00 Nom'l 
2.20@ 2.75 

72@  «.80 
2.00@ 2.55 
3.75@ 4.25 
3.50@ 4.00 
2.75@ 2.85 
5.00@ 5.75 
3.25@ 3.50 

90@ 1.10 
4.80@ 5.10 

50@ .60 
4.75@ 5.00 
3.75@ 5.75 
3.30@ 3.50 
5.00 Nom'l 
3.25@ 

70@ = .75 
5.25@ 6.00 
8.00@ 8.50 
1.45@ 1.85 

55.00@ 70.00 
6.00@ 10.00 
145.00@'50.00 
190.00@200.00 
5.25@ 5.75 
10.00@ 12.00 
3.275) 3.75 
2.25@ 2.75 
8.00 Nom'l 
4.00@ 4.75 
2.00@ 
8.50 Nom'l 
35.00@ 56.00 
18.00@ 25.00 
2.65@ 3.00 
2.55@ 2.80 
2.40@ 2.50 
2.65@ 2.85 

1.50@ 2.20 
3.00@ 4.75 
2.30@ 2.75 
2.40@ 2.50 


Rose, Bulgaria (oz.) 

Rosemary, French .... 
Spanish 

Sage .. 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, 
artificial 

Snake root . 

Spearmint ; 

Thyme, red ... 
white 

Valerian ; 

Vetivert, Bourbon ... 
Java 

Wintergreen 

Wormseed . 

Ylang Ylang, Manila 
Bourbon ; 


natural 


6.00@ 12.00 
10@ .80 
L0@ 68 
2.25@ 2.75 
28.00@ 30.00 
5.50@ 6.00 
5.80@ 6.00 
1.20@ 1.35 
80@ .83 
9.50@ 11.00 
2.30@ 2.75 
1.30@ 1.70 
1.60@ 2.00 
12.00@ 14.00 
5.25@ 6.00 
3.50@ 7.00 
3.35@ 8.00 
4.00@ 4.40 


- 22.00@ 24.00 


3.50@ 7.50 


TERPENELESS OILS 


Bay 

Bergamot 

Clove 

Coriander 

Geranium 

Grapefruit 
sesquiterpeneless 

Lavender 

Lemon .. 

Lime, ex. 

Orange, sweet 
bitter 

Petitgrain 

Rosemary . 

Sage, Clary 

Vetivert, Java 

Ylang Ylang 


2.65@ 3.15 


- 15.00@ 17.00 


3.00@ 4.75 


-. 45.00@ 50.00 


8.00@ 12.50 


-. 60.00@ 65.00 
_ 85.00@ 


8.00@ 16.50 


_. 15.00@ 21.00 


67.00@ 70.00 


-.120.00@ 


98.00@1 15.00 
2.60@ 3.75 
5.00@ 6.25 
90.00@ 
35.00@ 
28.00@ 35.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenome 
Alcohol C 8 

Gc * 

Cc 10 

Cc iil 

C 12 
Aldehyde C 8 

Gc 9 


10 

il 

12 ; 

14 (so- called) 

16 (so-called) .. 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamate Aldehyde 
Amy! Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde .. 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzv! Cinnamate 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzylidenacetone 
Borneol ; 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Butyl Propionate 
Butyricaldehyde 
Cinnamic Acid 
Cinnamic Alcohol 


2.00@ 
1.35@ 2.00 


- 10.00@ 14.00 


22.00@ 35.00 
20.00@ 


. 1750@ 19.00 


7.25@ 15.00 
30.00@ 35.00 


-. 20.00@ 40.00 
_. 23.00@ 35.00 
_ 18.00@ 20.00 


23.00@ 28.00 


. 13.00@ 


8.00@ 13.00 
50@ .75 
90@ 1.10 

4.50@ 5.80 

2.00@ 3.50 

1.00@ 1.75 

3.00@ 5.55 
75@ .90 

1.80@ 2.10 

1.10@ 1.45 

2.80@ 3.20 
90@ 1.30 

1.50@ 

.70@ 1.00 
85Q 1.75 

4.00@ 6.00 

5.25@ 6.50 

3.50@ 3.60 


-. 10.25@ 12.30 
2.25@ 3.50. 


2.00 Nom'l 
1.50@ 4.50 
3.75@ 4.25 


- 08I/,@ .14'/, 


2.00@ 


-. 12.00@ 


3.75@ 4.50 
3.00@ 3.85 


Cinnamic Aldehyde 


Cinnamyl Acetate ......... 


Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal . 
Citronellol 


Citronellyl Acetate .. re 


Coumarin 


Cuminic Aldehyde le ented 


Diethylphthalate 


Dimethyl Anthranilate ..... 


Ethyl Acetate .... 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate . 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 


Ethyl Salicylate ........... 


Ethyl Vanillin .. 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. cM 
Hydrotopic Aldehyde .. 
Hydroxycitronellal 
Indol, C. P. (0z.) 
lso-borneol 
lso-butyl Acetate 
Iso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cellulose 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 


Methyl Heptine Carbonate. 


Methyl Iso-eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicvlate 
Musk Ambrette 

Ketone 

Xylene 
Nerolin (ethyl ester) . 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenvlacetaldehyde —_ 

100% 
Phenylacetic acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenvlethyl Anthranilate 
Phenvlethy! Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Phenylpropyl Alcohol 
Phenypropyl Aldehyde . 
Rhodinol 
Safrol 


1.00@ 1.25 
7.50@ 11.00 
12.00@ 14.00 


-_ 25.00@ 27.50 


2.25@ 6.00 
2.80 Nom'l 


2.65 
3.10 
5.50 
4.50 


4.75 
4.00 


4. 50@ 
3.50@ 
2.50@ 4. 
25.00 Nom'l 
6.25@ 11.50 


26.00@ 32.00 


2.25@ 5.00 
1.60@ 2.25 
35@ «40 
3.60@ 4.00 
3.75@ 4.10 
1.10@ 1.40 
1.35@ 
40@ 
30@ 
3.60@ 
2.50@ 
5.00@ 
3.00@ 
4.10@ 
2.00@ 
2.45@ 
2.30@ 


. 16.00@ 


2.25@ 
5.50@ 


_ 12.50@ 


16.00@ 

7.99@ II: 
5.25@ 8.50 
8.25@ 11.00 
5.50@ 6.50 
1.00@ 1.10 


[Continued on p. 86] 


The American Perfumer 

























IN 











Joseph L. Stummer, B. sc., Ph. D. 


MANUFACTURING AND 
CONSULTING 


PERSONAL INSTRUCTION 
GIVEN TO BUSY 
THE MANUFACTURING PROCESSES 
OF THE PRINCIPAL PRODUCTS 
THE TOILET GOODS 


EXECUTIVES IN 


CONFIDENTIAL, NO CLASSES 
BY APPOINTMENT ONLY 


39 East 20th Street, New York City 


Phone: ALgonquin 4-9895 


CHEMIST 

















INDUSTRY 


YOU MAY NEED ONE OF THESE 


iiss 





THE CREAM OF BEAUTY 
by H. Stanley Redgrove. A book 
of beauty culture containing 
recipes for useful toilet creams 
and lotions. Contents: Care of 
Face; Care of Hands; Materials 
Used in Cosmetics; Cold Cream, 
Its History, Composition, Util- 
ity; Modern Vanishing Creams; 
Emolient and Astringent Creams 
(Greasy and Non-Greasy); 
Mud-Pack Treatment; Face 
Powder; Rouge and Lipstick 
(their use and abuse); Some 
Useful Toilet Waters and Lo- 
tions; Care of Hair; Prepara- 
tions for the Hair; Problem of 
Superfluous Hair . . . Only $2.05 
postpaid. 


& Essential Oil Review 


FOREIGN POSTAGE EXTRA... 


ROBBINS PUBLICATIONS BOOK SERVICE 


9 EAST 38TH STREET, NEW YORK, N. Y. 


SCENT AND ALL ABOUT 
IT by H. Stanley Redgrove .. . 
Only $1.55 postpaid. 
THE COSMETIC FORMU.- | 
LARY. Vol. I. By H. Bennett. 
... A new, practical formulary 
on cosmetics . . . Only $3.80 
postpaid. 

HAIR-DYES & HAIR-DYE- 
ING by H. Stanley Redgrove & 
J. Bari-Woollss. New, complete- 
ly revised edition of this stand- 
ard work . . . Only $5.10 post- 
paid. 

MARKETING COSMETICS 
by S. L. Mayham ... Tells how 
to operate profitably in the cos- 
metic and toilet preparation 
market. 23 chapters .. . Only 
$2.55 postpaid. 





ORDER FROM 
































FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 








THEODOR LEONHARD WAX CO., INC. 
oo vi cong Cc. Drury & Co., 219 E. North Water St., Chicago, Ill. 







That is the main reason why you should investigate 


the NEW Castor Oil Free 


Lipstick 


Unusual consumer appeal and unique advertising 
possibilities are both extra plus features of this latest 
creation. Note the advantages of the Castor Oil 
Free Lipstick. /t is non-oxidizing, non-running and 
permanently rancid-free. It capably withstands 
many of the adverse effects of moisture. 


Write us TODAY and ask for a free sample. You 
will not be obligated, and may find a way to greater 
sales. 


KELTON COSMETIC CO. 


43 West 27th Street 819 Santee Street 
New York, N. Y. Los Angeles, Calif. 
















Mascara + Powder «+ etc. 





Lipstick + Rouge + Eye Shadow - 


Founded 1854 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


+o 


Your inquiries are invited 


me OO PURE WHITE 
@ EXTRA QUALITY 
© ABSOLUTELY PURE 
© ABOVE U.P. STAND- 


: ARDS 
@ Samples will gladly be sent 


on request—at no obligation. 









Serving The Trade For 88 Years 








NEW JERSEY 





September, 1940 85 





[Continued from p. 84] 
Santalyl Acetate ... 20.00@ 22.50 
Skatol C. P. (0z.) 6.00@ 10.00 
Styralyl Acetate . 6.75@ 10.00 
Styralyfl Alcohol 10.00@ 14.00 
Terpinyl Acetate 80@ 1.20 
Terpineal, C. P. ..... 26@ «40 
Thymene . APR 45@ 
Thymol 1.50@ 1.70 
Vanillin (clove ‘oil) 2.60@ 2.75 
(guaiacol) ..... : 2.65 
Pure, crystal ...... : 2.25 
Vetivert Acetate ..... d 28.00 
Violet Ketone Alpha .. d 10.00 
ee ™ ‘ 8.00 
Methyl 8.00 
Yara Yara (methyl ester) | 50@ 1.75 


BEANS 


Tonka Beans, Surinam . 80@ «85 
Angostura secesece 
Vanilla Beans 

7.50@ 


Mexican, whole J 
Mexican, cut 7.00@ 7.75 
Bourbon, whole 7.25@ 7.80 
South American 7.25@ 7.50 
SUNDRIES AND DRUGS 
Acetone 06'/44@ .08'/4 
Almond meal 25@ = .27 
Ambergris, ounce 20.00@ 22.00 
Balsam, Copaiba .... 30@ = .32 
Peru 70@ «80 
Beeswax, bleached, pure, 
USP. .. 38@ .40 
yellow, refined 2N2@ ~~ «.33 
Bismuth sub-nitrate 1.48@ 1.50 
Borax, crystals, carlot, ton 48.00@ 58.00 
Borie acid, ton 125.00@140.00 
Calamine 18@ 20 
Calcium, phosphate 08@ .083, 


Sales on “proportionately equal 
terms” clarified by order 


(Continued from p. 27) 


the Lambert company’s compensa- 
tions. It was further found that some 
of the company’s customers who re- 
ceived compensation equal to 5 per 
cent of the previous month’s pur- 
chases claimed that they were able 
and willing to furnish services and 
facilities for which the Lambert 
company paid their competitors 10 
per cent of their previous month’s 
purchases, but that the Lambert 
Pharmacal Co. refused to accept their 
offers or to pay them the 10 per cent 
compensation. 

In failing to pay the compensation 
requested in these instances, it was 
held that the company failed to make 
such compensation available to all of 
its customers competing in the dis- 
tribution of its commodities, on pro- 
portionally equal terms, thereby vio- 
lating section 2 (d) of. the Clayton 
Act, as amended by the Robinson- 
Patman Act. 

The Commission’s order specifi- 
cally forbids the granting or allow- 
ing of the 10 and 5 per cent compen- 
sations to the wholesale and _ retail 
unless such 


groups payments are 
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Phosphate, tri-basic 
Camphor ; 
Domestic 
Castoreum 
Cetyl Alcohol 
Pure 
Chalk, precip. 
Cherry laurel water, ‘din. 
Citric Acid 
Civet, ounce 
Clay, Colloidal ...... 
Cocoa butter lump .. 
Cyclohexanol (Hexalin) 
Fuller's Earth, ton .... 
Glycerine, C. P. drums 
Gum Arabic, white .. 
Amber 
Gum Benzoin, Siam 
Sumatra 
Gum galbanum 
Gum myrrh 
Henna powd. 
Kaolin 
Labdanum ; 
Lanolin, hydrous 
anhydrous : 
Magnesium, Carbonate 
Stearate 
Musk, ounce 
Olibanum, tears 
siftings < 
Orange flower water, gal. ... 
Orris root, powd. 
Paraffin 
Peroxide 
Petrolatum, white 0614 | 
Quince seed ee 1.20@ 
Rich starch . ae 
Rose leaves, red 3.00@ 
Rose water, din. 4.75@ 
Rosin, M. per cwt. 2.48@ 


.06!/,@ 
1.10@ 


made on proportionally equal terms 
The order 
also generally prohibits the allowing 
of any compensation to any customer 
facilities furnished. 
unless the payments are made on pro- 
portionally equal terms to all com- 
peting buyers. 

The Commission’s case relates to 
operation of the company’s plan as 
it was in effect on March 29. 1939. 
the date of the Commission’s com- 
plaint. 


to all competing buyers. 


for services or 


Best sales policy founded on 
selling the whole organization 
Business has gone through periods 
of varying mental attitudes toward its 
primary job, or three different con- 
ceptions of what it was selling, ac- 
cording to R. W. 
Safeway Stores, Inc., 
chain. 

The first conception business had 


Doe, vice-president. 
giant Western 


of its job, he said, was that its sole 
function was to sell a product. Every- 
thing was directed toward that end 

never mind the public’s reaction: 
don’t worry about how necessary the 
gadget or 
fathom the future. 
uct, regardless. 


service is; don't try to 


Just sell the prod- 


Salicylic acid 

Saponin 

Silicate, 40°, drums, works, 
ON TL eee 

Soap, neutral white 

Sodium, Carb. 
58% light, 100 ae een 

Hydroxide, wees solid, 
pounds 

Spermaceti 

Stearate zinc .. 

Styrax .. ; 

Tartaric acid . 

Tragacanth, No. | 

Triethanolamine 

Violet flowers 


Zinc oxide, U.S. P. bbls. 


OILS AND FATS 
Castor No. | A0A@ 


Cocoanut, Manila Grade, 
024%4@ 


tanks .. ‘ 
Cocoanut Oil, tonks .. .06544@ 
tanks .. .0544@ 


Corn, crude, Midwest mill, 
Corn Oil, distilled, ‘bbls. . 07%,@ .08 
Cotton, crude, Southeast, 
SERA ener eee 0444@ 04% 
Grease, white .... 0334 Nom'l 
Lard . : 05',@ .08% 
Lard oil, common, No. | bbls. .067%4@ 
Palm, kernel, bulk, ship ..... | Nominal 
Palm, Niger, drums . . 03%,@ 
Peanut, refined, barrels .08',@ 
Red Oil, distilled, tanks 05%@ 
Stearic acid 
Triple pressed .. ALK@ 
Saponified ace 
Tallow, acidless, barrels ..... 06%, 
Tallow, N. Y. C. extra .0334@ 
Whale oil, refined 09'4@ 


@ 
0",@ 


This attitude was that of most 
businesses for many years, and still 
is the attitude of some businesses. 
But after a while a new attitude or 
objective was built up—the idea of 
selling self. 

Executives craved and solicited the 
spotlight, personally and persistently. 
This self-centered objective lasted a 
long time and became more and 
more ridiculous, until eventually it 
was laughed out of good standing. 

Now our conception of our job is 
a different one—that of selling the 
company—not just a product, not 
just self, but the whole works. Now 
we are selling the institution, its 
products and its employees to the 
whole community. 

The ideal public relations pro- 
gram, in which the company and its 
products are sold as a unit, starts 
with a president who thinks, talks, 
lives and inspires good public rela- 
tions. Loyalty must start from the 
president and filter down through 
the ranks naturally, with no high- 
powered purgative behind it. It must 
filter—not gush. When it reaches 
the bottom it will bounce back up 
naturally and permeate the entire 
personnel—if it was honestly in- 
spired in the first place. 
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FAUTREUL 








SERVIGE 


Gg ale Te. a4 boal 


837-839 TENTH AVE. 
JOHN HORN, Labels, newyork city, n.¥. 







METAL - EMBOSSED 
ENGRAVED 


DIE STAMPING FOR BOXMAKERS 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Please send check with copy. Address all communications to 


THE AMERICAN PERFUMER, 9 East 38th St., New York 
BUSINESS OPPORTUNITY 


Tablet Ma- 


No dealers. 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2 
chines; 1—Filter; 3—Kettles; 2—Filling Machines. 
Write Box 2353, The American Perfumer. 


WANTED: Used automatic equipment for manufacturing waveset 
and other liquid preparations. United Specialty, 1104 Prospect, 
Cleveland, Ohio. 


WANTED: Novelties and closeouts. 
pect, Cleveland, Ohio. 


United Specialty, 1104 Pros- 


want to register a TRADE MARK ? 


write The AMERICAN PERFUMER, 9 E. 38th ST., N. Y. 





| _ Incrported 1904 


mrss OF RAW aTERUL FOR 
FUMING . .  COSME na LAVORING 
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Name 
Address 
City.... 


CLASSIFIED ADVERTISEMENTS CONSOLIDATED OFFERS: 





(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 





1—World Rotary Automatic Labeling Machine. 
2—Pneumatic Scale 6-head Cappers, with automatic Cap Feeders. 
2—Karl Kiefer Visco Filling Machines. 







'—World and |—€Ermold semi-automatic Labeling Machines. 
i—Pfaudler 500 gal. Glass Lined jack, Stainless Steel agitated Kettle, motor 
driven. 






'—Cherry-Burrell No. 500 Viscolizer. 

1—75 gal. Pfaudler Glass Lined Mixer, stainless steel Whipper type agitator, 
motor driven. 

i—U. S. Bottlers Combination No. 4 Filter, Filler, Pump and Motor. 

o-Stae Punch and Rotary Tablet Machines: 3—Colton Rotary No. 2, Py 
i—Stokes Rotary RD No. |, 1”; !—Colton No. 42 Single Punch, 1'/2” 







1—20 x 48” Rotex Screen. 
i—Stokes £15 Powder Filler, auger type. 
5—Dry Powder Mixers from 50 to 2000 Ibs. 







i—Colton =4 Worm Tube Filling Machine. 
29—Aluminum, Copper, Glass Lined, jacketed and agitated Kettles. 


Low prices for quick sale. Act at once. 


Consolidated Products Company, Inc. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 












C onsouipareD 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 








SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 





Specializing in the development of 
odors from domestic raw materials for 


COSMETICS 


PERFUMES . 
INDUSTRIAL USE 


GLADYS EDGERTON GRANT 
Scotch Plains, New Jersey 
Phone FAnwood 2-10462 
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OUTSTANDING EXCELLENCE 


. . « That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 


are, consult us. 


Our expert advice will 


prove of great value to you. 


CHLOROPHYLL e@ SAPONINE 


INTERSTATE COLOR CO.» 


3 BEEKMAN 
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? CHARABOT) 


\ PRODUCTS 


_———_ SHOWING the extensive acreage occupied by the Charabot prop- 

g, erties. All devoted to the preparation of natural floral products for 
you. Here, indeed, is the ideal location with all facilities at hand, 
situated in the flowerland of France . . . at the very crossroads of 
international trade for the import of choice materials from foreign 
lands. With all the advantages of one hundred and twenty years’ con- 
tinuous operation and with every conceivable improvement of the 
modern day, in truth, this year finds us better able to serve you 
than ever before. All these things to the sole purpose of providing you 
the highest quality in select natural floral products and volatile oils. 


PHILADELPHIA BOSTON CHICAGO ST. LOUIS LOS ANGELES SAN FRANCISCO 





/ pPharmé cy 
te l o} I 
Schoo of Md. 


Unive rsity 


WEBI L 


BINED 
Me thd 

7 ae ara 
ALL OTH 


mcd) 


Sold to the American Market Exclusively by 
DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, INC. 


180 VARICK STREET, NEW YORK, N. Y. 76 NINTH AVENUE, NEW YORK, N. Y. 


Distributors for 


CALIFORNIA FRUIT GROWERS EXCHANGE 


PRODUCTS DEPARTMENT, ONTARIO, CALIFORNIA 


PRODUCING PLANT: EXCHANGE LEMON PRODUCTS €CO., CORONA, CALIFORNIA 





